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Department  Store  Men  Urge  Space  Cuts, 
Hope  for  Miracle  from  Better  Copy 

Losses  in  Sales  Volume  Cited  as  Demanding  Reductions,  Regardless  of  Rates,  but  Speakers  Insist  on 
Every  Effort  to  Get  Maximum  Returns — Latter  Pleas  Lamiliar,  Convention  Is  Reminded 


By  ROBERT  S.  MANN 


Reduction  of  advertising  costs 
for  department  stores  in  1933  was 
a  prime  topic  at  the  annual  convention 
of  the  National  Retail  Dry  Goods  Asso¬ 
ciation  in  New  York  this  week. 

Not  lower  rates,  but  drastic  slashes 
in  amount  of  si)ace  used,  were  urged  at 
tarious  sessions.  One  of  the  most  out- 
^keii  on  this  matter  was  Herbert  J. 
Tily,  head  of  Strawbridge  &  Clothier, 
Philadelphia,  who  insisted  that  compet¬ 
ing  stores  should  agree  among  them¬ 
selves  to  reduce  their  advertising  vol- 
nme  by  a  given  percentage. 

At  the  same  time  it  became  known 
that  merchants  in  Boston,  including  all 
but  a  few  of  the  larger  establishments, 
had  done  just  this,  bringing  about  what 
is  understood  to  be  a  lowering  of  their 
advertising  by  a  third  as  compared  with 
the  early  months  of  1932. 

Losses  in  retail  dollar  volume  last 
,ear,  added  to  previous  losses  in  1930 
and  1931,  were  cited  by  the  store  men  as 
compelling  slashes  in  advertising  ap¬ 
propriations.  Compilations  of  the  Fed¬ 
eral  Reserve  Board  place  the  1932  loss 
in  dollar  volume  at  23  per  cent,  while 
recent  compilations  of  the  N.R.D.G.A., 
based  on  reports  from  its  members,  put 
the  figure  at  22.6  per  cent.  The 
N.R.D.G.A.  compilation,  taking  into 
consideration  a  drop  of  8.6  per  cent  in 
1930,  and  of  11.5  per  cent  in  1931,  put 
sales  volume  in  1932  at  37  per  cent 
below  that  of  the  peak  year  1929. 

Various  speakers  insisted  that  the 
stores  must  be  prepared  to  accept  fur¬ 
ther  losses  of  10  to  15  per  cent  in  1933, 
planning  their  budgets  with  this  in  mind. 

Some  speakers,  it  should  be  said,  took 
exception  to  this,  arguing  that  small 
gains  were  to  be  expected  in  the  coming 
year.  Nor  was  there  harmony  on_  the 
idea  of  further  compressing  advertising ; 
various  speakers  at  the  sessions  which 
went  on  three  or  four  at  a  time  in  the 
Hotel  Pennsylvania  warned  of  the  dan¬ 
ger  involved  in  making  any  important 
saving  from  the  comparatively  small 
percentage  spent  on  advertising. 

This  danger  was  obviously  in  the 
mind  of  every  speaker  who  urged  space 
reduction,  for  without  exception  they 
lU  went  on  to  say  that  stores’  advertis¬ 
ing  and  selling  must  be  improved  so  that 
the  space  used  would  bring  greater  re¬ 
mits  per  line  than  ever  before. 

Just  why  this  had  not  already  been 
done  was  not  elucidated.  One  speaker 
told  a  group  of  merchandise  and  sales 
promotion  managers  that  the  sugges¬ 
tions  for  getting  a  better  response  from 
idvertising  had  a  familiar  sound,  having 
bron  discussed  at  every  convention  for 
years.  He  intimated  that  the  store  men 
Me  “not  doing  anything”  about  enforc¬ 
ing  principles  recognized  as  sound,  but 
allow  themselves  to  be  swayed  to  make 
orception  after  exception,  wasting  ad¬ 
vertising  on  goods  that  do  not  deserve 
to  be  advertised. 

More  attention  to  advertising  the 
desirable  qualities  of  goods  and  the 
■tisfaction  to  be  had  in  using  them  was 
■fged  to  replace  emphasis  on_  price. 
"There  will  be  no  more  thrill  in  bar- 
l*ins  until  prices  begin  to  rise,”  was 
one  comment.  There  was  agreement 


that  talk  of  quality  in  the  advertise¬ 
ments  would  be  of  little  avail  unless 
increased  quality  was  present  in  the 
goods. 

Mr.  Tily,  although  not  on  the  pro¬ 
gram,  arose  repeatedly  at  a  session  of 
the  Sales  Promotion  Division  to  ham¬ 
mer  home  his  theme  of  “cooperation 
among  competitors”  to  reduce  space. 
This  cooperation  is  lacking  in  his  own 
city,  he  indicated,  saying  that  “three 
Philadelphia  stores  are  setting  a  merry 
pace.”  He  told  in  shocked  and  critical 
tones  of  one  store  which  published 
thirteen  pages  of  advertising  in  last 
Sunday’s  newspapers,  spending  in  the 
neighborhood  of  $22,000.  His  own 
store,  he  went  on,  has  been  “saving 
more  money  on  advertising  than  any 
other  Philadelphia  store,  as  far  as  we 
can  tell,”  yet  has  suffered  a  smaller 
loss  in  sales  than  the  average  reported 
for  the  city  by  the  Federal  Reserve 
Board. 

“People  can  read  8-point  type,”  he 
exclaimed.  “Some  of  them,  with  a 
magnifying  glass,  can  read  6-point.  If 
we  offered  $10  goldpieces  in  6-point 
type  down  in  the  middle  of  an  adver¬ 
tisement,  the  crowds  would  be  there  all 
right. 

“If  we  can  make  news  to  put  into  our 
advertising,  we  won’t  have  to  scream 
that  news.  We  can  use  smaller  type 
and  smaller  illustrations.  We  don’t 
have  to  use  every  newspaper  if  they 


**\T7HAT  is  wrong  with  retail  ad- 
VV  vertising?”  was  the  subject 
assigned  to  Harford  Powel,  treasurer 
of  Abbott  Kimball  &  Co.,  New  York 
advertising  agency,  addressing  the  Sales 
Promotion  Division  of  the  National 
Retail  Dry  Goods  Association  Jan.  19. 

“There  is  nothing  wrong  with  it,”  he 
said.  “All  over  the  country  it  is  doing 
just  what  the  stores  are  asking  it  to  do. 
Keep  this  in  mind.  Advertising  is 
simply  the  daily  picture  of  the  spirit 
and  the  price  policy  of  your  store.  It 
is  your  portrait. 

“So  if  your  newspaper  advertising  is 
weazening  up  in  size,  and  regularity, 
and  usefulness  to  the  reader,  and  variety 
and  general  interest,  we — the  public — 
naturally  conclude  that  you  are  weazen¬ 
ing  up  in  size,  and  usefulness  and 
variety  and  interest.  We  have  no  sec¬ 
ond-sight.  and  we  can’t  see  through 
brick  walls.  If  you  offer  bargains  to 
us  all  the  time,  we  naturally  conclude 
that  you  are  stuck  with  a  lot  of  stuff 
which  is  very  hard  to  sell.  In  fact,  if 
you  carry  your  bargain  advertising  to 
a  noticeable  excess,  we  customers  will 
decide  to  wait  you  out — just  as  any 
batter  will  try  to  wait  out  a  wild 
pitcher,  and  get  a  free  ticket. 

“You  certainly  can’t  blame  the  news¬ 
papers  if  all  your  bargain  offers  don’t 
pull.  The  great  fortress  of  retail  ad¬ 
vertising  is  newspaper  space,  because 


duplicate  their  circulations.  We  should 
compress  our  advertising  to  the  smallest 
possible  space,  and  we  should  do  it 
cooperatively  so  the  business  of  the 
whole  craft  won’t  be  interfered  with 
by  foolish  prodigal  competitors.” 

Edwin  Dibrell,  vice-president  of  the 
Associated  Dry  Goods  Corporation  of 
New  York,  was  another  who  said  that 
advertising  space  may  be  curtailed  at 
least  one-third.  To  keep  up  sales,  how¬ 
ever,  he  said  the  “idea  content”  of  the 
advertising  would  have  to  be  improved, 
“omnibus”  advertisements  possibly  re¬ 
stored  to  favor,  salespeople  given  better 
training,  and  display  methods  bettered. 
He  suggested  calling  copy  writers 
“merchandise  reporters,”  and  thought  it 
possible  to  develop  such  reporters  good 
enough  to  sign  their  columns  and  de¬ 
velop  real  consumer  following. 

Sidney  Lightstone.  sales  manager  of 
Gimbel  Brothers,  Philadelphia,  illus¬ 
trated  his  speech  with  a  china  cow — 
“the  $200,000,000  advertising  cow” — 
which  he  said  responded  to  increased 
food  and  stimulants  by  giving  only  red 
ink.  His  proposal  was  more  radical 
than  any  other — that  except  for  stores 
that  are  in  the  black,  he  would  cut 
appropriations  in  half.  Later  he  quali¬ 
fied  this  by  saying  that  whenever  none 
of  a  store’s  advertising  was  wasteful, 
he  would  double  the  appropriation. 

Like  other  speakers,  he  urged  devel¬ 
opment  of  technique  for  getting  better 


newspaper  editors  have  taught  their 
readers  to  believe  implicitly  what  they 
see  in  print.  It’s  one  thing  to  believe  a 
story,  and  another  thing  to  act  on  it. 
My  wife  was  just  as  ready  to  believe 
from  the  newspapers  that  you  have  cut 
the  price  of  mink  coats  from  $1,850  to 
$975  as  to  believe  that  Calvin  Coolidge 
is  dead.  But  does  she  act  in  any  way 
on  either  of  those  news  items?  Speak¬ 
ing  of  your  mink  coats  alone,  doesn’t 
she  notice  your  comparative  prices,  and 
decide  that  in  a  few  weeks  you  will  be 
panicky  enough  to  cut  again? 

“You  are  giving  the  newspapers  the 
story  the  big  stores  want  to  tell.  I 
have  brought  a  few  examples.  With  a 
few  honorable  exceptions,  they  seem  to 
tell  me  that  you  urgently  need  what 
little  cash  I  have.  Highly  trained  ad¬ 
vertising  people  are  giving  me  this 
message  and  nothing  else.  My  wife 
and  I  can’t  tell  one  store  from  another 
except  by  its  logotype.  We  don’t  find 
out  from  newspapers,  any  more,  that 
one  big  store  in  New  York  will  give  us 
credit,  and  another  will  not.  We  don’t 
seem  to  discover  from  the  newspapers 
that  any  big  store  has  more  than  four 
or  five  departments,  consecrated  to  two- 
pants  suits,  and  ladies’  hats,  and  cut- 
price  shoes  and  furniture.  Other  de¬ 
partments  lurk  unseen.  As  I  have  tried 
to  say,  out  of  sight,  out  of  mind. 

(Continued  on  fope  30) 


results  from  smaller  space.  Copy  tell¬ 
ing  of  the  values  in  merchandise,  he  said, 
was  much  more  interesting  to  the  con¬ 
sumer  than  copy  telling  merely  of  price. 

Not  a  few  speakers,  however,  placed 
the  blame  for  diminished  returns  on  the 
type  of  advertising  done  by  department 
stores. 

“Retail  stores  in  the  United  States 
use  much  more  advertising  than  any 
other  industry,  but  in  my  opinion  they 
get  their  message  across  with  less 
strength,  less  punch,  and  less  retention 
value  than  any  other  advertising  I  know 
of,”  said  Walter  Hoving,  vice-president 
of  Montgomery  Ward  &  Co.,  Chicago. 

“Try  this  experiment.  Ask  any  of 
your  friends  who  are  not  connected  with 
the  retail  business  how  many  retail  store 
advertisements  they  can  remember ;  then 
ask  them  if  they  can  remember  any 
national  advertisements.  You  will  dis¬ 
cover  that  they  will  recall  few  adver¬ 
tisements  of  retail  stores,  but  that  they 
will  remember  several  ads  of  national 
advertisers.  This,  to  my  mind,  raises 
a  point  in  connection  with  our  advertis¬ 
ing  which  should  be  thought  about. 

“Very  little  retail  advertising  is  de¬ 
signed  to  create  a  demand  on  the  part 
of  the  public.  Women’s  fashion  adver¬ 
tising  certainly  leads  the  procession  in 
the  retail  advertising  field  when  it  comes 
to  creating  a  consumer  demand.  The 
ever-changing  panorama  of  women’s 
clothes,  in  itself,  forces  advertisers  to 
present  merchandise  in  such  a  way  as 
to  whet  the  appetites  of  their  customers. 
Even  in  this  field,  however,  we  find  too 
often  a  tendency  to  run  the  merchandise 
quickly  to  the  ground  and  abandon  all 
other  appeals  except  the  price  apiieal. 
What  has  retail  advertising  done  to  in¬ 
terest  the  public  in  style  trends  in  fur¬ 
niture,  in  good  taste  in  fabrics,  or  in 
the  appreciation  of  an  interest  on  the 
part  of  men  in  their  personal  appear¬ 
ance — all  things  that  tend  to  increase 
the  consumption  of  goods?” 

James  Rotto,  of  the  Hecht  Company, 
Washington,  D.  C.,  told  his  audience: 
“Much  of  the  failure  for  advertising  to 
produce  these  days  is  the  fault  of  the 
merchant  himself  and  not  the  medium. 
I  am  not  trying  to  shut  my  eyes  to  con¬ 
ditions  or  ignore  the  decreasing  earning 
power  of  our  customers,  which  neces¬ 
sarily  cuts  down  consumer  response. 
But,  I  have  seen  so  many  illustrations 
of  advertising  pulling  more  than  its 
quota  of  results  when  properly  backed 
up,  contrasted  with  the  same  publicity 
in  other  stores  where  there  was  no 
cooperation,  that  I  am  convinced  that 
there  must  be  a  formula  that  will  help 
us  to  sharpen  the  edge  of  advertising 
if  we  only  take  the  time  and  trouble 
to  work  it  out.” 

He  urged  better  use  of  signs  inside 
the  stores,  window  displays,  telephone 
solicitation,  and  direct  mail,  tied  up 
with  the  newspaper  advertising. 

Andrew  Connelly,  publicity  director 
of  Joseph  Horne  &  Co.,  Pittsburgh, 
told  the  sales  promotion  managers  that 
“granting  that  our  advertising  per¬ 
centage  for  these  times  must  be  some- 
(Continued  on  page  29) 
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FILENE  AGAINST  CUTS 
IN  NEWSPAPER  RATES 

Inditcriminate  Retrenchment  It 
Watte,  He  Sajrt — Statet  Necet- 
tity  foi'  Keeping  Prett 
“Financially  Free” 

(Special  to  Editor  &  Publisher) 
Chicago,  Jan.  16 — Opposition  to  the 
reduction  of  newspaper  advertising  rates 
was  voiced  here  today  by  Edward  A. 
Fiiene,  Boston  merchant,  in  an  inter¬ 
view  with  Editor  &  Publisher.  He 
urged  merchants  and  manufacturers  to 
advertise  courageously  in  1933  and  cau¬ 
tioned  against  retrenchment  programs 


Edward  A.  Fiiene 


that  tend  to  indiscriminately  curtail  ad¬ 
vertising. 

“In  our  retrenchment  we  must  be  very 
careful  about  trying  to  cut  newspaper 
advertising  rates,”  said  Mr.  Fiiene.  “In¬ 
discriminate  retrenchment  is  not  saving, 
it  is  waste,  just  as  it  is  dangerous  to 
use  obsolete  machinei^.  The  big  thing 
we  must  have  in  this  country  is  free 
newspapers.  Free,  I  mean,  from  wrong 
influence.  Newspapers  that  are  finan¬ 
cially  free  are  not  necessarily  free  from 
other  influence,  but  a  newspaper  which 
is  not  financially  free  certainly  cannot 
be  a  free  paper. 

“With  all  their  faults,  our  newspapers 
are  far  more  free  and  fearless  than 
those  of  some  European  countries,  where 
it  is  almost  impossible  to  have  pub¬ 
lished  any  statement  for  the  common 
good  without  paying  for  it.  We  must 
be  careful  about  creating  any  such  sit¬ 
uation  in  this  country.” 

Referring  to  the  part  advertising  must 
play  in  business  recovery,  Mr.  Fiiene 
said ; 

“I  am  convinced  that  the  big  prizes  in 
the  next  five  years  will  go  to  those  who 
advertise  courageously,  if  the  advertis¬ 
ing  is  scientific  and  truthful,  and  if  there 
is  nothing  the  matter  with  our  goods. 
Right  now  we  retailers  are  finding 
plenty  of  things  the  matter  with  our 
goods. 

“.All  of  our  people  will  be  put  to 
work  when  consumers  learn  to  shop 
intelligently  by  purchasing  the  best 
values  for  their  money  and  making  it 
possible  for  manufacturers  to  sell  to 
retailers  enormous  increases  in  mass 
production,  thus  giving  employment  to 
the  masses.” 

Mr.  Fiiene  is  making  a  tour  of  nine 
middle-western  cities  in  support  of  the 
credit  union  movement  as  a  means  of 
aiding  the  restoration  of  consumer  buy¬ 
ing  power.  He  spoke  here  tonight  on 
“Distribution  and  World  Prosperity  and 
Peace”  at  Northwestern  University. 
His  talk  was  one  of  a  series  offered  by 
the  university  on  ethical  problems  of 
retail  marketing.  On  W^nesday  he 
spoke  at  a  joint  meeting,  sponsor^  by 
the  Chicago  Association  of  Commerce, 
on  “Business  Profits  and  Credit  for  the 
Masses.” 

OHIO  DAILIES  TO  MEET 

The  annual  convention  of  the  Ohio 
•Associated  Dailies  will  be  held  in  Col¬ 
umbus  Jan.  30-31. 


BRUNDIDGE  JOINS  MOVIES 

Harry  T.  Brundidge,  well-known  re¬ 
porter  of  the  St.  Louis  Star  and  Times, 
has  become  a  publicity  writer  for  the 
Fox  publicity  office  and  began  his  new 
work  as  feature  writer  in  the  West 
Coast  publicity  department. 

POLICE  ARE  ORDERED 
TO  OPEN  RECORDS 

Richmond  (Va.)  Timei-Dispatch 

Granted  Mandamus  Petition 
Directed  Against  Chief’s 
Gag  Policy 

An  application  for  a  preemptory  writ 
of  mandamus  brought  by  the  Richmond 
(Va.)  Times-Dispatch  against  Chief  of 
Police  Robert  B.  Jordan  and  James  R. 
Sheppard,  Jr.,  Richmond  public  safety 
director,  was  granted  in  Hustings  Court 
in  Richmond  Jan.  13. 

The  order  of  the  court  directed  that 
the  police  chief  and  director  “do  forth¬ 
with  issue  an  order  to  the  custodians  of 
the  said  police  blotters  and  executed 
warrants  at  the  various  police  stations 
.  .  .  and  at  police  headquarters  to  per¬ 
mit  the  petitioners  or  their  agents,  to 
inspect  the  same  and  to  make  copies 
thereof ;  and  doth  further  command 
them  to  see  to  it  that  the  petitioners 
and  their  agents  are  granted  and  ac¬ 
corded  access  to  the  same  with  the  right 
to  inspect  and  copy  the  same,  promptly 
upon  the  arrest  of  any  person  and  im¬ 
mediately  upon  the  return  of  any  war¬ 
rant  executed,  without  delay  and 
whether  at  the  police  stations  or  at 
police  headquarters.” 

Chief  Jordan’s  order  prohibiting  ac¬ 
cess  to  routine  police  news  followed  a 
written  statement  of  the  mayor  of  Rich¬ 
mond  that  he  had  severed  “diplomatic 
relations”  with  the  press  because  of  edi¬ 
torial  criticism  of  his  official  acts. 

Only  three  witnesses  were  heard  in 
the  case.  They  were  Chief  Jordan,  and 
Edmund  H.  Brill,  Jr.,  and  A.  Judson 
Evans,  Jr.,  reporters  for  the  newspaper 
and  plaintiffs  in  the  action.  All  three 
testified  as  to  what  sort  of  information 
appeared  on  police  station  blotters  and 
the  two  reporters  said  they  had  been 
denied  access  to  records. 


(Special  to  Editor  &  Publisher) 

New  Orleans,  Jan.  16— Bernard  L. 
Krebs,  managing  editor  of  the  New 
Orleans  Times-Picayune ,  won  the  right 
to  inspect  the  books  of  the  state  treas¬ 
urer  Jan.  12,  when  Judge  George  K. 
Favrot  of  19th  Judicial  District  held  in 
favor  of  the  plaintiff  in  a  mandamus 
action  against  A.  L.  Junod,  assistant 
state  treasurer. 

Judge  Favrot  held  that  a  qualified 
elector  has  a  right  under  the  Public 
Records  Act  242  of  1912,  as  amended, 
to  see  the  books,  and  that  Mr.  Krebs 
had  clearly  proved  himself  to  be  a  quali¬ 
fied  elector. 

State  Treasurer  Jess  S.  Cave  indi¬ 
cated  his  intention  of  asking  for  an 
appeal. 

Testimony  in  the  case  was  presented 
by  Mr.  Krebs,  Mr.  Agnew  and  C.  P. 
Liter,  managing  editor  for  the  Baton 
Rouge  (La.)  State-Times,  and  capitol 
correspondent  of  the  Times-Picayune. 


EDITOR  &  PUBLISHER 
CALENDAR 

Jan.  20-22 — California  Newspaper 
Publishers  Assn.,  45th  annual  con¬ 
vention,  Marysville,  Cal. 

Jan.  25 — Associated  Press,  Direc¬ 
tors  meeting.  New  York. 

Jan.  26-27 — New  York  Associated 
Dailies  meeting.  Hotel  Syracuse, 
Syracuse. 

Jan.  26-27  —  New  York  Press 
.Assn,  meeting.  Hotel  Syracuse, 
Syracuse. 

Jan.  27-28  —  Annual  meeting. 
New  York  State  Publishers  Assn., 
Hotel  Syracuse,  Syracuse. 

Jan.  27-28 — Kansas  Press  Assn., 
annual  meeting,  Jayhawk  Hotel, 
Topeka. 

Jan.  27 — Canadian  Pulp  &  Paper 
Assn.,  annual  meeting.  Pulp  & 
Paper  Research  Institute,  Montreal. 

Jan.  28 — Nevada  State  Press 
Assn.,  annual  meeting,  Reno,  Nev. 

Jan.  27-28 — Interstate  Advertising 
Managers  Assn.,  annual  meeting, 
Molly  Pitcher  Hotel,  Carlisle,  Pa. 

Jan.  30-31 — Ohio  Associated  Dail¬ 
ies,  annual  convention,  Colum¬ 
bus,  O. 


NEWSPRINT  ON  WATER  ROUTES 


International  Counsel  Says  Diversion 
From  Rails  Is  “Alarming” 

(Special  to  Editor  &  Publisher) 

Washington,  Jan.  18 — Pointing  to 
the  “alarming”  diversion  of  newsprint 
shipments  to  water  routes,  Wilbur  La 
Roe,  Jr.,  counsel  for  the  International 
Paper  Company,  has  asked  the  Inter¬ 
state  Commerce  Commission  to  refuse 
to  extend  the  emergency  surcharge  on 
newsprint  freight  rates  beyond  March  1. 

The  request  was  made  in  a  brief  filed 
with  the  commission  in  its  inquiry  into 
the  feasibility  of  continuing  the  sur¬ 
charges. 

For  the  first  nine  months  of  1932 
alone  the  water  movement  of  “a  typical 
group  of  Canadian  mills”  has  approxi¬ 
mated  3,660  carloads  of  newsprint,  Mr. 
I.a  Roe  said. 

“There  is  neither  reasonableness  nor 
common  sense  in  continuing  emergency 
surcharges  which  are  so  plainly  having 
the  effect  of  diverting  valuable  traffic 
to  the  water  routes,”  he  asserted.  “It 
would  seem  highly  desirable  to  cancel 
the  surcharge  entirely  on  newsprint 
paper.  The  carriers  have  been  widely 
criticized  for  their  policy  of  boosting 
rates  in  the  face  of  declining  traffic. 
The  commission  should  not  fall  into  the 
same  error.” 


NEW  TRIAL  ORDERED 

The  U.  S.  Circuit  Court  of  Appeals 
in  Cincinnati  recently  reversed  a  $5,000 
verdict  returned  by  a  jury  in  the  court 
of  H.  B.  Anderson,  U.  S.  district  judge 
at  Memphis,  June  24,  1931,  in  favor  of 
E.  S.  Chapman,  former  deputy  federal 
prohibition  administrator  for  northern 
Mississippi,  against  the  Memphis  Press- 
Scimitar.  Chapman  sued  for  $50,000 
damages  for  alleged  libel,  based  on  an 
article  in  the  paper  Oct.  28,  1929,  which 
stated  he  had  been  indicted  in  state 
courts  for  possession  of  liquor.  A  new 
trial  was  ordered. 
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BAN  ON  U.  S.  PAPERS 
LIFTED  IN  CUBA 


P 


Newsdealers  Are  Warned,  Howes« 
Not  to  Sell  Publication  Crit. 
icizing  Government — Issues 
Confiscated 


Censorship  of  .American  newspapo, 
entering  Cuba  was  lifted  Jan.  IS  by  th 
military  authorities.  Newsdealers  swr 
warned,  however,  not  to  sell  any  newi- 
paper  or  magazine  containing  attaefc 
on  President  Machado’s  administratioi 
Under  the  new  rules  it  will  not  be  nei®. 
sary  for  newsdealers  to  submit  publicj. 
tions  to  the  censors  before  publication. 

English-language  newspapers  in  Cab 
continued  under  the  government  restrit- 
tions.  John  T.  VVilford,  publisher  q 
the  Havana  American  News,  appeal^ 
to  the  U.  S.  Embassy  in  Havana  Jan.  U 
against  the  censorship. 

During  the  latter  part  of  last  wed 
shipments  of  the  New  York  Tiniei 
New  York  Herald  Tribune,  New  I’ori 
Sun  and  other  dailies,  as  well  as  a  ship, 
ment  of  the  magazine  Time  were  barr« 
from  sale,  confiscated  and  destroyed  bj 
the  Government. 

In  lifting  the  ban  from  Americii 
papers  and  magazines.  Secretary  oi 
State  Orestes  Ferrara,  said  he  had  con- 
ferred  with  President  Machado,  and  tha 
the  censorship  was  a  “mistake.” 

Publicity  given  the  unusual  censor¬ 
ship  restrictions  were  believed  to  have 
been  the  cause  in  the  change  in  policj 
regarding  American  papers. 

JUDGE  CURBS  CAMERAMEN 
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Atlanta  Juror  Bans  Pictures  ii 
Federal  Building 

Federal  Judge  E.  Marvin  Underwood 
of  the  northern  district  court  of  Georgia 
with  headquarters  at  Atlanta,  has  issued 
an  order  that  no  news  pictures  of  crim¬ 
inals  may  be  made  anywhere  in  the  fed¬ 
eral  building. 

He  will  neither  permit  a  photograph 
taken  in  his  court  room  or  in  the  cor¬ 
ridors  of  the  building  or  any  in  offia 
if  it  is  of  a  criminal  or  person  charged 
with  an  offense.  He  is  of  the  opinion 
that  such  publicity  is  not  fair  to  the 
person  under  charges.  The  phott^- 
raphers  are  limited  to  making  quick 
shots  from  the  street  at  the  entrances 
to  the  building. 


CANADIAN  PAPERS  MERGE 


Sydney  (N.  S.)  Dailies  Are  Con¬ 
solidated  Under  New  Name 

A  merger  of  the  Sydttey  (N.  S.) 
Post  and  the  Sydney  Record,  dailies, 
was  announced  in  both  papers  Jan.  16. 
A  new  paper,  the  Post-Record,  pub¬ 
lished  in  the  plant  of  the  present  Post 
Publishing  Company,  Ltd.,  started  pub¬ 
lication  Jan.  17. 

Senator  J.  S.  McLennan,  of  Sydney, 
is  the  owner  of  the  Post  Publishing 
Company,  Ltd.,  while  F.  B.  McCurdy  oi 
Halifax,  owns  the  Record  Publishing 
Company. 


DAILY’S  DIRECTORS  REELECTED 

The  annual  meeting  of  the  stock¬ 
holders  of  the  Kansas  City  Star  Com¬ 
pany  was  held  recently  and  the  follow¬ 
ing  directors  were  re-elected :  George 
B.  Longan,  Earl  McCollum,  E.  E. 
Robertson,  J.  T.  Barrens,  Roy  A. 
Roberts,  Henry  J.  Haskell  and  Fred  C. 
Trigg.  The  officers  of  the  company 
also  were  re-elected.  George  B.  Lon¬ 
gan  is  president  and  general  manager; 
Earl  McCollum,  vice-president  and  as¬ 
sistant  general  manager;  Henry  ]■ 
Haskell,  vice-president ;  J.  T.  Barrens, 
secretary,  and  E.  E.  Robertson,  treas¬ 
urer. 
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RAISING  UNEMPLOYED  FUND 

The  Ottawa  (Ill.)  Republican-Times 
is  conducting  its  third  annual  drive  fof 
funds  for  the  unemployed.  In  1930-31 
the  voluntary  subscriptions  in  respond 
to  the  newspaper’s  appeals  totaled  $10,* 
441.  For  1931-32  the  subscriptions 
totaled  $17,252;  and  to  date  for  the 
present  campaign  the  total  is  $7,346. 
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Pennsylvania  Association  Hears  Discussions  of  Prospective  New  Advertising  Fields — Stahlman 
Gives  Views  on  Radio — Charles  Long  Elected  President 


Harrisburg,  pa.,  jan.  i6 — 

The  Pennsylvania  Newspaper  Pub¬ 
lishers  Association,  in  annual  session 
lure  Friday  and  Saturday,  discussed 
fjjnkly  and  realistically  the  many  news- 
piper  business  problems  that  have  arisen 
String  the  depression.  The  convention 
«is  marked  by  a  philosophical  accept- 
jjce  of  existing  business  conditions,  but 
*ith  that  attitude  as  a  base  the  publish- 
trs  optimistically  delved  for  solutions 
to  their  individual  and  collective  prob- 
ieffls- 

Radio-newspaper  competition,  untilled 
newspaper  advertising  fields,  group- 
baying  by  news^pers,  and  legislation 
which  reacts  against  the  newspaper  in¬ 
terest  were  among  the  vital  subjects 
(focussed. 

A  resolution  was  passed  condemning 
continuance  of  the  state’s  emergency 
sales  tax,  after  it  had  been  denounced 
by  William  H.  Hager,  president  of  the 
Pennsylvania  Retailers’  Association,  and 
liter  newspaper  publishers  said  it  was 
their  understanding  that  the  money 
paid  out  by  merchants  for  this  tax  was 
darged  against  the  advertising  appro¬ 
priation.  The  measure  expires  Feb.  28. 

Other  resolutions  passed  urged  news¬ 
papers  to  expose  “the  iniquities  of  ex¬ 
isting  tax  laws”  and  to  campaign  for 
"mandatory  publications  for  all  assess¬ 
ments  of  real  and  personal  property  for 
the  purposes  of  taxation  ...  in  the  col¬ 
umns  of  the  community  newspaper 
where  partiality  and  advantage  would 
be  immediately  exposed.” 

Representayves  of  Associated  Press 
newspapers  in  the  state,  at  a  special 
luncheon,  went  on  record  as  recom¬ 
mending  “that  the  broadcasting  of  Asso- 
(Mted  Press  news  by  member  papers 
be  restricted  to  bulletin  purposes  onl- 
by  local  stations  and  with  full  credit 
to  the  Associated  Press.” 

Charles  R.  Long,  Chester  Times,  was 
elected  president  of  the  association,  suc¬ 
ceeding  Walter  W.  Krebs,  Johnstown 
Tribune.  Clark  Queer,  Mount  Pleasant 
Journal,  was  elected  vice-president,  suc¬ 
ceeding  Braton  R.  Gardner,  Montrose 
Independent,  and  Howard  Reynolds, 
Quarryzille  Sun,  was  re-elected  secre¬ 
tary-treasurer. 

The  executive  committee  is  composed 
of  Mr.  Krebs,  H.  W.  Young,  York 
Dispatch,  and  Joseph  D.  Biddle,  Hunt¬ 
ington  Daily  Nezvs.  William  N.  Hardy 
IS  manager  of  the  association. 

The  need  of  developing  new  fields 
of  newspaper  advertising  was  stressed 
by  William  A.  Thomson,  director  of  the 
Bureau  of  Advertising,  American  News¬ 
paper  Publishers  Association,  and  Wil¬ 
liam  D.  Nugent,  vice-president.  Media 
Records,  Inc. 

Three  types  of  advertisers,  who  are 
not  now  using  newspaper  space  gen¬ 
erally,  but  who  might  be  induced  to  do 
so  with  the  statistical  studies  of  news¬ 
paper  advertising  effectiveness  now  at 
hand,  were  outlined  by  Mr.  Thomson: 
(1)  the  merchant  who  “cannot  afford 
to  advertise,”  who  is  afraid  that  “small 
copy  never  pays,”  etc.;  (2)  retailers 
might  be  shown  that  their  sales 
efforts  are  not  being  supported  by  cer¬ 
tain  manufacturers  of  their  products 
and  who  might  bring  pressure  on  the 
manufacturer  to  induce  him  to  advertise 
locally  to  bring  customers  to  the  mer¬ 
chant’s  store;  (3)  the  local  manufac- 
tnrer  who  ignores  the  local  market. 
Concerning  the  last  named  type,  Mr. 
Thomson  said : 

,  “Here  are  a  thousand  markets  await- 
og  for  a  thousand  manufacturers,  easy 
t''  reach,  easy  to  serve,  easy  to  watch, 
to  develop,  and  the  manufacturers 
W  not  yet  ^en  able  to  see  them, 
dricfly  because  the  newspaper  solicitor 
■as  not  considered  them  to  be  live 
prospects.  He  has  probably  tried  to 
^erest  them  in  his  newspaper  rather 
>han  in  the  principle  of  newspaper  adver- 
"sinft  and,  having  been  discouraged  on 
'cveral  occasions,  he  has  just  given  up 
'he  job  as  hopeless. 


By  JOHN  W.  PERRY 

“Here  is  an  idea  that  is  good  in  good  lie  the  procedure  of  the  merchants  whose 
times  or  bad  times.  Under  normal  con-  constant  and  consistent  use  of  news- 
ditions,  if  it  is  pushed  generally,  it  should  papers  has  made  them  leaders  in  tlieir 
add  millions  of  dollars  to  our  general  line  nationally. 

advertising  revenue.  But  it  may  well  “For  shoes,  substitute  any  natural 
be  considered  today  in  sub-normal  times  group  of  retail  merchants,  and  your 
by  every  newspaper  on  the  theory  that  salesman  of  advertising  has  the  same 


Active  in  P.N.P.A.  convention  program.  Seated,  left  to  right — William  N.  Hardy, 
association  manager;  Howard  W.  Stodghill,  Louisville  Courier  •Journal  and 
Times;  Walter  W.  Krebs,  Johnstown  Tribune,  retiring  president;  Dietrick 
Lamade,  W  illiamsport  Grit;  Standing — Braton  Gardner,  Montrose  Independent, 
retiring  vice-president;  E.  Arthur  Sweeny,  Greensburg  Tribune-Review;  Paul 
R.  Eyerly,  Bloomsburg  Press,  and  Col.  E.  G.  Smith,  Wilkes-Barre  Times-Leader. 


a  plant  that  is  still  operating  is  still 
interested  in  looking  for  business  and 
that  the  easier  that  business  can  be  got, 
the  more  apt  the  proposition  is  to  be 
inviting.” 

In  concluding  his  address,  Mr.  Thom¬ 
son  said :  “I  remind  you  that  our  adver¬ 
tising  volume  must  logically  be  influenced 
by  general  business  conditions,  but  that 
whether  times  be  good  or  times  be  bad, 
we  can  help  our  cause  by  knowing  our 
own  medium  and  how  it  stands  in  com¬ 
petition  with  other  mediums.  I  am  con¬ 
vinced  that  big  progress  has  been  made 
on  these  lines  during  this  depression 
and  that  we  shall  reap  the  harvest  of 
that  progress  when  business  returns  to 
normal. 

“Meanwhile,  as  we  work  twice  as 
hard  to  get  one  half  as  far,  we  will 
remember  that  we  still  have  the  greatest 
medium  of  advertising  on  earth  and 
everything  we  do  to  prove  it  is  so  much 
to  the  good  for  tomorrow,  even  if  it 
does  not  wholly  repay  our  effort 
today.” 

Mr.  Nugent  said  the  ammunition  for 
selling  new  advertising  now  was  a  study 
of  advertisers’  experience.  He  used 
figures  on  shoe  advertising  in  several 
cities,  which  showed,  as  a  typical  in¬ 
stance,  that  in  Columbus,  O.,  there  were 
26  shoe  accounts  in  the  newspapers  and 
that  55  per  cent  of  the  total  shoe  adver¬ 
tising  was  done  by  one  store.  These 
figures  show,  Mr.  Nugent  said,  that  the 
leaders  recognize  newspaper  advertis¬ 
ing  as  a  major  factor  in  their  success 
and  that  many  other  merchants  “are 
just  playing  with  newspaper  advertis¬ 
ing  without  a  real  understanding  of  its 
importance.” 

It  is  the  great  number  of  smaller 
advertisers,”  Mr.  Nugent  said,  “who 
need  and  should  have  the  help  of  well 
informed  newspapermen;  and  it  is  from 
the  records  of  the  small  number  of 
highly  successful  advertisers  that  news¬ 
papermen  can  inform  themselves.  Thus 
it  is  really  easy  to  interpret  the  more 
successful  advertising  to  the  less ;  to 
help  the  smaller  advertisers,  who  are 
just  chipping  in  to  the  newspaper,  to 
appreciate  the  fundamentals  that  under¬ 


information  available,  the  same  incentive 
to  approach  his  own  problem  first 
through  the  interest  of  his  customer 
and  fortified  with  the  same  trade  facts, 
drawn  from  the  same  broad  experi¬ 
ence." 

In  state-wide  and  national  accounts, 
Mr.  Nugent  said,  the  newspaperman 
should  have  the  details  of  the  advertis¬ 
ers’  procedure  at  hand.  “Then,”  he 
added,  “by  a  careful  check  of  sales  of 
different  brands  in  his  own  market,  he 
can  disclose  new  opportunity  to  such 
advertisers  as  are  underestimating  their 
chance  to  increase  their  sales  by  using 
his  newspaper. 

“Why  does  one  advertiser  use  news¬ 
papers  in  43  cities  with  an  average 
linage  of  1,300  per  paper  and  another 
use  3,100  lines  average  in  a  list  of  only 
seven  papers?  Does  the  latter  rely  on 
magazine  advertising  to  take  care  of 
sales  in  the  rest  of  the  state?  If  so, 
how  do  sales  in  the  36  cities  where  they 
have  no  newspaper  advertising  compare 
with  the  sales  of  coffee  that  is  advertised 
in  those  cities? 

“The  answers  to  these  questions  con¬ 
stitute  the  kind  of  sales  arguments 
advertisers  always  welcome  and  too 
rarely  receive  from  newspapermen.” 

The  Associated  Press’s  recent  deci¬ 
sion  not  to  charge  its  members  for  the 
November  election  service  was  termed  a 
“palliative”  measure  following  criticism 
of  its  radio  policy  on  election  night 
by  James  G.  Stahlman,  Nashville  Ban¬ 
ner,  president  of  the  Southern  News¬ 
paper  Publishers  Association. 

Mr.  Stahlman  related  the  details  of 
the  newspaper-radio  controversy  and 
said  he  believed  that  the  1925  resolution 
which  gave  the  A.P.  directors  authority 
to  give  the  broadcasting  chains  a  com¬ 
plete  election  service  was  misinterpreted 
by  the  A.P.  directorate.  He  pointed 
out  that  synchronized  station  broadcast¬ 
ing  was  not  begun  until  1926,  “and  in 
1925  there  certainly  could  not  have 
been  any  idea  in  the  minds  of  the  A.P. 
membership  to  give  away  news  to  the 
national  chains.” 

“I  don’t  blame  the  radio  chains  for 
getting  everything  they  can  free  of 


charge,”  Mr.  Stahlman  said.  "That’s 
human  nature.  And  I  haven’t  any  fight 
with  anybody  over  the  legitimate  broad¬ 
cast  of  news,  if  there  is  such  a  thing. 
There’s  no  use  kidding  ourselves.  The 
radio  is  an  American  institution.  It 
is  here  to  stay,  and  I  am  the  last  person 
on  earth  who  wants  to  see  any  knock¬ 
down,  drag-out  fight  between  the  radio 
and  the  press.  There  will  not  be  any, 
because  there  are  enough  brains  and 
common-sense  left  in  both,  despite  the 
sometimes  apparent  lack  on  our  part, 
to  work  this  whole  thing  out  in  some 
sane,  sensible  way.” 

Mr.  Stahlman  said  he  did  not  object 
to  a  newspaper  broadcasting  bulletins 
over  a  local  station.  His  newspaper, 
he  added,  went  on  the  air  15  minutes 
daily  at  6:15  p.m.,  as  a  promotion  fea¬ 
ture.  This  does  not  hurt  circulation, 
he  said,  because  his  paper  was  90  per 
cent  delivered  before  the  broadcast. 
If  the  broadcast  were  to  hurt  other 
papers  in  the  territory,  Mr.  Stahlman 
said  some  sort  of  adjustment  should  be 
made.  “A  number  of  publishers,  includ¬ 
ing  myself,  are  not  at  all  opposed  to  the 
idea  of  an  extra  charge  for  the  privilege 
of  broadcasting  news  bulletins,”  he 
asserted. 

The  fact  that  Calvin  Coolidge’s  death 
was  announced  over  the  Columbia  and 
National  Broadcasting  Company  stations 
in  Nashville  with  other  auspices  than 
press  associations  was  cited  by  Mr. 
Stahlman  as  showing  the  effect  of  news¬ 
paper  criticism  on  press  association  radio 
practices. 

“Insofar  as  the  competition  between 
the  radio  and  the  newspaper  in  adver¬ 
tising  is  concerned,”  Mr.  Stahlman  said, 
“that  is  a  matter  of  demonstrated  pull¬ 
ing  power  of  the  two  media.  If  the 
radio  is  the  better  medium,  it  will  get 
its  full  share  of  advertising  appropri¬ 
ations.  If  the  newspaper  is  the  better 
medium,  it  should  not  sit  by  and  allow 
radio  to  be  sold  over  its  head  day  in 
and  day  out.  The  newspapers  have  a 
real  selling  job  on  their  hands.  They 
should  not  sit  by  and  whine  about  the 
money  that  is  going  into  radio.  They 
should  be  doing  something  about  it. 
If  their  product  needs  improving,  it 
should  be  improved.  If  it  needs  a  com¬ 
plete  overhauling,  it  should  be  over¬ 
hauled.  There  certainly  is  no  doubt 
but  that  it  needs  ‘selling’  and  unless 
the  newspapers  keep  their  representa¬ 
tives  eternally  plugging  the  advertiser 
and  the  agency  with  facts  and  not 
bunk  to  prove  the  superiority  of  the 
newspaper  as  a  medium,  then  the  radio 
will  continue  to  sell  itself  and  reap  the 
rich  rewards  which  come  from  doing 
a  good  job.” 

Mr.  Stahlman  revealed  that  a  number 
of  advertising  agencies  are  considering 
a  plan  to  ask  the  Audit  Bureau  of  Cir¬ 
culations  to  undertake  the  auditing  of 
radio  audiences. 

“It  is  said,”  the  speaker  added, 
“that  a  machine  has  been  invented  by 
the  Western  Electric  Company  which 
will  determine  the  extent  to  which  any 
radio  broadcast  receives  first-class  re¬ 
ception.  With  this  machine  it  will  be 
possible  to  show  on  a  map  the  exact 
territory  reached.  By  listing  the  towns 
that  come  in  that  area,  and  by  con¬ 
ducting  surveys  for  those  towns,  some 
definite  idea  of  the  actual  circulation 
of  a  given  program  may  be  obtained. 
With  these  figures  and  the  throwing 
out  of  duplicate  coverage  through  over¬ 
lapping  station  territory,  it  should  not 
be  difficult  to  strike  an  average  recep¬ 
tion  under  average  conditions.  Cer¬ 
tainly  the  newspapers  have  nothing  to 
fear  from  such  an  effort  to  audit  radio 
audiences.  Let’s  hope  it  will  not  be 
far  off. 

“It  is  rejwrted  that  the  broadcast 
companies  will  resist  such  a  move  and 
the  attitude  of  the  A.B.C.  has  not  been 
definitely  determined  on  the  proposal. 
It  takes  no  stretch  of  the  imagination 
to  comprehend  the  benefit  that  would 
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accrue  to  newspapers  through  such  an 
audit.” 

The  convention  opened  Friday  morn¬ 
ing  at  the  Penn  Harris  Hotel  with 
President  Krebs  in  the  chair. 

Dean  Hoffmann,  editor  of  the  Har¬ 
risburg  Patriot  and  Evening  Xews, 
pleaded  with  the  publishers  to  continue 
unimpaired  the  newspaper’s  function  as 
the  servant  of  the  public  despite  de¬ 
pressed  conditions,  pointing  out  that 
“it  is  the  non-use,  rather  than  the  abuse 
of  the  freedom  of  the  press,”  which  is 
the  greatest  danger  to  the  continued 
protection  of  newspaper  privileges. 

A  feature  of  the  morning  session 
wa.s  a  demonstration  of  the  International 
Circulation  Managers  Association’s  prize 
newspaper  boy  salesmanship  team  on 
“Selling  in  Hard  Times.” 

Howard  Stodghill,  Louisville  Courier- 
Jourtuil  and  Times,  chairman  of  the 
I.C.M.A.  welfare  committee,  described 
“propaganda  being  distributed  by  cer¬ 
tain  so-called  child  labor  organizations,” 
and  described  the  work  of  the  I.C.M.A. 
in  meeting  this  “challenge.”  Mr.  Stodg¬ 
hill  told  of  what  he  termed  “misrep¬ 
resentations”  on  the  part  of  welfare 
organizations,  particularly  that  of  the 
American  Child,  official  organ  of  the 
National  Child  Labor  Committee. 

Henry  Prather  Fletcher,  former 
Ambassador  to  Italy  and  former  chair¬ 
man  of  the  U.  S.  Tariff  Commission, 
was  the  Friday  luncheon  speaker.  He 
said  he  expected  little  change  in  tariff 
rules  to  be  made  by  the  new  admin¬ 
istration  in  Washington,  and  condemned 
the  domestic  allotment  plan  for  farm 
relief.  H.  E.  Trout,  Manheim  Sen¬ 
tinel,  presided. 

W.  O.  Dapping,  Auburn  (N.  Y.) 
Citizen- Advertiser,  told  of  the  results 
of  a  group-buying  activity  of  New  York 
state  publishers  at  an  afternoon  session. 
Mr.  Dapping’s  figures  on  savings  inter¬ 
ested  the  publishers,  who  showed  great 
interest  in  the  plan.  It  was  stated  that 
through  the  efforts  of  the  New  York 
group,  appreciable  savings  on  newsprint, 
features,  ink,  office  supplies,  etc.,  had 
been  obtained.  He  stressed  the  fact 
that  such  an  undertaking  requires  the 
full  sendees  of  an  executive,  and  that 
it  had  to  be  conducted  on  a  business¬ 
like  scale. 

The  possibility  of  certain  Pennsyl¬ 
vania  publishers  joining  with  the  New 
York  group  was  discussed. 

The  discussion  on  A.B.C.  matters, 
which  followed  Mr.  Dapping’s  remarks, 
was  lively  and  argumentative.  Walter 
M.  Dear,  Jersey  City  Jersey  Journal. 
and  Mr.  Stodghill,  both  members  of 
the  newspaper  division  of  the  A.B.C., 
were  on  hand  to  answer  questions.  The 
pros  and  cons  of  the  quarterly  state¬ 
ment  proposals  were  discussed,  and  a 
vote  disclosed  that  members  present 
were  nearly  unanimously  opposed  to  the 
execution  of  the  plan.  The  proposed 
plan  for  allowing  of  subscriptions  in 
arrears  six  months  as  net  paid  circula¬ 
tion  was  approved  by  the  publishers. 

Some  resentment  was  expressed  that 
in  newspaper  disputes  the  A.B.C.  washed 
the  papers’  “dirty  linen”  in  public,  and 
asked  why  there  was  this  discrimina¬ 
tion  between  newspapers  and  magazines. 
It  was  asserted,  however,  that  maga¬ 
zines  settled  their  disputes  before  they 
reached  the  A.B.C.  board.  Mr.  Stodg¬ 
hill  said  that  unless  rival  newspapers 
could  do  likewise  it  was  better,  in  his 
estimation,  to  make  the  investigation 
results  public  rather  than  let  the  matter 
drag  in  the  public  mind.  Several  pub¬ 
lishers  explained  of  “excess  charges” 
in  A.B.C.  audits. 

J.  R.  Dershuck,  Hazleton  Plain- 
Speaker  and  Standard  Sentinel,  presided 
at  this  meeting. 

Concurrently  the  weekly  publishers, 
in  session  with  Mr.  Gardner  presiding, 
adopted  a  unique  plan  for  curbing  the 
printing  of  free  publicity  in  weekly 
papers.  The  plan,  which  is  being  worked 
out  by  a  committee,  provides  for  a 
central  clipping  bureau,  which  cuts  out 
the  publish^  free  publicity  from  mem¬ 
ber  papers  and  sends  it  back  to  the 
publisher,  with  a  statement  as  to  its 
unpaid  advertising  qualities.  The  com¬ 
mittee  is  composed  of  George  R.  Fry, 
Newport  News  and  Sun;  William  D. 


Fish,  Coudersport  Potter  Enterprise, 
and  H.  E.  Trout,  Manheim  Sentinel. 
The  weekly  publishers  also  considered 
a  plan  for  the  group  solicitation  of 
national  advertising. 


Charles  R.  Long 
New  P.N.P.A.  President 


A  dinner  meeting  of  members  who 
own  or  are  affiliated  with  radio  stations 
was  held  early  in  the  evening,  with 
A.  R.  Michener,  Harrisburg  Telegraph, 
presiding.  Mr.  Stahlman  addressed  this 
meeting  and  the  members  discussed  the 
.\.P.  poll  of  members’  attitude  toward 
broadcasting  and  other  matters.  This 
was  a  closed  session.  Mr.  Michener, 
with  Mr.  Krebs  and  John  O’Donnell, 
Oil  City  Derrick,  comprise  the  A.N.P.A. 
radio  committee’s  Pennsylvania  unit. 

Another  dinner  meeting  of  the 
P.N.P.A.  advisory  committee  to  the 
State  College  school  of  journalism  was 
presided  over  by  E.  .Arthur  Sweeny, 
Greensburg  T ribune-Rciiew. 

Advertising  matters  engaged  the  at¬ 
tention  of  the  publishers  at  the  “smoker” 
in  the  evening.  It  was  at  this  session 
that  Mr.  Thomson  and  Mr.  Nugent 
made  their  talks. 

George  T.  Bertsch,  classified  adver¬ 
tising  manager  of  the  Baltimore  Sun, 
told  the  publishers  that  the  depression 


had  eliminated  the  “crazy-quilt”  types 
of  advertising  from  the  classified  pages, 
and  that  there  was  a  tendency  to  make 
a  more  orderly  and  serviceable  arrange¬ 
ment  of  classified  advertising.  He 
recommended  an  alphabetical  arrange¬ 
ment  of  advertisements  as  the  most 
serviceable  to  readers. 

Cost  figures,  comparing  1929  with 
1932  were  presented  by  C.  B.  Lartz, 
Sharon  News-Telegraph.  They  showed 
that  all  items  entering  into  cost  had 
been  lessened,  per  dollar  of  expense, 
except  in  the  cases  of  taxes  and  the 
products  of  the  utilities,  electricity,  gas 
and  water.  Taxes  jumped  from  2  per 
cent  of  cost  to  2i.  Public  utility  costs 
doubled  from  1.4  per  cent  to  2.8  per 
cent  of  operating  costs. 

The  attempt  of  the  Post  Office  to 
obtain  greater  revenue  by  increasing 
rates  had  reacted  against  the  govern¬ 
ment  in  some  particulars,  Mr.  Lartz 
said.  It  was  pointed  out  that  publishers 
have  begun  using  li-cent  postage  as 
well  as  delivering  statements  by  mes¬ 
senger,  which  has  reduced  the  postage 
bill  of  certain  items. 

In  discussion  a  number  of  publishers 
stated  they  had  reduced  advertising 
rates  and  that  it  had  helped  business. 
One  said  that  by  offering  a  space  pre¬ 
mium,  instead  of  cutting  rates  specif¬ 
ically,  one  store  had  gone  back  to  its 
1929  advertising  schedule,  and  that  this 
store’s  policy  was  influencing  other  mer¬ 
chandisers. 

Instances  of  advertisers  offering  sale 
copy  to  newspapers  on  the  proposition 
that  the  newspaper  would  receive  a  cer¬ 
tain  percentage  of  sales  rather  than 
the  regular  rate,  were  reported.  These 
offers,  it  was  disclosed,  were  generally 
turned  down.  Some  publishers  also  told 
of  having  distributed  extra  copies  of 
their  paper  free  to  please  merchants. 
This  generally  happened  before  a  civic 
sales  day  of  some  type.  It  was  the 
opinion  of  some  publishers  that  what 
linage  was  gained  in  these  events  did 
not  measure  up  to  what  was  lost  in  the 
days  preceding  and  following  the  sales 
event. 

Ten  publishers  said  they  had  granted 
the  Liggett  &  Myers’  request  for  volume 
discounts  for  1933  space. 

Mr.  Stahlman  made  his  address  on 
“Who  Said  Raddio?”  at  the  Saturday 
morning  session. 

Manager  Hardy  disclosed  at  this  ses¬ 
sion  that  the  association  had  been  pro¬ 


Photograph  shows  members  of  Virginia  Press  Association  at  their  winter 
meeting  last  week. 


Roanoke,  "Va.,  Jan.  16— Members 
of  the  Virginia  Press  .Association, 
at  their  winter  meeting  here  Friday  and 
Saturday,  heard  addresses  by  G.  B. 
Parker,  editor-in-chief,  Scripps-Howard 
Newspaj^rs;  Vincent  G.  Byers.  Rich¬ 
mond  Times-Dispatch  editor,  Cranston 
Williams,  secretary  of  the  Southern 
■  Newspaper  Publishers  Association,  and 
others  on  the  problems  of  the  day. 

The  complex  editorial  problems  of 
1933  were  the  subject  of  Mr.  Parker’s 
remarks.  He  digressed  from  his  theme 
to  comment  on  the  action  of  city  officials 
in  Richmond  in  withholding  news  from 
the  press,  saying  that  such  cases  repre¬ 
sent  tests  as  to  whether  the  first  amend¬ 
ment  of  the  United  States  Constitution 
shall  live.  % 

Mr.  Byers  gave  a  chronological  ac¬ 


count  of  the  Richmond  situation.  The 
association  went  on  record  as  opposing 
the  Richmond  officials  action,  although 
there  were  four  dissenting  votes  on  the 
ground  that  the  issue  was  local  to  Rich¬ 
mond. 

Josiah  P.  Rowe,  Fredericksburg  Free 
Lance-Star,  president  of  the  association, 
presided  at  the  sessions. 

A  discussion  of  a  legislation  program 
aroused  interest.  Plans  for  a  m^ern 
statute  for  legal  notices,  which  Rufus 
Roberts,  Culpeper,  legislative  chairman, 
said  was  badly  ne^ed  in  Virginia,  were 
discussed. 

J.  B.  Wall,  Farmville,  manager  of  the 
association’s  audit  bureau,  and  W. 
Clement  Moore,  accountant,  discussed 
this  phase  of  association  and  what  it 
means  to  weeklies. 


hibited  instant  access  to  proposed  bills 
at  the  state  capitol  which  might  afl«t 
newspapers.  The  procedure,  he  said 
had  been  to  see  the  measures  in  tht 
reporters’  room,  and  report  on  tht® 
immediately  to  members.  One  publishe 
it  was  reported,  was  not  permitted  ij 
examine  press  copies  of  bills  when  b 
said  he  was  a  legislative  representatn> 
of  the  P.N.P.A.  Walter  D.  Roos  v* 
the  challenging  reporter.  The  publishe 
was  refused  an  opportunity  to  exanin 
the  bills  on  the  grounds  that  he  waii 
“lobbyist.”  The  publisher  told  K: 
Roos  that  he  was  a  working  newspaper, 
man,  but  that  did  not  alter  the  cases 
the  correspondent’s  mind.  Soon  then, 
after  the  publisher  was  informed  thi 
the  Legislative  Correspondents’  .Assc. 
elation  had  decided  to  enforce  the  mk 
denying  access  to  press  copies  of  biL 
to  anyone  except  association  members. 

At  noon  Saturday  both  the  Unite 
Press  and  Associated  Press  gave  lund 
eons  to  their  clients  and  members.  1 
was  at  this  time  that  the  A.P.  passe 
its  resolution  on  restricting  broadcastii^ 
material  to  the  radio. 

Dr.  Leonard  P.  Fox,  research  directe 
of  the  state  chamber  of  Commerce,  giT; 
an  analysis  of  the  tax  situation  in  Pem 
sylvania  at  the  afternoon  session,  t 
which  he  urged  reductions  in  salarie 
of  school  teachers  and  other  classifies 
tions.  He  told  of  the  need  for  an  agenc; 
for  compiling  better  state  financial  sts 
tistics. 

George  J.  Campbell,  chairman  of  th 
P.N.P.A.  legislative  committee,  sug¬ 
gested  that  a  central  bureau  of  informs 
tion  maintained  by  the  state  to  gathe- 
and  disseminate  state  finance  statistic 
for  the  public  and  press,  be  considered 
After  some  discussion  the  matter  was 
turned  over  to  the  executive  committa 

Joseph  V.  Connolly,  president  an: 
general  manager  of  International  New 
Service  and  King  Features  Syndicate 
made  a  short  talk  on  matters  that  wil 
likely  engage  the  editorial  department 
of  newspapers  in  1933. 

Prof.  Irving  Fisher,  Yale  Univershy 
was  the  headlined  speaker  at  the  anma. 
banquet  Saturday  evening.  Professor 
Fisher  decried  the  “fear  crusade”  «' 
Technocracy,  and  said  that  its  pro^ 
nents  failed  to  prove  that  the  macHa 
is  a  menace  to  man.  The  real  troubk 
of  today,  the  speaker  said,  lies  in  over- 
indebtedness  and  deflation.  The  cm 
for  the  depression,  he  asserted,  to 
reflation,  and  particularly  credit  refla¬ 
tion. 

Arthur  (“Bugs”)  Baer,  King  Fe^ 
tures  Syndicate  writer,  also  addressti 
the  members  at  the  banquet. 

Mr.  Long,  the  newly  elected  presidot 
presided,  and  Mr.  Krebs,  the  retiria 
head  of  the  association,  was  toastmaste 

Regional  directors  of  the  associatix 
elected  at  the  convention,  follow: 

District  No.  1  —  C.  M.  Morrisa 
Philadelphia  Public  Ledger;  L.  E.  Jola- 
son,  Royersford  Advertiser, 

District  No.  2— J.  L.  Stackhouse 
Easton  Express;  F.  T.  Gelder,  few 
City  News. 

District  No.  3 — 1.  Z.  Buckwalter,  Lat- 
caster  Newspapers,  Inc.;  H.  E.  'Trott 
Manheim  Sentinel. 

District  No.  4 — Lewis  Dewart,  Srr 
bury  Daily;  Dietrick  Lamade,  Willia» 
port  Grit. 

District  No.  5 — Edward  T.  Leech 
Pittsburgh  Press;  William  D.  Mar: 
field,  McKeesport  Daily  News. 

District  No.  6 — John  J.  Mead,  En 
Times;  Will  P.  Rose,  Cambridf 
Springs  Enterprise-News. 


MRS.  OWENS  GETS  MEDAL 

For  the  first  time  in  its  history,  t 
St.  Paul,  Minn.,  Club  of  CosmopoliU 
International  has  awarded  its  anns 
Distinguished  Service  Medal  to  : 
woman,  Mrs.  Leo  E.  Owens,  wife  of 
publisher  of  the  St.  Paul  Pioneer  Pre 
and  Dispatch.  Mrs.  Owens  served  s 
chairman  of  the  Christmas  Burea: 
which  aided  20,000  persons. 


FIRE  DESTROYS  PLANT 

Fire  destroyed  the  plant  of  the  Bi 
bee  (Mo.)  News  Jan.  14.  H.  Scr 
Welch,  publisher  of  the  weekly  for  • 
years,  said  he  would  rebuild  the 
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1932  LINAGE  205  PER  CENT  BELOW  1931 


Slow  Improvement  Since  August  Continues  in  Most  Classifications  —  Magazine  Linage 
Follows  Same  Trend  on  Lower  Scale — Radio  Ends  Year  Without  Coming  Near  March  Peak 


Newspaper  advertising  linage 
in  1932  fell  off  about  one-fifth 
from  the  1931  figures,  and  about  one- 
third  from  the  average  of  the  four 
years  1928-31  inclusive.  The  1932  drop, 
following  losses  in  the  two  preceding 
years,  put  linage  down  about  two-fifths 
from  the  peak  levels  of  1929,  if  anyone 
tares  any  longer  about  making  compari¬ 
sons  with  that  abnormal  year. 

These  conclusions,  details  of  which 
are  shown  in  tables  on  this  page,  are 
based  on  measurements  of  Media  jkec- 
ords,  Inc.,  which  give  comparable  sta¬ 
tistics  for  52  cities  since  Jan.  1,  1928. 

Magazine  advertising  fared  worse  than 
newspaper  linage,  1932  showing  losses 
of  some  30  per  cent  from  1931,  and  a 
fraction  over  50  per  cent  from  1929. 

On  the  other  hand,  broadcast  adver¬ 
tising  followed  its  custom  of  past  years 
by  setting  a  new  high,  some  9  per  cent 
ahead  of  1931.  It  is  noticeable,  how¬ 
ever,  in  studying  the  radio  figures  on 
this  page,  that  the  increase  was  due 
wholly  to  the  gains  recorded  in  the 
first  half  of  the  year.  For  the  last  six 
months,  according  to  figures  of  National 
Advertising  Records,  the  advertising  of 
the  National  and  Columbia  networks 
fell  steadily  behind  last  year. 

The  most  encouraging  thing  about 
the  newspaper  and  magazine  linage  re¬ 
ports  is  that,  by  almost  any  basis  of 
comparison,  they  show  the  long  decline 
hit  a  bottom  in  August  which  has  not 
since  been  penetrated.  Some  modest 
improvement,  in  fact,  has  been  shown 
since  that  time,  and  at  least  a  fraction 
of  the  gain  has  been  held. 

Even  when  we  consider  the  individual 
classifications  of  lines,  the  same  trend 
is  true  of  all  but  two.  General  advertising 
and  financial  advertising,  after  follow¬ 
ing  this  pattern,  dropped  off  in  Decem¬ 
ber  to  low  levels,  possibly  reflecting 
special  end-of-year  influences. 

The  irregular  upward  trend  in  the 
latter  half  of  the  year  was  reversed  in 
broadcasting,  which  reached  a  peak  in 
March  and  sagged  off  thereafter. 
Broadcasting,  however,  had  been  gain¬ 
ing  with  great  speed  all  its  life,  and  its 
course  this  year  may  simply  mean  that 
it  is  sobering  down  and  will  in  the 
future  be  more  subject  to  the  same 
influences  which  increase  or  decrease 
other  forms  of  advertising. 

The  March  peak  marks  the  first  halt 
in  the  upward  rush  of  radio  advertising. 
Starting  with  a  total  of  $3,760,010  in 
1927  (for  the  National  Broadcasting 
Company  only),  broadcasting  increased 
in  1928  to  $10,252,497,  then  in  1929  to 
$18,729,571,  and  in  1930  to  $26,815,746. 
The  figures  for  1931  and  1932,  as  given 
above  show  that  despite  the  sagging  of 
broadcasting  levels,  the  year  just  ended 
piled  up  a  surplus  of  more  than  $3,300,- 
OOO  over  1931. 

The  figures  given  do  not  include  local 
broadcasting,  nor  the  cost  of  program 
talent. 

Measured  in  percentages  of  the  cor- 
resjwnding  months  in  1931,  the  broad- 
ttsting  figures  show  almost  an  uninter- 
nipted  loss  throughout  the  year.  Here 
is  the  record: 

BROADCAST  ADVERTISING 


1932 

1931 

1932 

Per  Cent 
of  1932 

Jiouarv _ 

$3,984,289 

$2,6.37,130 

151.1 

Fsbruarv. . . 

3,891,023 

2.590.521 

150.2 

Mireh . 

4.300,8.33 

3,140,984 

136.9 

April . 

4.004.484 

3.164.075 

126.6 

Mty . 

June . 

3.632,442 

3,035,623 

119.7 

2,997,296 

2,8.34.905 

105.7 

Wy . 

2,416,616 

2.764.2'j4 

87.4 

KngMMi . 

2,285,680 

2,527,256 

90.4 

tetember. . 

2.492,951 

2.740,986 

90.9 

Oetober . 

3.035,631 

3,253,298 

93.3 

November. . 

3.059,848 

3,504,817 

87.3 

December.. . 

3,005.683 

3.598.110 

83.5 

TOTAL. . 

$39,106,776 

$35,791,999 

109.2 

Statistics  released  by  the  National 
Broadcasting  Company  report  a  de- 
tiease  in  number  of  advertisers,  but  an 


By  ROBERT  S.  MANN 


Trend  of  Newspaper  and  Magazine  Advertising  Throughout  the  Year 


NEWSPAPEl 

RS - 

. — *M.AGA 

ZINES - 

1932 

1932 

1932  in 

Per  Cent 
of  4-Yr. 

1932 

1932 

Per  Cent 

Per  Cent 

Averages, 

Per  Cent 

Per  Cent 

of  1931 

of  1929 

1928-31 

of  1931 

of  1929 

January . 

_  86.6 

69.3 

75.4 

74.8 

60.0 

February . 

86.5 

70.3 

76.0 

76.8 

58.2 

March . 

....  79.3 

63.9 

70.7 

73.3 

54.3 

April . 

....  79.7 

65.4 

70.0 

75.1 

57.3 

May . 

. ...  76.7 

60.3 

67.2 

67.8 

52.3 

June . 

80.9 

63.6 

70.4 

68.2 

48.6 

July . 

....  74.4 

59.9 

66.0 

69.3 

46.7 

August . 

. ...  74.4 

56.5 

64.0 

62.3 

40.6 

September . 

_  81.0 

57.5 

66.4 

63.9 

40.7 

October . 

. ...  78.9 

56.6 

65.2 

70.7 

44.0 

November . 

....  77.7 

56.9 

64.1 

75.1 

43.4 

December . 

_  78.2 

58.0 

64.6 

76.1 

47.7 

Yearly  Average . 

_  79.5 

61.4 

68.3 

70.6 

49.6 

*MaRasine  fiKures  are  for  the  month  in  which  the  advertisina  reached  the  readers;  that  is. 
the  January  hgures  include  the  January  issues  of  weeklies,  but  the  February  figures  for 
monthlies,  and  so  on  through  the  year.  This  is  done  to  make  the  percentages  more  readily 
comparable  with  those  for  newspapers.  The  magasine  figures  are  compiled  from  the  monthly 
reports  of  magasine  linage  published  by  Printert'  Ink. 

Newspaper  figures  are  compiled  from  reports  of  Media  Records,  Inc. 


average  expenditure  approximately 
$28,000  more  for  each  in  1932  than  in 
1931. 

In  1931  the  total  number  of  NBC 
clients  was  231,  spending  an  average  of 
$110,853  for  a  gross  total  of  $25,607,041. 
In  1932  the  number  of  clients  was  191, 
spending  an  average  of  $138,769  for  a 
gross  total  of  $26,504,891.  This  gross 
total  represents  an  increase  of  approxi¬ 
mately  4  per  cent,  and  the  average  ex¬ 
penditure  per  advertiser  a  25  per  cent 
increase  over  1931. 

In  1932  nine  of  the  10  largest  net¬ 
work  advertisers  were  represented  on 
NBC  networks  and  spent  ^,222,638  for 
NBC  time.  The  individual  expendi¬ 
tures,  on  NBC  only,  were: 


American  Tobacco  Company  (Lucky 

Strike  cigarettes,  Cremo  cigars) _ >1,851,194 

Pepeodent  Company  (Pepsodent 

toothpaste,  Pepeodent  antiseptic). .  $1,735,380 
Standard  Brands.  Inc.  (Chase  &  San¬ 
born  coffee.  Royal  Fruit  gelatin, 

Fleischmann's  yeast) .  $1,731,465 

General  Motors  Corporation  (Motor 

cars  and  Frigidaire) .  $981 ,596 

Swift  &  Co.  (Meats,  butter,  eggs, 

Vigoro  fertiliser) . . .  $836,767 


Great  Atlantic  &  Pacific  Tea  Company  $819,124 
General  Foods  Corporation  (MaxweU 
House  coffee.  Poet  Toasties,  Dia¬ 
mond  Crystal  salt,  Certo,  Calumet 
baking  powder,  Jello,  Minute 


Tapioca,  Swansdown  flour) .  $773,361 

R.  J.  Reynolds  Tobacco  Company 

(Prince  .\lbert  tobacco) .  $432,983 

Wm.  Wrigley,  Jr.,  Company .  $60,768 


TOTAL . $9,222,638 


The  trend  of  the  various  newspaper 
advertising  classifications  through  the 


FURNITURE  COPY  DISCUSSED 

(Special  to  Editor  &  Publisher) 


_  Chicago,  Jan.  16. — Furniture  adver¬ 
tising  appropriations  in  1933  will  follow 
the  business  cycle,  according  to  the  con¬ 
sensus  of  dealers  attending  the  clinic 
conducted  by  the  National  Retail  Furni¬ 
ture  Association  here  last  week.  The 
merchants  present  were  agreed  that  they 
would  base  their  advertising  expendi¬ 
tures  on  a  percentage  of  net  sales. 

While  Friday  has  always  been  the 
specialized  day  for  advertising  in  news¬ 
papers,  many  merchants  are  switching 
to  Thursday  or  combining  the  linage 
on  Thursday  and  Friday,  in  order  to 
get  full  value  week-ends.  The  Thurs¬ 
day  advertisements,  it  was  pointed  out, 
do  not  have  to  compete  with  heavy 
grocery  schedules  on  Friday,  Further¬ 
more,  out-of-town  subscribers  are  given 
a  better  chance  to  see  the  values  and  to 
get  into  town  to  take  advantage  of  them. 
Sunday  newspaper  advertising  has  also 
paid  well,  some  dealers  reported. 

Where  a  good  advertising  job  has 
been  done,  definite  results  are  being 
traced  to  newspaper  advertising,  dealers 
said.  Good  advertising  never  had  so 
little  competition,  George  Butler,  man¬ 
ager  of  Flint  Bruce  Company,  Hart¬ 
ford,  Conn.,  told  dealers  present. 

“My  own  store  is  stressing  the  new 
things,  style,  comfort  and  quality,”  said 
Mr.  Butler,  “always  endeavoring  to 
work  in  institutional  copy  to  sell  our 
store,  its  policies  and  service.  In  our 
41  years  we  have  never  had  more  direct 
response  to  advertising.” 

Samuel  E.  Kohn,  American  Furniture 
Company,  Denver. — “There  are  three 
things  in  my  opinion  that  are  of  vital 
importance  in  this  year’s  program :  bet¬ 
ter  buying,  better  advertising  and  bet¬ 
ter  selling.  Buying  that  anticipates  con¬ 
sumer  demand,  advertising  that  de- 
and  selling  that  keeps  the  customer  sold. 
If  we  will  proceed  along  these  lines 
scribes  merchandise  as  it  actually  is, 
and  on  the  logical  theory  that  people 


will  buy  that  which  is  designed  to  meet 
their  desires  and  circumstances,  volume 
and  profit  will  both  show  an  upward 
trend  in  1933.” 

Joseph  H.  Daunt,  New  England 
Furniture  and  Carpet  Co.,  Minneapolis. 
— “In  our  own  store  we  plan  to  keep  the 
advertising  appropriation  as  near  as  pos¬ 
sible  in  line  with  the  volume  of  business 
available.  I  think  it  is  safe  to  state 
that  for  the  last  year  the  furniture  mer¬ 
chants  have  spent  more  money  on  ad¬ 
vertising  than  the  situation  or  the  re¬ 
sults  obtained  warranted.” 

John  'Veach,  Oil  City,  Pa.,  said  that 
his  present  expenditure  for  advertising 
is  20  per  cent  less  than  last  year,  and 
that  5  per  cent  will  be  the  ratio  no  mat¬ 
ter  what  volume  is  attained. 

“Advertising  money  is  going  to  be 
wasted  in  1933  if  it  is  spent  on  items 
that  appear  to  the  public  to  be  junky,” 
said  Roscoe  R.  Rau,  managing  director 
of  the  National  Retail  Furniture  Asso¬ 
ciation.  “A  dealer’s  money  is  also  wasted 
if  he  advertises  an  item  that  does  not 
have  the  proper  dollar  margin.  The 
public  is  now  aware  that  a  bargain  is 
not  always  a  bargain.” 


BOWER  IN  CHATTANOOGA 

C.  C.  Bower,  formerly  business  man¬ 
ager  and  later  advertising  manager  of 
the  Norfolk  Virginian-Pilot,  has  re¬ 
signed  that  position  to  accept  the  posi¬ 
tion  of  advertising  manager  of  the 
Chattanooga  (Tenn.)  Times,  effective 
Jan.  16. 

He  had  been  with  the  Virginian-Pilot 
since  1917  when  he  started  as  foreman 
of  the  mailing  room.  Heywood  B. 
Tatem  will  continue  as  advertising  man¬ 
ager  of  the  Virginian-Pilot. 

INCREASES  NEWSPRINT  OUTPUT 

The  newsprint  mill  of  the  E.  B.  Eddy 
Co.,  Ltd.,  after  being  on  half-time  opera¬ 
tion  for  two  years,  will  resume  full¬ 
time  operation  at  the  end  of  this  month. 


year  is  shown  in  the  following  tables, 
comparisons  in  all  cases  being  made 
with  corresponding  months.  For  in¬ 
stance,  in  the  first  line,  January  of 
1932  is  compared  with  January  of  1931, 
and  also  with  the  average  of  all  Janu¬ 
aries  from  1928  to  1931  inclusive. 


TOTAL  DISPL.AY  ADVERTISING 


1932 

Per  Cent 
of  4-Yr. 

Her  Cent 

Averages 

192&-31* 

of  1931 

January . 

86.4 

75.1 

February . 

86.3 

76.1 

March . 

...  78.8 

71.1 

.4pril . 

...  78.7 

70.0 

May . 

...  75.4 

66.6 

June . 

79.4 

70.0 

July . 

...  72.7 

65.4 

.August . 

73.1 

63.1 

September . 

...  80.5 

66.0 

October . 

77.8 

64.1 

November . 

...  77.5 

63.6 

December . 

...  77.7 

64.0 

Year's  average. . . . 

...  78.7 

67.9 

CLASSIFIED  ADVERTISING 


Per  Cent 

of  1931 

of  4-Yr. 

Per  Cent 

Averages, 

1932 

1928^31 

January . 

....  87.7 

76.8 

February . 

....  87.5 

75.6 

March . 

....  81.6 

69.4 

.April . 

_  83.9 

70.2 

May . 

_  82.6 

69.7 

June . 

_  86.6 

72.3 

July . 

_  81.4 

68.5 

August . 

....  79.0 

67.6 

September . 

....  82.8 

68.1 

October . 

....  84.2 

70.3 

November . 

....  78.6 

66.5 

December . 

_  80.6 

67.4 

Year’s  average. . . . 

_  83.1 

70.2 

RETAIL 

ADVERTISING 

Per  Cent 

1932 

of  4-Yr. 

Per  Cent 

.Averages, 

of  1931 

1928-31 

January . 

_  86.3 

78.2 

February . 

_  88.9 

80.6 

March . 

....  81.4 

75.1 

.April . 

Nlay . 

....  79.9 

74.1 

....  77.9 

71.1 

June . 

_  80.3 

72.4 

July . 

....  75.9 

70.4 

August . 

_  74.4 

65.7 

September . 

_  82.1 

71.2 

October . 

_  78.6 

69.3 

November . 

....  77.7 

66.8 

December . 

....  80.0 

68.0 

Year’s  average .  80.3  71.8 

GENERAL  ADVERTISING 

Per  Cent 


1932 

of  4-Yr. 

Per  Cent 

.Averages, 

of  1931 

1928-31 

January . 

...  88.8 

78.4 

February . 

85.4 

79.2 

March . 

...  77.5 

73.7 

April . 

...  77.3 

68.3 

May . 

...  73.3 

65.3 

June . 

...  74.5 

69.6 

July . 

...  68.7 

64.9 

.August . 

...  72.1 

67.1 

September . 

83.5 

64.7 

October . 

. ..  79.7 

62.4 

November . 

...  76.5 

62.2 

December . 

. ..  63.7 

51.8 

Year’s  average. . . . 

...  77.1 

67.6 

AUTOMOTIVE  ADVERTISING 


Per  Cent 

1932 

of  4-Yr., 

Per  Cent 

Averages 

of  1931 

1928-31 

January . 

...  106.1 

65.6 

February . 

...  80.0 

51.3 

March . 

...  74.1 

48.7 

April . 

...  87.5 

60.9 

May . 

...  69.7 

53.3 

June . 

...  100.2 

71.4 

July . 

...  68.1 

51.4 

.August . 

67.8 

46.2 

September . 

...  60.9 

40.1 

October . 

...  61.5 

33.9 

November . 

...  83.3 

46.7 

December . 

...  92.4 

63.2 

Year’s  average . 

...  79.1 

53.1 

FINANCIAL  ADVERTISING 


1932 

Per  Cent 
of  4-Yr., 

Per  Cent 

Averages, 

of  1931 

1928-31 

January . 

...  56.8 

47.7 

February . 

...  58.5 

44.7 

March . 

49.8 

40.0 

April . 

May . 

...  48.5 

35.7 

...  52.5 

33.5 

June . 

52.4 

34.2 

July . 

...  57.4 

40.3 

August . 

66.3 

43.3 

September . 

65.0 

37.7 

October . 

67.6 

38.4 

November . 

...  70.4 

40.6 

December . 

...  62.4 

34.7 

Year's  average . 

...  57.8 

39.4 
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JUDGE  RULES  BONFILS  MUST  SUBMIT 
TO  FURTHER  QUESTIONING 

District  Court  Says  Denver  Publisher  Must  Answer  Rest  of 
Questions  by  Rocky  Mountain  News’  Attorneys 
in  Deposition  Proceedings 


THINKS  ADVERTISERS 
ARE  DISSATISFIED 


More  Rate  Cut*,  Let*  Eager 
Solicitation — Tells  of  War 
on  “Racket*” 


ISpecial  to  Editor  &  Publisher) 

Denver,  Jan.  is — District  Judge 
Robert  W.  Steele  ruled  yesterday 
that  Fred  G.  Bonfils,  publisher  of  the 
Denver  Post,  must  submit  to  further 
questioning  in  the  deposition  preceedings 
growing  out  of  his  $200,000  libel  suit 
against  the  Rocky  Mountain  News  and 
its  editor  Charles  E.  Lounsbury.  Judge 
Steele  decided,  however,  that  he  himself, 
instead  of  a  notary,  would  preside  at 
the  taking  of  the  rest  of  the  deposition. 

Opposing  counsel  argued  for  two  days 
last  week  on  the  question  of  whether 
the  News  and  its  ^itor  had  the  right 
to  complete  the  deposition.  Bonfils  had 
previously  refused  to  answer  questions 
and  had  walked  out  of  the  room  in 
which  the  deposition  was  being  taken. 
For  this  he  was  fined  $25  for  contempt, 
but  he  has  appealed  the  fine. 

Counsel  for  the  defendants  argued 
they  had  the  right  to  find  out  from  Bon¬ 
fils  the  names  on  the  Po_st’s_  alleged 
“blacklist”  as  it  was  “material  in  show¬ 
ing  the  kind  of  a  newspaper  publisher 
Bonfils  is.” 

Bonfils’  attorney  countered  with  the 
declaration  the  defendants  had  no  right 
to  “go  back  50  years  in  his  life  and 
inquire  whether  he  was  a  good  boy  in 
school  or  about  his  lottery.” 

Following  is  the  text  of  Judge  Steele's 
decision : 

“In  chapter  34  of  the  code  of  civil 
procedure  it  is  provided  that  the  testi¬ 
mony  of  a  party  to  an  action  may  be 
taken  by  deposition  at  any  time  after 
the  service  of  summons  or  appearance 
of  the  defendant ;  that  either  party 
may  have  such  deposition  taken  and  that 
either  party  may  attend  the  examination 
of  the  witness  and  put  such  questions, 
direct  and  cross,  as  may  be  proper. 

“Pursuant  to  those  provisions  and 
others  relative  thereto,  defendants,  the 
Denver  Publishing  Co.  and  Lounsbury, 
sought  to  take  the  deposition  of  plaintiff, 
Bonfils,  before  a  notary  public  desig¬ 
nated  by  the  court,  and  the  plaintiff 
appeared  before  the  notary  on  two  occa¬ 
sions  and  was  examined  as  a  witness. 

“The  taking  of  the  disiK)sition  _  was 
interrupted  by  the  refusal  of  the  plaintiff 
to  answer  certain  questions  propounded 
to  him.  which  ultimately  resulted  in  his 
being  found  to  be  in  contempt  of  court. 
Defendants  are  seeking  to  continue  the 
taking  of  said  deposition  to  conclusion. 
Plaintiff  objects  to  the  further  taking 
of  the  deposition  and  contends  that  de¬ 
fendants  are  not  entitled  to  pursue  it 
further.  This  is  the  issue  now  before 
the  court. 

“The  issue  was  raised  by  oral  objec¬ 
tions  interposed  upon  a  prior  hearing 
of  a  motion  to  correct  the  record,  and 
no  written  motions  or  other  pleadings 
concerning  it  api^ar  in  the  files. 

“Plaintiff's  objections,  in  substance, 
are  that  defendants  have  demonstrated, 
by  their  conduct  as  disclosed  by  the 
examination  of  plaintiff  so  far  as  it 
has  already  gone,  that  they  are  not 
acting  in  good  faith  in  seeking  to  inter¬ 
rogate  plaintiff:  that  they  are  far  ex¬ 
ceeding  the  limits  which  should  circum¬ 
scribe  the  taking  of  such  a  deposition, 
and  intend,  if  permitted  to  continue,  to 
use  the  right  provided  for  in  the  code 
and  the  process  of  the  court  issued 
thereunder,  in  an  unauthorized  and  un¬ 
lawful  manner  and  for  wrongful  and 
sinister  purposes.  In  short,  plaintiff 
contends  that  defendants  have  abused  a 
lawful  right  and  privilege,  and  for  that 
reason  should  not  be  permitted  to  con¬ 
tinue. 

“The  code  provisions  referred  to  do 
not  limit  or  restrict  in  any  manner  the 
scope  of  the  examination  of  a  w'itness 
by  deposition  before  trial,  except  by 
setting  forth  that  questions  put  to  a 
witness  must  be  proper.  It  has  recently 
been  held,  however,  that  a  party  cannot 
be  examined  before  a  notary  public  as 
if  under  cross-examination,  and  that 


the  taking  of  a  disposition  before  a 
notary  public  is  not  the  trial  of  an 
action.  (Taylor  vs.  Briggs,  et  al.  No. 
12,937,  Colo.  Sup.  Court.)  While  this 
decision  does  not  construe  or  interpret 
the  code  sections  involved  herein,  it  may 
be  strongly  urged  that  its  effect  is  to 
place  some  limitations  upon  the  right 
of  a  party  seeking  to  take  the  deposition 
of  an  adverse  party,  even  before  a  court 
instead  of  a  notary,  prior  to  trial  on  the 
merits. 

“If  this  court  should  now  deprive  the 
defendants  of  the  right  to  go  forward 
with  the  taking  of  the  deposition  it 
would  be  practically  annulling  the  stat¬ 
ute  granting  such  right.  It  seems  to  the 
court  that  the  objections  raised  go  more 
to  the  scope,  extent  and  limitations  of 
the  right  than  to  the  right  itself,  and 
that  all  of  the  matters  complained  of  as 
having  taken  place  on  the  prior  attempts 
to  take  the  deposition,  as  well  as  the 
anticipated  future  conduct  of  defendants 
in  their  endeavors  to  question  the  plain¬ 
tiff,  can  be  controlled  and  regulated  by 
the  court  and  the  examination  of  the 
witness  kept  w’ithin  proper  legal  bounds. 

“Inasmuch  as  the  original  notice 
called  for  the  taking  of  the  deposition 
in  open  court  before  the  judge  presid¬ 
ing  over  it,  and  as  it  is  concede  that 
the  court  before  whom  the  case  is  pend¬ 
ing  could  properly  designate  where  and 
before  whom  the  deposition  should  be 
taken,  regardless  of  the  desires  of  the 
parties,  any  further  testimony  of  plain¬ 
tiff  by  deposition  shall  be  taken  in  this 
court  before  the  judge  thereof. 

“For  the  reasons  stated,  the  objections 
of  plaintiff  are  overruled  and  it  is 
ordered  that  the  taking  of  the  deposition 
proceed  to  conclusion.” 

CERMAK  APPOINTS  HEWITT 


REPORTER  ACQUITTED 

E.  J.  Leary  and  Eight  Other*  Had 
Been  Accu*ed  of  Ballot  Theft 

Nine  men  accused  of  conspiracy  in  A.N.A.  President  See*  Need  for 
connection  with  the  theft  of  ballots  from 
the  basement  of  Newark  (N.  J.)  City 
Hall,  including  Edward  J.  Leary,  A^civ- 
ark  Star-Eagle  reporter,  were  acquitted 

Jan.  13  by  a  common  pleas  jury.  ,  — ; - 

Mr.  Leary  was  suspended  from  the  majority  of  national  ad- 

daily’s  staff  pending  the  outcome  of  the  '"crjisers  whom  1  laiow  are  far  froia 

trial,  although  he  was  still  carried  on  ^  . 

the  payroll.  On  his  acquittal  he  was 
reinstated.  Newspaper  reporters  and 
officials,  including  W.  E.  Bowman,  Star- 
Eagle  editor,  and  city  officials  were 
character  witnesses  at  the  trial  for  Mr. 

Leary,  who  is  31  years  old. 


CANFIELD  HEIRS  SUE 
SCRIPPS  INTERESTS 


Temporary  Order  Re*train*  Sale  of 
E*tate’*  Stock — Complaint  A*k* 
for  Receiver  for  Defend¬ 
ant  Companies 


Seattle,  Wash.,  Jan.  19 — Presiding 

Judge  Robert  M.  Jones  granted  a  tern-  _ ^ 

porary  restraining  order  Jan.  13  return-  VVe  'are  fiVinly  convTnc^' Biat  combina- 


satisfied  with  certain  conditions  in  th{ 
field  of  advertising  media,”  said  Stuart 
Peabody,  of  the  Borden  Company,  New 
York,  president  of  the  Association  oi 
National  Advertisers,  speaking  Jan.  18 
at  a  luncheon  at  the  Advertising  Club 
of  New  York. 

“We  have  seen  no  evidence  to  con¬ 
vince  us,  for  instance,  that  newspaper 
rates  as  a  whole  have  come  down  to 
their  proper  position.  We  are  strongly 
against  forced  circulation  in  newspapers 
as  exemplified  by  such  methods  as  ex¬ 
cessive  bonuses  to  boys,  too  many  bull¬ 
dog  editions,  predating,  and  numerous 
other  evils  which  are  well-known  to  all 
of  us.  We  are  strongly  against  forced 
circulations  in  the  case  of  magazines  as 
exemplified  by  excessive  use  of  pre¬ 
miums,  absurd  combination  offers,  etc. 


able  Jan.  21  delaying  stock  sale  adver¬ 
tised  for  Jan.  16,  according  to  superior 


tion  newspapers  in  which  a  national 
advertiser  is  forced  to  buy  duplicate  cir- 


court  complaint  filed  in  behalf  of  Alice  culation  in  a  morning  and  evening 
Canfield,  sister  of  late  B.  H.  Canfield,  newspaper  while  a  local  advertiser  may 
against  E.  W.  Scripps.  Stock  involved  buy  either  pajier  separately,  is  grossly 


was  deposited  with  Scripps  by  Canfield 
to  secure  payment  of  more  than  $250,- 
000  in  notes 


Discharged  Reporter  Named  Chicago 
Public  Work*  Commissioner 

{Special  to  Editor  &  Publisher) 

Chicago,  Jan.  17 — Oscar  E.  Hewitt, 
who  was  discharged  by  the  Chicago 
Tribune  last  October  for  his  participa¬ 
tion  in  an  Insull  investment  syndicate, 
was  today  named  commissioner  of  public 
works  to  succeed  Col.  A.  A.  Sprague, 
resigned. 

Mr.  Hewitt  was  city  hall  and  county 
building  reporter  for  the  Tribune  for 
14  years.  He  handled  publicity  for 
Thomas  Courtney  during  Courtney’s  re¬ 
cent  campaign  for  state’s  attorney. 
Under  the  city  administration  of  the 
late  Fred  Busse,  Mr.  Hewitt  was  deputy- 
commissioner  of  public  works.  Col. 
Sprague  has  been  appointed  receiver 
for  the  Rapid  Transit  lines.  He  will 
remain  a  member  of  the  city  zoning 
board  of  appeals. 

Mr.  Hewitt’s  subscription  to  the  In¬ 
sull  syndicate  was  listed  at  $25,000, 
representing  the  value  of  the  stock  at 
$50  a  share,  of  which  only  20  per  cent 
was  to  be  paid.  He  fulfilled  his  obli¬ 
gation  to  the  syndicate  by  paying  the 
full  20  per  cent  assessment,  amounting 
to  $3,814.%. 


unfair  and  an  economic  waste.  We  are 
just  as  determined  as  ever  that  special 
editions  or  special  sections  in  which  the 
_  .  „  advertiser  is,  to  put  it  bluntly,  virtually 

Suit  was  filed  in  the  Superior  Court,  blackjacked  into  advertising,  are  of 

King  County,  Washington,  Jan.  12,  by  absolutely  no  use  to  the  advertiser.  We 
legatees  under  the  will  of  the  late  B.  H.  are  firmly  convinced  that  what  our  busi- 
Canfield,  against  E.  W.  Scripps,  trustee  ness  needs  is  quality  circulation.  We 
and  individually,  Mrs.  Josephine  S.  will  admit  that  perhaps  it  has  been  at 
ScnppSi  James  G.  Scripps,  S.  S.  Hahn,  least  partly  the  advertiser’s  fault  that 
lawyer,  Ann  E.  Murphy,  special  ad-  so  much  premium  has  been  put  upon 
ministratrix  of  the  Canfield  estate  and  quantity.  However,  those  days  are  fast 
various  Scripps  newspaper  corporations  disappearing,  if  they  are  not  gone  for- 
of  the  Pacific  Coast  and  Northwest,  ever.  Padded  prices  on  radio  talent- 
An  additional  defendant  was  Jessica  money  which  talent  does  not  receive  but 
Kinpland.  r-  r-  r,  j  which  is  largely  diverted  to  go-betweens 

_  The  plaintiffs  were  E.  C.  Dodge,  spe-  — must  end.  Advertising  cannot  con- 

cial  administrator  of  the  Canfield  estate,  tinue  to  support  the  parasites  who  in- 
Harriet  S.  Canfield,  Alice  L.  Canfield,  flate  the  cost  of  radio  talent.” 

Robert  H.  Canfield,  Karel  Hensel  and  Mr.  Peabody  asked  that  advertising 
C.  W.  Van  Dusen,  legatees  and  devisees,  solicitors  eliminate  unnecessary  calls  on 
Counsel  for  the  plaintiffs  were  McAdoo  buyers,  saying  there  had  been  an  in- 


FORM  NEW  SELLING  FIRM 

A.  C.  Price  and  C.  W.  Nickenig 
Leave  Price  Brother* 

A.  C.  Price,  formerly  president  of 
Price  Brothers  Sales  Corporation,  the 
marketing  subsidiary  of  Price  Brothers 
&  Co.,  Ltd.,  Canadian  newsprint 
manufacturers,  and  Charles  W.  Nick¬ 
enig,  who  had  charge  of  the  Price 
Brothers  United  States  sales  and  ad¬ 
vertising,  will  be  associated  in  a  new- 
newsprint  selling  company  with  head¬ 
quarters  in  the  Graybar  Building. 

They  have  resigned  from  their  pre¬ 
vious  connections  and  will  make  a 
more  detailed  announcement  of  their 
immediate  plans  within  the  next  month, 
according  to  an  announcement  issued 
this  week  by  Mr.  Nickenig. 


and  Neblett,  of  Los  Angeles. 

In  the  voluminous  complaint  it  is  set 
forth  that  when  Mr.  Canfield  died, 
March  11,  1932,  he  owned  more  than 
2,000  shares  of  the  capital  stock  of  14 
newspaper  and  press  association  com¬ 
panies,  founded  by  the  late  E.  W. 
Scripps  and  members  of  his  family.  Mr. 
Canfield  and  Mrs.  Joseph  Scripps 
headed  the  Scripps-Canfield  group  of 
newspapers  until  succeeded  by  E.  W. 
Scripps,  elder  son  of  the  late  James  E. 
Scripps  and  Mrs.  Josephine  Scripps. 
Mr.  Canfield’s  minority  interest  was 
valued  in  the  complaint  as  between 
$1,500,000  and  $5,000,000.  A  letter  was 
cited  showing  that  on  Feb.  10,  1932, 
Mrs.  Scripps  and  her  two  sons  retired 
Mr.  Canfield  without  salary,  mentioning 
his  ill-health.  Twenty  days  later  he 
died. 

The  complaint  declared  that  at  the 
time  of  his  death  Mr.  Canfield’s  stocks 
were  lodged  with  E.  W.  Scripps  as 
trustee  because  of  certain  collateral  trust 
agreements.  There  were  three  out¬ 
standing  promissory  notes  executed  by 
Mr.  Canfield  in  favor  of  Mrs.  Scripps, 
for  loans  made  in  1929  and  1932,  total- 


crease  in  the  number  of  salesmen  who 
“drop  in”  or  phone  for  appointments 
“just  to  bring  me  up  to  date.” 

“I  think  the  majority  of  advertising 
managers  will  join  me,”  he  went  on, 
“in  the  fervent  plea  that  salesmen  ask 
to  see  us  only  when  they  believe  they 
have  something  to  say  which  is  of  real 
importance  or  which  will  help  our  busi¬ 
ness.  If  they  haven’t,  they  might  do  a 
lot  worse  than  to  do  more  studying  on 
the  application  of  their  medium  to  spe¬ 
cific  accounts,  and  so  prepare  themselves 
for  future  calls  which  will  be  truly 
constructive.  Or  they  would  do  well 
to  call  on  dealers,  which  would  cer¬ 
tainly  be  time  better  spent  than  in  ad¬ 
vertising  anterooms.  Finally,  such  sales¬ 
men  have  my  full  permission  to  go  to 
the  rnovies,  in  which  case  only  their 
own  time  is  wasted.” 

He  urged  that  publishers  take  their 
own  advice  to  advertisers,  that  “the 
customer  is  right.”  He  invited  pub¬ 
lishers  to  consult  with  the  A.N..\.  in 
regard  to  their  medium.  He  added: 

“Advertisers  in  1933  are  going  to 
save  a  lot  of  money  by  resisting  rackets. 
In  such  times  as  these,  every  national 


ing  more  than  $25,000.  Interest  pay-  advertiser  is  confronted  with  a  thousand 
ments  were  overdue.  Notice  was  given  and  one  new  schemes  and  tricky  plans  to 
that  the  Carifield  st^k  holdings  were  obtain  money  from  him.  Such  small 


to  be  sold.  The  plaintiffs  asked  for  a 
temporary  order  restraining  E.  W. 
Scripps  from  proceeding  with  the  sale 


fry  as  professional  coupon  clippers,  sam¬ 
ple  hounds,  fake  home  demonstration 
experts,  and  even  fake  physicians  art 


or  transfer  of  the  steaks.  Also  they  but  a  few  of  the  gnats  which  are  con- 
asked  that  E.  vV .  Scripps^  be  removed  tinually  bothering  him.  Small  in  them- 
as  _  trustee  and  that  receivers  be  ap-  selves,  they  constitute,  over  a  period  of 


pointed  for  each  of  the  defendant  cor¬ 
porations,  which  the  complaint  alleged 
were  mismanaged,  to  preserve  assets 
and  “prevent  irreparable  injury  to  these 
stockholders.” 


a  year,  for  some  of  us,  a  sizeable  amount 
of  wasted  time  and  money.  Various 
schemes  have  been  advanced  to  make  us 
pay  for  point  of  sale  advertising  in  our 
own  dealer’s  stores.  Professional 

_ _ racketeering  in  some  cities  is  seeking 

FREE  INCOME-TAX  SERVICE  jq  break  into  advertising.  Money  sal- 
Free  income-tax  service  is  being  vaged  from  schemes  of  this  sort  is  going 
offered  by  the  Chicago  Daily  News.  to  be  put  into  productive  media." 
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NEW  CRUSADE  TECHNIQUE  DEVELOPING 

Subtlety,  Repetition  and  Multiplicity  of  Attack  Displacing  Sledge-Hammer  Blows — World- 
Telegram  Seeks  to  Hit  Hard  Without  Getting  Reputation  for  “Nagging” 


The  growing  complexity  of  metro¬ 
politan  life  in  its  governmental  and 
social  phases  has  had  its  effect  on  the 
technique  of  newspaper  crusading. 

In  the  old  days  when  the  New  York 
Times  fought  Tweed  and  the  Cincinnati 
Post  and  San  Francisco  Chronicle 
sought  to  pull  the  hands  of  crooks  out 
of  the  public  treasury,  newspapers  cen¬ 
tered  their  guns  on  certain  flagrantly 
corrupt  individuals  or  organizations. 
With  a  singleness  of  purpose  and  sweep¬ 
ing-  sledge-hammer  blows  they  exposed 
the  rascals  and  called  them  by  their  right 
names  until  the  miscreants  found  other 
climes  more  healthful  or  were  landed  in 
prison.  Usually,  as  Fremont  Older,  Lin¬ 
coln  Steffens  and  others  have  pointed 
out,  their  graft  systems  lived  after  them, 
and  in  many  cases  are  thriving  today, 
but  the  newspapers  had  served  the  pub¬ 
lic  interest  effectively  by  removing  the 
leading  spirits  of  graft  from  the  scene. 

Today  there  is  probably  as  much  and 
effective  crusading  by  newspapers  as 
ever  before.  But  with  government  be¬ 
coming  more  intricate  and  social  inter¬ 
ests  more  scattered,  the  business  of 
newspaper  campaigning  has  become  a 
fine  art.  Many  editors  still  believe  in 
crusading  vigorously — it  is  in  the  public 
interest  and  it  is  good  newspaper  policy. 
But  the  old-fashioned  method  is  held 
to  be  too  harsh  and  savage.  A  touch 
of  subtlety  is  now  mixed  with  the  vigor 
of  the  old-timers.  The  technique  of  a 
modern  newspaper  has  improved  along 
with  the  physical  product. 

The  New  York  World-Telegram, 
which  as  a  Scripps-Howard  newspaper, 
is  committed  to  a  crusading  policy, 
plays  its  campaigns  in  its  columns  as  a 
musician  plays  notes  on  the  keyboard. 
As  many  as  five  or  six  themes  may  be 
going  at  the  same  time.  It  takes  skill 
to  keep  the  component  elements  in  their 
proper  relation  to  each  other,  to  keep 
them  clear  and  distinct,  and  still  to  make 
them  a  part  of  the  whole  newspaper. 
\VTien  the  World-Telegram  recently  de¬ 
cided  to  urge  voters  to  write  in  the 
name  of  Joseph  V.  McKee  (“spell  the 
name  correctly”)  at  the  mayoralty  elec¬ 
tion  last  November,  and  put  the  full 
vigor  of  its  influence  behind  the  deci¬ 
sion,  could  it  forget  that  it  was  also 
urging  a  park  in  a  certain  section  of  the 
Bronx,  that  Sam  Kaplan  should  be 
ousted  as  the  dominating  head  of  an 
abused  trade  union,  and  all  the  other 
things  the  paper  advocated  or  con¬ 
demned?  If  it  had  forgotten,  the  peo¬ 
ple  would  have  forgotten  too,  and  the 
ground  work  of  important  drives  would 
have  been  laid  to  no  effect.  The  new 
campaigning  technique  is  an  improved 
method,  not  so  colorful  and  sensational 
as  the  old,  but  more  sweeping  in  its 
results. 

The  World-Telegram’s  greatest  effort 
is  directed  against  the  Tammany  ma¬ 
chine,  and  John  F.  Curry,  its  unruffled 
and  ambitious  leader.  This  is  its  lead¬ 
ing  theme.  “Curryism  must  gol”  the 
paper  says,  and  repeats  the  phrase 
whenever  it  is  given  half  a  chance.  Day 
after  day  its  columns  are  full  of  stories 
and  comments  on  the  subjection  of  the 
dty  to  the  notorious  ^litical  organiza¬ 
tion.  The  Seabury  investigation,  au¬ 
thorized  by  the  state  legislature,  and  the 
resignation  of  Mayor  James  J.  Walker 
after  the  hearings  before  Governor 
Roosevelt,  dramatized  the  evil  the 
World-Telegram,  as  well  as  other  New 
York  papers,  have  declaimed  against  so 
often.  The  “write  in  McKee”  move¬ 
ment,  in  which  the  World-Telegram  led, 
and  which  brought  out  an  amazing  pro¬ 
test  vote  at  the  November  election,  was 
a  part  of  that  crusade.  The  paper’s  full 
vigor  goes  into  this  drive,  and  the 
crusade  goes  on  with  a  remarkable 
freshness  and  enthusiasm,  remarkable, 
that  is,  when  you  remember  that  it  is 
inveighing  against  the  same  evils  that 
New  York  newspapers  for  generations 
have  fought  against  with  seemingly  little 


lasting  effect.  Tammany’s  representa¬ 
tives  are  still  elected,  and  its  leaders 
still  show  the  boys  in  city  hall  how  the 
government  should  be  conducted.  The 
World-Telegram  fights  this  dragon, 
with  a  knowledge  of  its  deep-rooted- 
ness  in  New  York  life.  If  it  cannot 
wield  the  death  blow,  it  does  inflict  sur¬ 
face  injuries,  and  if  it  hammers  long 
enough  and  hard  enough  it  might  cause 
irreparable  damage.  Just  now  the  iron 


Lee  B.  Wood 

is  hot,  with  city  charter  revision  plans 
before  the  state  legislature,  with  an 
investigation  of  the  city’s  November  vote 
under  way,  and  with  the  people  aroused 
from  their  usual  lethargy  because  they 
are  sick  of  paying  high  taxes.  There 
is  no  room  for  a  defeatist  attitude  now. 
The  theme  is  enunciated  boldly. 

But  in  the  meantime  there  are  other 
things  that  need  a  newspaper’s  atten¬ 
tion.  There  are  injustices,  corruption, 
deceit,  and  evils,  minor  and  major. 
There  are  public  encroachments  and  a 
lack  of  vigilance  of  food  and  building 
inspectors.  The  leading  theme  must  be 
supported  by  the  counter  themes.  That 
is  where  modern  crusading  is  different 
from  the  old. 

According  to  Lee  B.  Wood,  World- 
Telegram  executive  editor,  the  city  of 
New  York  and  most  cities  for  that  mat¬ 
ter,  have  room  for  investigation  nearly 
everywhere  reporters  turn.  Without 
looking  for  trouble  or  irregularities,  in¬ 
stances  of  corruption  and  crookedness 
are  manifest  in  many  municipal  depart¬ 
ments,  as  well  as  in  other  public  offices. 
Crusading  material,  he  said,  is  right  in 
the  lap  of  most  city  newspapers. 

“We  try  to  pick  something  in  the 
public  interest,”  Mr.  Wood  said,  “stick¬ 
ing  to  matters  of  great  importance  to 
the  exclusion  of  trivial  things.  But  we 
remember  that  some  seemingly  trivial 
things  are  very  important  in  their  im¬ 
plications. 

“Once  we  decide  on  a  drive  we  try 
to  take  a  reasonable  attitude  on  it, 
much  as  an  enlightened  individual  would 
in  an  argument.  We  do  not  want  to 
appear  as  common  scolds,  continuously 
nagging,  forgetting  that  there  is  always 
another  side  to  every  question.  .  We 
don’t  want  people  to  get  tired  of  us. 
But  on  the  other  hand,  we  cannot  be 
too  complacent.  There  are  so  damn 
many  things  that  need  rectifying.” 

With  these  two  things  in  mind,  the 
World-Telegram  lets  loose  all  its  forces. 
The  Rollin  Kirby  cartoon,  Page  One 
stories.  Page  One  editorials,  letters 
from  readers,  interviews,  the  “section 
page”  feature,  the  Will  Johnstone 
humorous  cartoon — the  full  newspaper 
makeup  is  called  upon  to  do  its  share 
in  the  drive.  “We  try  to  hit  every 
day,”  Mr.  Wood  said,  “and  in  some  new 
way.”  The  interviews,  he  said,  take  up 


the  pros  and  cons  of  the  case — “Delib¬ 
erately  we  take  pains  to  get  the  other 
side  of  the  matter  into  print.” 

“How  fast  you  play  is  important,” 
Mr.  Wo^  added.  “A  campaign  that 
is  static  is  easily  forgotten.  I  suppose 
we  have  a  half-dozen  campaigns  now 
in  progress.  Keeping  them  all  going 
is  certainly  a  job.  The  news  in  them 
dies  down,  and  other  matters  of  big 
news  interest  intervene.  It’s  easy  to 
forget  them.  We  keep  a  typewritten 
list  of  our  public  enterprises,  and  check 
against  it  continually.” 

Sometimes,  Mr.  Wood  said,  when 
there  is  no  actual  news  interest  in  a 
certain  matter,  and  no  new  angle  to 
hang  a  story  to,  repetition  does  the 
work.  In  specific  matters,  however,  a 
new  presentation  every  day  is  better, 
he  said. 

An  instance  was  the  World-Tele¬ 
gram’s  drive  against  Vincent  Glynn,  a 
brawling,  pugnacious  deputy  sheriff, 
and  a  nephew  of  former  Gov.  Alfred  E. 
Smith.  Glynn  had  been  up  before  his 
superiors  several  times  for  indulging 
in  brawls  while  off  duty,  but  was  al¬ 
ways  exonerated.  The  climax  came 
when  he  shot  and  killed  a  young  man 
who  attempted  to  escape  when  Glynn 
tried  to  serve  a  summons  in  an  alimony 
case.  The  act  aroused  great  public 
indignation,  and  Glynn  was  tried  for 
manslaughter,  but  acquitted.  This  fall 
Glynn’s  car  struck  another.  In  the  en¬ 
suing  argument  he  struck  the  driver  of 
the  other  car,  a  much  smaller  man,  and 
again  struck  and  beat  him  in  a  police 
station  while  assault  charges  were 
being  preferred  against  Glynn. 

The  World-Telegram  felt  that  a  halt 
should  be  called  in  Glynn’s  career  as  a 
public  servant,  and  vigorously  cam¬ 
paigned  for  his  conviction.  After  his 
record  had  been  printed  several  times, 
there  was  obviously  little  left  to  say 
until  his  trial,  but  the  paper  continued 
to  find  ways  to  keep  printing  his  record. 
As  the  trial  neared,  the  meagre  story 
was  given  prominent  position.  Glynn 
was  convicted  and  removed  as  deputy 
sheriff.  Mr.  Wood  pointed  out  that 
Glynn  as  an  individual  was  not  worth 
the  space  given  him,  but  the  fact  that 
he  represented  the  “political  favorites 
who  can  get  away  with  anything”  gave 
the  story  a  greater  meaning. 

The  case  of  Sam  Kaplan,  head  of 
Local  306,  Motion  Picture  Operators’ 
Protective  Union,  represents  another  ex¬ 
ample  of  the  care  and  skill  the  World- 
Telegram  exi«nds  on  drives  of  seem¬ 
ingly  narrow  interest.  This  was  a  case 
of  a  man  who  dominated  a  large  labor 
organization,  and  had  plunged  its  affairs 
into  chaos  and  confusion.  Efforts  of 
the  membership  to  oust  Kaplan  had 
been  without  effect,  although  civil  ac¬ 
tions  had  been  started.  He  was  charged 
with  intimidation  and  running  the  union 
as  a  “racket.”  The  World-Telegram 
printed  a  number  of  letters  from  read¬ 
ers  about  Kaplan.  Then  came  a  deluge 
of  letters.  Those  who  had  suffered 
through  Kaplan’s  leadership  hailed  the 
newspaper  as  its  champion,  a  champion 
who  appeared  providentially  when  re¬ 
dress  in  the  courts  seemed  an  all  but 
impossible  thing.  The  World-Telegram 
investigated  the  case  thoroughly,  and 
exposed  Kaplan’s  activities  day  after 
day.  In  a  few  months  the  International 
union  heads  ousted  Kaplan  as  local 
president.  But  because  of  the  Inter¬ 
national’s  tardiness  in  putting  the  local’s 
affairs  in  order,  and  because  of  Kap¬ 
lan’s  court  fight  to  regain  his  former 
job,  the  court  placed  the  union  in  con¬ 
trol  of  three  receivers. 

“This  campaign,”  Mr.  Wood  said, 
"is  an  example  of  a  newspaper  drive  in 
which  public  interest  was  not  high,  but 
which  represented  a  bad  condition  that 
should  be  corrected.  It  was  a  campaign 
of  principle.” 

The  “write  in  McKee”  movement, 
conceived  and  promoted  feverishly  in  the 


last  week  of  the  past  campaign,  stands 
as  an  example  of  newspaper  skill  and 
effectiveness  when  it  puts  all  its  forces 
to  work.  Mr.  McKee,  who  had  been 
acting  mayor  following  Walker’s  resig¬ 
nation,  would  give  the  newspaper  no 
encouragement  in  its  frequent  sugges¬ 
tion  that  he  run  for  mayor  on  an  inde¬ 
pendent  ticket  against  the  Tammany 
candidate,  John  P.  O’Brien.  But  the 
paper’s  admiration  of  McKee  brought 
a  big  response  from  readers.  “Why 
not  get  g  McKee  protest  vote?”  the 
World-Telegram  was  asked.  On  Nov. 

3  the  newspaper  started  full-force  into 
the  campaign,  with  the  election  only 
five  days  away.  Those  were  exciting 
days.  Page  One  was  black  with  Mc¬ 
Kee’s  name,  and  every  day  a  chart  show¬ 
ing  how  to  write  the  name  of  McKee 
on  a  roll  of  paper  provided  in  the  vot¬ 
ing  machine,  was  printed.  There  were 
streamers  on  page  one,  eight-column 
boxes,  exhortations,  messages  “to  Mc¬ 
Kee  voters”— all  the  newspaper’s  powers 
of  persuasions  and  reasoning  were 
brought  into  play. 

On  the  day  after  election  the  top 
line  was,  of  course,  about  “Roosevelt’s 
smashing  victory,”  but  the  subhead  in 
large  italics  said :  “McKee  Protest 
Vote  Over  137,000.”  (The  final  count 
was  many  more.)  The  next  day  the  news 
that  McKee  lost  265,000  votes  through 
trickery  was  printed.  An  inquiry  was 
demanded.  The  World-Telegram  was 
given  the  credit  for  the  large  vote  by 
political  leaders  who  wanted  McKee  on 
the  ballot.  Soon  McKee  indicated  that 
he  might  lead  the  fight  against  Tam¬ 
many,  and  the  World-Telegram  clutched 
at  the  idea  trimuphantly.  “The  Wig¬ 
wam  Is  Panicky”  the  headline  said. 
The  new  mayor  is  not  to  the  news¬ 
paper’s  liking:  “Curry,  McCooey 
March  in  First”  at  his  inaugural  and 
“O’Brien  Goes  in  Limousine  to  New 
Task.”  A  new  mayor  will  be  elected 
next  year. 

Large  and  small  campaigns  are  part 
and  parcel  of  the  World-Telegram 
policy.  Its  campaign  to  abolish  the 
sale  of  “loose”  milk,  certainly  a  per¬ 
nicious  evil  in  New  York,  was  success¬ 
ful.  Information  uncovered  by  the  daily 
started  the  federal  investigation  of  the 
lottery  rackets  which  has  resulted  in 
indictments  and  convictions  of  high  fra¬ 
ternal  officials.  One  of  those  indicted 
was  James  J.  Davis,  former  U.  S.  Sec¬ 
retary  of  Labor  and  Senator  from 
Pennsylvania.  It  has  balked  political 
favoritism  in  the  distribution  of  city 
relief  jobs,  and  has  won  hearings  for 
banking  measures  of  great  importance. 
It’s  all  in  the  day’s  work. 

Is  crusading  a  good  policy? 

“Yes,”  said  Mr.  Wood.  “The  public 
is  interested  in  a  ‘scrapper.’  It  likes  to 
see  a  newspaper  with  nerve  enough  to 
speak  out.  Crusading  is  an  important 
part  of  a  strong  newspaper.” 

Does  crusading  bring  reform?  Is  it 
lastingly  effective? 

“Yes.  Tammany  cannot  thrive  on 
publicity.  Look  at  what  hap^ned  to 
Mayor  Walker  when  publicity  was 
thrown  full  force  on  him.  Tammany 
had  to  drop  him.  He’s  nothing  now.” 

Mr.  Wood  is  a  native  of  Pennsyl¬ 
vania,  and  early  in  his  career  worked  on 
newspapers  in  Chicago  and  Cleveland. 
Following  the  World  War,  in  which 
he  served  overseas,  he  was  with  the 
Paris  edition  of  the  Chicago  Tribune 
for  some  time,  returning  to  the  Cleve¬ 
land  Press.  In  1925  Scripps-Howard 
transferred  him  to  Oklahoma  City  as 
managing  editor  of  the  News.  In  1927 
he  became  news  editor  of  the  New  York 
Telegram,  soon  after  that  paper  had 
been  purchased  by  Scripps-Howard 
from  the  Munsey  estate.  He  later  be¬ 
came  executive  ^itor  of  the  Telegram, 
and  continued  in  that  position  after  the 
formation  of  the  World-Telegram  in 
1931.  Mr.  Wood  is  39  years  old. 
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U.  S.  SENATORS  HEAR  CHARGES  THAT 
RADIO  ENDANGERS  NEWSPAPERS 

S.  Howard  Evans,  Ventura,  Calif.,  Publisher,  Tells  Commit¬ 
tee  Government  Should  Charge  Fees  for  Licenses 
— Joker  in  Lottery  Measure 


By  GEORGE  H.  MANNING 
Washington  Correspondent,  Editor  &  Publisher 


WASHINGTON,  Jan.  19— Assump¬ 
tion  by  radio  of  more  and  more  of 
the  functions  of  publishing  and  the  estab¬ 
lishment  by  some  newspaper-owned  radio 
stations  of  special  low  advertising  rates 
which  in  some  instances  “strike  at  the 
source  of  legitimate  newspaper  revenue, 
are  two  important  developments  of 
broadcasting  which  present  a  real  danger 
to  the  press  in  the  United  States.” 

This  statement  was  made  before  a 
subcommittee  of  the  Senate  Interstate 
Commerce  Committee  by  S.  Howard 
Evans,  of  the  Ventura  (Calif.)  Free 
Press,  at  a  hearing  Jan.  16  on  a  bill  of 
Senator  Clarence  C.  Dill,  Democrat, 
Washington,  seeking  to  establish  a  slid¬ 
ing  scale  of  fees  to  be  charged  by  the 
government  for  granting  of  licenses  to 
radio  stations.  The  scale  starts  at  $120 
being  based  not  only  upon  power  but 
for  small  stations  and  ends  at  $5,000 
for  50,000-watt  stations,  the  charges 
upon  whether  stations  are  operated  dur¬ 
ing  the  day  or  at  night. 

Urging  favorable  action  on  the  bill, 
Mr.  Evans  declared  it  was  “an  excel¬ 
lent  move  in  the  direction  of  an  adequate 
governmental  control,”  though  he  ad¬ 
mitted  it  might  not  offer  a  solution  of 
the  radio  problem. 

The  bill  was  opposed  by  representa¬ 
tives  of  the  broadcasting  industry  on 
the  ground  that  it  would  place  an  unfair 
burden  on  radio  stations.  It  was  opposed 
also  by  the  National  Association  of 
Manufacturers  on  the  ground  that  it 
would  increase  advertising  costs. 

Mr.  Evans  said  the  present  licensing 
system,  with  no  charge  by  the  govern¬ 
ment,  results  in  a  gift  of  extremely 
valuable  positions  in  the  ether  to  certain 
stations  and  denies  them  to  others.  There 
is  no  comparison  between  the  i»ssibil- 
ities  of  advertising  revenue  which  can 
be  obtained  by  a  small  station  and  a 
powerful  one,  he  said,  yet  the  high- 
powered  station  pays  nothing  for  its 
privilege. 

He  said  the  very  fact  that  the  bill 
W'as  under  discussion  was  a  recognition 
of  this  in^uality  and  was  an  attempt 
at  equalizing  the  existing  unfairness. 
Unless  it  succeeds,  he  asserted,  “I  make 
bold  to  say  that  the  whole  structure  of 
broadcasting  supported  by  commercial 
advertising  is  threatened  with  ultimate 
annihilation.” 

His  interest  in  the  unequal  competi¬ 
tion  in  broadcasting  was  not  due  to 
solicitude  for  radio  as  such,  Mr.  Evans 
said,  but  came  about  because  of  a  fear 
that  the  unfairness  cannot  be  confined 
to  radio  and  will  be  projected  to  the 
newspaper  field. 

“If  these  two  competitors  could  be 
kept  entirely  separated  there  would  be 
slight  grounds  for  the  apprehension 
which  I  feel,”  said  Mr.  Evans.  “The 
trouble  is  that  they  have  a  community 
of  interests  which  is  so  nearly  identical 
that  it  is  drawing  them  constantly  closer 
together. 

“At  present  over  100  radio  stations 
are  owned  by  or  closely  affiliated  with 
newspapers,  and  the  number  is  constantly 
increasing.  Where  hostility  should  log¬ 
ically  be  expected,  there  seems  to  be 
affection.  I  believe  that  the  implica¬ 
tion  of  this  situation  deserves  the  careful 
attention  of  this  committee. 

“Newspapermen  have  just  begun  to 
realize  that  radio  has  a  potential  capac¬ 
ity  to  do  for  the  ear  everything  that 
the  newspaper  can  do  for  the  eye.  Pub¬ 
lishers  are  seeing  that  the  radio  service 
can  be  made  a  promotional  asset  for 
their  newspapers  in  the  same  way  that 
comic  strips,  health  talks,  and  society 
pages  have  helped  in  recent  years  to 
increase  their  circulation. 

“Nearly  every  publisher  has  been 
forc^  to  use  comic  strips  because  of 
their  popularity  with  readers.  He  may 


wake  up  some  day  in  the  not  distant 
future  and  find  himself  in  the  same 
position  with  regard  to  a  radio  broad¬ 
casting  service.  He  may  find  that 
unless  he  can  use  the  radio  to  support 
his  newspaper,  his  circulation  cannot  be 
maintained  in  the  face  of  competition 
which  does  use  radio. 

“The  point  is  that  by  granting  radio 
facilities  to  certain  newspaper  publishers 
the  Federal  Radio  Commission  is  put¬ 
ting  into  the  hands  of  those  favored 
few,  weapons  which  it  cannot  supply 
to  their  competitors.  There  are  about 
600  broadcasting  stations  and  many  more 
than  6,000  newspapers.  The  fact  that 
there  is  no  possible  way  to  supply  radio 
service  to  all  these  papers  injects  an 
element  of  unfair  competition  for  the 
attention  of  the  listening  and  reading 
public  which  never  before  existed  in 
the  publishing  business.” 

Mr.  Evans  said  he  was  not  seeking 
congressional  protection  for  the  news¬ 
paper  business  as  an  enterprise,  and 
that  if  the  newspaper  has  outlived  its 
usefulness  it  must  expect  to  die. 

“My  appeal  is  on  the  grounds  that 
if  the  newspapers  lose  out  in  the  unequal 
competition  which  radio  is  injecting  into 
their  business,  our  nation  loses  not  only 
a  business  enterprise  but  also  an  out¬ 
let  for  the  dissemination  of  public  in¬ 
formation,”  he  said. 

Carrying  a  joker  in  the  anti-lottery 
section  to  which  newspaper  publishers 
are  strenuously  objecting,  the  “omnibus” 
bill  amending  the  radio  act  of  1927  in 
a  number  of  particulars,  was  again  re¬ 
ported  to  the  Senate  last  week. 

This  is  the  third  time  the  bill  has 
been  reported  from  the  Senate  Inter¬ 
state  Commerce  Committee  by  Senator 
Dill.  It  was  recommitted  to  the  com¬ 
mittee  on  two  separate  occasions. 

The  portion  of  the  anti-lottery  section 
of  the  bill  to  which  objection  has  been 
made  by  Elisha  Hanson,  counsel  for  the 
American  Newspaper  Publishers  Asso¬ 
ciation,  was  inserted  by  the  Senate  Com¬ 
mittee.  It  prohibits  the  Federal  Radio 
Commission  from  suspending  or  revok¬ 
ing  the  license  of  any  radio  station 
which  violates  the  lottery  section. 

The  section  also  carries  a  penalty  of 
a  $1,000  fine  or  imprisonment  for  one 
year,  or  both. 

According  to  Mr.  Hanson,  there  is  a 
danger  tlwt  radio  stations  may  continue 
broadcasting  of  lottery  information  if 
the  clause  prohibiting  suspension  or  re¬ 
vocation  of  licenses  is  enacted  into  law. 
He  feels  that  some  stations  may  prefer 
to  take  a  chance  on  l^ing  fined  and 
may  broadcast  lottery  information  for 
which  they  receive  substantial  revenue. 

It  is  understood  the  National  Asso¬ 
ciation  of  Broadcasters  is  willing  to  have 
the  clause  eliminated  and  efforts  are 
being  made  by  Mr.  Hanson  to  have 
the  bill  amended  on  the  floor  of  the 
Senate  when  it  is  taken  up. 

The  section  of  the  bill  pertaining  to 
equal  opportunities  for  political  candi¬ 
dates  and  for  airing  of  opinions  on 
public  questions  was  not  changed  in  any 
essential. 


GREEN  TO  ASSIST  WHALEN 


Will  Devote  Full  Time  to  N.  Y.  Ad 
Club— E.  F.  Skillman  Resign* 

Charles  C.  Green,  former  head  of  the 
C.’.C.  Green  Advertising  Agency,  New 
York,  has  been  appointed  assistant  to 
President  Grover  A.  Whalen  of  the 
.Advertising  Club  of  New  York,  and  will 
devote  all  of  his  time  and  attention  this 
year  to  club  affairs.  A  membership 
drive  is  contemplated. 

Edwin  F.  Skillman,  for  the  past  three 
years  editor  and  manager  of  the  Adver- 
tisinci  Club  .Vnvs,  New  York,  has  re¬ 
signed. 


PULITZER  PRIZES 


Annual  Columbia  Contest  Ends 
February  1 

Announcement  was  made  by  Dean 
Carl  Ackerman,  of  Columbia  Journalism 
School,  this  week  that  Feb.  1  is  the 
closing  date  for  all  material  to  be  sub¬ 
mitted  to  the  Pulitzer  judges  for  literary 
awards.  Mr.  Ackerman  told  an  Editor 
&  Publisher  reporter  that  several  nomi¬ 
nations  for  the  prizes  in  reporting,  edi¬ 
torials  and  cartoons  were  already  in 
hand,  but  not  many  nominations  had 
been  made  for  the  correspondence  prize 
or  for  the  public  service  prize. 

It  is  expected  that  the  jury  of  editors 
will  be  announced  next  week  by  Presi¬ 
dent  Nicholas  Murray  Butler. 

NEWSPRINT  OUTPUT 
OFF  13%  IN  1933 

Total  North  American  Production  in 
Year  Was  3,198,622  Ton* — 
Stocks  Dec.  31  Are 
86,913  Tons  Less 

Newsprint  production  in  Canada  dur¬ 
ing  December,  1932,  amounted  to  138,- 
682  tons  and  shipments  to  140,770  tons, 
including  an  estimate  for  one  company 
whose  exact  figures  were  not  reported, 
the  Newsprint  Service  Bureau  an¬ 
nounced  this  week.  Production  in  the 
United  States  was  80,075  tons  and  ship¬ 
ments  79,002  tons,  making  a  total 
United  States  and  Canadian  newsprint 
production  of  218,757  tons  and  ship¬ 
ments  of  219,772  tons.  During  Decem¬ 
ber,  21,704  tons  of  newsprint  were  made 
in  Newfoundland  and  902  tons  in  Mex¬ 
ico,  so  that  the  total  North  American 
production  for  the  month  amounted  to 
241,363  tons. 

Taking  the  production  of  the  regular 
newsprint  mills  reporting  monthly  and 
making  necessary  year  end  corrections 
and  adjustments,  the  total  North 
American  output  of  newsprint  paper  in 
1932  is  calculated  to  have  been  3,198,- 
622  tons,  of  which  1,907,566  tons  were 
made  in  Canada,  1,006,569  tons  in  the 
United  States,  271,804  tons  in  New¬ 
foundland  and  12,683  tons  in  Mexico. 
The  Canadian  output  was  14.1  per  cent 
less  than  in  1931,  that  in  the  United 
States  13.0  per  cent  less,  with  a  loss  of 
7.9  per  cent  in  Newfoundland  and  16.5 
per  cent  loss  in  Mexico,  making  a  total 
continental  decrease  of  490,446  tons,  or 
13.3  per  cent. 

Stocks  of  newsprint  paper  at  Cana¬ 
dian  mills  are  figured  at  42,337  tons  at 
the  end  of  December  and  at  United 
States  mills  21,783  tons,  making  a  com¬ 
bined  total  of  64,120  tons  compared 
with  86,913  tons  on  December  31,  1931. 

MAINE  PUBLISHERS  ELECT 

James  A.  Cook,  Btddeford  (Me.) 
Journal,  was  elected  president  of  the 
Maine  Daily  Newspaper  Publishers’ 
Association  at  the  annual  meeting  last 
week  at  Augusta,  Me.  Other  officers 
elected  were:  Vice-president,  Frank  S. 
Hoy,  Lewiston  Sun-Journal ;  secretary, 
Oliver  L.  Hall,  Bangor  Commercial; 
treasurer,  Caleb  A.  Lewis,  Waterville 
Sentinel.  The  members  were  luncheon 
guests  of  the  Kennebec  Journal. 

HONORED  BY  PRESS  CLUB 

(Special  to  Editor  &  Publisher) 

Washington,  Jan.  19 — Past  presi¬ 
dents  of  the  National  Press  Club  were 
honored  at  a  dinner  held  in  the  club’s 
auditorium  last  Saturday  night.  There 
are  21  of  the  23  past  presidents  of  the 
club  now  living,  all  of  whom  were  pres¬ 
ent  except  two.  A  feature  of  the  dinner 
was  the  presentation  of  motion  pictures 
showing  members  of  the  club  in  days 
gone  by. 


STORIES  BROUGHT  ACTION 

Stories  by  Tom  Brindley,  Fall  River 
(Mass.)  Herald  News  reporter,  in 
November  regarding  threats  of  transfers 
made  by  politicians  against  Massachu¬ 
setts  state  police  participating  in  a 
raid  in  Westport.  Mass.,  has  resulted  in 
a  state-wide  investigation  of  the  State 
Police  force  by  State  Auditor  Francis 
X.  Hurley  during  the  past  week. 


KNOX  URGES  BUSINESS 
MEN  BE  LEADERS 

They,  Backed  by  a  Fearless  Press, 
Needed  To  Arouse  Public 
Opinion,  Chicago  News 
Publisher  Assert* 


Leadership  of  business  and  industrij] 
executives,  supported  by  a  fearless  press 
regardless  of  partisan  lines,  is  needed  to 
arouse  an  intelligent  public  opinion  to 
guide  the  national  government  through 
the  present  period.  Col.  Frank  Knox, 
Chicago  Daily  News  publisher,  said  in 
his  address  before  the  Cleveland  auto¬ 
motive  group  Jan.  14. 

“The  question  thoughtful  men  must 
be  asking  themselves  at  this  moment  is 
whether  a  popular  democracy  in  tht 
gravest  crisis  the  world  has  ever  known 
can  move  fast  enough  to  meet  conditions 
as  they  arise  and  save  itself,”  said  Col 
Knox.  “If  this  republic  and  the  capital¬ 
istic  system  under  which  we  live  is  going 
to  be  preserved  now,  it  is  only  going 
to  be  preserved  if  leadership  of  tht 
people  comes  not  from  the  politicians 
but  from  men  like  you.” 

Col.  Knox  declared  that  the  most 
vital  domestic  question  is  federal  credit 
and  the  first  essential  of  the  maintenance 
of  national  credit  is  a  balanced  budget. 

“Give  the  country  a  balanced  budget 
and  you  give  the  country  confidence. 
Give  the  business  community  assurance 
that  at  any  cost  national  credit  is  to  be 
preserved  and  business  credit  of  every 
kind  lifts  its  head.  The  solution  of  the 
mortgage  problem,  the  solution  of  the 
farm  problem,  the  solution  of  the  unem¬ 
ployment  problem,  all  await  the  birth 
of  a  firm  confidence  that  national  credit 
will  be  maintained.” 

The  Daily  News  publisher  pointed  out 
that  one-third  of  our  national  income 
is  now  devoted  to  supporting  govern¬ 
ments.  No  adequate  reduction  in  costs 
in  Washington  can  be  achieved  without 
a  return  to  the  comparatively  inexpen¬ 
sive  simplicity  of  federal  administration 
of  a  generation  ago,  he  said,  when  fed¬ 
eral  administration  cost  was  but  one 
billion  dollars  a  year. 

The  two  sources  of  drastic  economy 
in  federal  government  expense  are  the 
release  of  a  sufficient  number  of  fed¬ 
eral  employes  to  private  life,  according 
to  Col.  Knox,  and  the  reduction  of  sol¬ 
diers’  compensation  of  every  kind  ex¬ 
cept  to  the  widows  and  orphans  of  men 
who  lost  their  lives  in  the  war  and  men 
still  living  who  suffered  actual  physical 
incapacity  due  to  their  service  during 
the  war. 

“There  is  no  scheme  of  government 
which  will  serve  as  a  substitute  for  an 
alert,  an  aroused,  an  intelligent  public 
opinion,”  said  Col.  Knox  in  closing. 
“Men  like  you  make  public  opinion  and 
you  cannot  delegate  this  function.” 

The  meeting  was  sponsored  by  the 
Cleveland  News  and  local  civic  and 
business  organizations. 

Local  political  and  civic  leaders  were 
guests  at  the  dinner  and  the  press  was 
represented  by  George  M.  Rogers,  gen¬ 
eral  manager  of  the  Plain  Dealer;  John 
S.  McCarrens,  the  paper’s  business  man¬ 
ager;  Paul  Bellamy,  managing  editor; 
I^uis  B.  Seltzer,  editor,  J.  G.  Meilink, 
business  manager  of  the  Cleveland 
Press;  Earle  Martin,  Press  editor: 
C.  F.  McCahill,  vice-president  of  the 
Cleveland  News,  and  Frank  Denny, 
News’  auto  advertising  manager. 
William  Ganson  Rose,  public  and  ad¬ 
vertising  counsellor,  was  toastmaster. 


RULES  ON  TAX  LISTS 

Notices  of  the  sale  of  tax  delinquent 
lands  must  be  printed  in  newspapers  of 
every  county  in  the  state  of  Michigan, 
Attorney-General  Patrick  H.  O’Brien 
has  informed  John  K.  Stack,  auditor- 
general,  stating  that  the  law  specifically 
requires  that  each  individual  tax 
description  be  advertised.  Stack  had 
previously  written  to  several  publishers, 
informing  them  they  would  be  paid  only 
for  printing  the  formal  notice  of  sale 
together  with  the  court  order.  Last 
year  the  state  paid  newspapers  about 
$200,000  for  publishing  the  lists. 
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First  in  York  in  Kutomobile 

Show  YIeek  Advertising  ^ 


Quality  Circulation 
In  Unequaled 
Volume 

Average  net  paid  sale  of 
The  New  York  Times  for 
1932  was  461,243  week¬ 
day’s,  749,727  Sundays — 
the  largest  high  quality 
audience  reached  by  any 
newspaper.  The  auto¬ 
mobile  industry  puts  The 
Times  first  because  The 
Times  is  the  preferred 
newspaper  wherever  in¬ 
come  levels  and  standards 
of  living  rise  above  tlie 
average.  No  advertising 
campaign  in  New  York, 
planned  to  reach  the  in¬ 
telligent  and  discriminat¬ 
ing,  is  complete  without 
the  use  of  The  New  York 
Times. 


The  automobile  industry  again  selected  The 
New  York  Times  as  the  first  newspaper  for  its 
advertising  during  National  Automobile  Show 
Week  in  New  York.  The  Times  published  during 
the  Automobile  Show  61,609  lines  of  automotive 
advertising,  an  excess  over  any  other  New  York 
newspaper.  In  passenger-car  advertising.  The 
Times  margin  of  leadership  was  34  per  cent,  com¬ 
pared  with  a  22  per  cent  excess  in  1932  and  a  4  per 
cent  excess  in  1931 — a  clear  indication  of  the  con¬ 
stantly  increasing  reliance  automobile  advertisers 
place  on  The  New  Y ork  Times  advertising  columns. 

The  leadership  of  The  Times  in  Automotive 
Advertising  during  Show  Week  is  pointed  out  in 
the  following  table. 


PERCENTAGE  OF  TIMES  LEADERSHIP 
IN  AUTOMOTIVE  ADVERTISING 
DURING  AUTOMOBILE  SHOW  WEEK 


SECOND  NEWSPAPEl^.. 
THIRD  NEWSPAPER.  .. 
FOURTH  NEWSPAPER. 

FIFTH  NEWSPAPER . 

SIXTH  NEWSPAPER . 

SEVENTH  NEWSPAPER 
EIGHTH  NEWSPAPER... 
NINTH  NEWSPAPER.... 


PercentaKe  of 
TIinrs  ExceiiH 

.  34..-> 

.  45.9 

.  67.7 

.  73.9 

.  78.9 

.  96.4 

.  174.0 

. 1132.9 


UlljF  Nfui  fork  ®tmra 


First  Automobile  Medium  in  the  Nation’s  First  Automobile  Market 


12 


Editor  &  Publisher  The  Fourth  Estate  for  January  21,  1933 


ADVERTISING  REVIEW  COMMITTEE 
NAMED  TO  HEAR  CONTROVERSIES 

Five  Agents,  Five  Advertisers,  and  Five  Publishers  Will 
Hold  First  Meeting  Jan.  31,  With  Five  Disinter¬ 
ested  Members  Still  to  Choose 


Appointment  of  the  Review 
.  Coiiiinittee,  or  so-called  “supreme 
court  for  advertising,”  was  announced 
this  week  by  John  Benson,  president  of 
the  American  Association  of  Advertis¬ 
ing  Agencies.  The  committee  is  backed 
jointly  by  the  A..\.A.A.  and  by  the 
Association  of  National  Advertisers. 

Following  are  the  members  of  the 
committee ; 

Advertising  agents: 

J.  K.  Fraser,  Blackman  Company, 
New  York. 

A.  W.  Erickson,  McCann-Erickson, 
Inc.,  New  York. 

William  H.  Johns,  Batten,  Barton, 
Durstine  &  Osborn,  Inc.,  New  York. 

Herbert  S.  Gardner,  Gardner  Adver¬ 
tising  Company,  St.  Louis  and  New 
York. 

Raymond  Rubicam,  Young  &  Rubi- 
cam.  New  York. 

Adivrtisers: 

Kennetli  R.  Dyke,  Johns-Manville, 
Inc.,  New  York. 

Bernard  Lichtenl)crg,  Alexander 
Hamilton  Institute,  New  York. 

Lee  H.  Bristol,  Bristol-Myers  Com¬ 
pany,  New  York. 

Ralph  Starr  Butler,  General  Foods 
Corporation. 

Stuart  Peabody,  the  Borden  Com¬ 
pany,  New  York. 

Publishers: 

Frank  Braucher,  Crowell  Publishing 
Company,  New  York. 

John  C.  Sterling,  McCall  Company, 
New  York. 

Fred  A.  Healy,  Curtis  Publishing 
Company. 

lx)uis  Wiley,  New  York  Times. 

Edgar  Kobak,  McGraw-Hill  Publish¬ 
ing  Company. 

The  committee  will  hold  its  first  meet¬ 
ing  on  Jan.  31,  Mr.  Benson  said.  After 
that  its  actions  will  be  in  its  own  hands. 

One  of  its  first  tasks  will  be  the 
selection  of  “five  additional  members 
of  recognized  standing  and  good  repute, 
but  not  connected  with  advertising  or 
publishing.”  This  will  complete  the 
committee. 

Plans  for  the  committee  were  an¬ 
nounced  last  May  by  the  A.N.A.  and 
the  A.A.A.A.,  after  a  long  study  by  a 
joint  committee  of  the  two  organiza¬ 
tions.  At  the  same  time  this  preliminary 
committee  made  public  a  code  to  serve 
as  a  basis  for  any  action  by  the  Review 
Committee. 

The  Review  Committee  is  expected  to 
act  as  a  court  of  appeal  from  decisions 
by  the  National  Better  Business  Bu¬ 
reau.  While  its  rulings  will  not  be 
binding  except  when  accepted  in  ad¬ 


vance  by  both  sides,  it  is  exi^cted  to 
swing  a  considerable  moral  force  by 
marshaling  opinion  in  the  advertising 
field. 

In  certain  cases  in  the  past,  con¬ 
troversies  over  advertising  alleged  to 
be  unfair  have  come  to  a  deadlock  with 
the  National  Better  Business  Bureau 
denouncing  the  practices  complained  of, 
and  the  advertiser  insisting  that  he  him¬ 
self  was  as  well  qualified  to  judge  of 
advertising  ethics  as  anyone  else.  The 
new  committee  is  designed  to  provide 
means  for  a  further  step  in  such  con¬ 
troversies.  Possibility  of  a  govern¬ 
mental  censorship  on  advertising  unless 
a  suitable  alternative  was  provided  has 
been  mentioned  in  the  past  as  a  reason 
for  forming  the  committee. 

The  committee’s  action  is  limited  to 
cases  in  which  it  is  considered  that 
there  has  been  violation  of  “sound  ad¬ 
vertising  practice  as  defined  by  the 
joint  committee  copy  code.”  This  code 
rules  against: 

“1.  False  statements  or  misleading  ex¬ 
aggerations. 

“2.  Indirect  misrepresentation  of  a 
product  or  service  through  distortion  of 
details,  either  editorially  or  pictorially. 

“3.  Statements  or  suggestions  offen¬ 
sive  to  public  decency. 

“4.  Statements  which  tend  to  under¬ 
mine  an  industry  by  attributing  to  its 
products  generally  faults  and  weak¬ 
nesses  true  only  of  a  few. 

“S.  Price  claims  that  are  misleading. 

“6.  Pseudo-scientific  advertising,  in¬ 
cluding  claims  insufficiently  supported 
by  accepted  authority,  or  that  distort 
the  true  meaning  or  application  of  a 
statement  made  by  professional  or  scien¬ 
tific  authority. 

“7.  Testimonials  which  do  not  reflect 
the  real  choice  of  a  competent  witness.” 

HEADS  I.N.S.  IN  CHICAGO 

Ferd  Goodfellow,  who  has  been  serv¬ 
ing  as  head  of  the  desk  at  International 
News  Service  headquarters  in  New 
York,  has  been  made  manager  of  the 
I.N.S.  central  region,  with  headquarters 
at  Chicago.  He  succeeds  Luther 
Huston,  who  has  been  transferred  to  the 
sales  force  of  King  Features  Syndicate, 
with  headquarters  in  New  York.  I.N.S. 
also  announced  this  week  that  L.  J. 
Humphrey  had  been  appointed  bureau 
manager  at  Springfield,  Ill. 

MERGER  IN  CLARINDA 

Clarinda  (la.)  Herald  and  Clarinda 
Journal,  bi-weeklies,  have  been  consoli¬ 
dated  into  one  paper  under  the  name  of 
Clarinda  Herald-Journal. 


...WALTER  LIFPMANH 


“Wm  .TER  Lippmann  is  an  authority  much 
quoted  by  our  readers.  He  supplies  us  with 
an  outstanding  feature.  He  produces  com¬ 
ment — is  both  praised  and  criticised.” 

FRANK  L.  WILLIAMS, 
Editor,  Nebraska  Star  Journal. 

9  Now  IIS  newspapers  have  found  a  way  to  buy  and  print  Walter 
I.ippmann’s  ’‘Today  and  Tomorrow’’.  If  your  territory  is  open, 
write  or  wire  for  reasonable  terms. 

New  York  Herald  Tribune  Syndicate 


'^TOOAY  ond  TOMORROW.  .  « 


HAS  AD  MEASURE 

Congreseman  Would  Require  Nota¬ 
tion  of  Foreign  Made  Article* 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Jan.  19. — A  re¬ 
sounding  slap  at  ruinous  foreign  com¬ 
petition  in  domestic  industry  is  contem¬ 
plated  in  a  bill  to  regulate  advertising 
of  imported  articles  introduced  in  the 
House  this  week  by  Representative 
Joseph  W.  Martin,  Jr.,  of  Massachu¬ 
setts. 

The  measure  calls  for  a  conspicuous 
notation  of  the  country  of  origin  in  ad¬ 
vertisements  of  imported  commodities. 
A  companion  measure  would  require  the 
marking  of  all  imported  articles  so  as 
to  show  their  foreign  source. 

Martin  said  he  introduced  the  bills 
solely  as  a  means  of  cutting  down  for¬ 
eign  pmpetition  with  the  products  of 
American  workers. 

With  many  important  bills  pressing 
for  enactment,  the  Massachusetts  repre¬ 
sentative  sees  little  prospect  that  his 
projwsals  will  be  enacted  at  the  present 
session  of  Congress.  He  plans  to  offer 
them  again  at  subsequent  sessions  of 
the  next  Congress  until  action  is  taken 
on  them. 

The  bill  would  apply  to  all  types  of 
advertising  media. 

LIBEL  ACTION  DISMISSED 

Justice  Samuel  J,  Harris,  sitting  in 
Supreme  Court  at  Buffalo,  dismiss^  a 
$40,000  libel  suit  against  the  New  York 
Herald  Tribune.  The  action  was  begun 
in  1918  by  George  W.  Newton,  operat¬ 
ing  a  Buffalo  detective  agency.  The 
libel  action  was  brought  on  the  ground 
that  editorials  in  the  Herald  Tribune  in 
cOTnection  with  a  murder  case,  urging 
discontinuance  of  third  degree  methods, 
reflected  on  his  character.  The  suit 
never  reached  trial. 

HEADS  KIWANIS  CLUB 

Herman  Lazarus,  associate  publisher, 
Bayonne  (N.  J.)  Times  was  installed 
Jan.  17  as  Bayonne  Kiwanis  Club  pres¬ 
ident. 


GEN.  M.  D.  BRYANT  DIES 

Was  President  of  Bryant,  Griffith  4 
Brunson,  Representatives 

Mortimer  D.  Bryant,  president  oi 
Bryant,  Griffith  &  Brunson,  Inc.,  Not 
York  newspaper  representatives,  died 
Thursday  mom. 
ing,  Jan.  19,  at  ti 
home  of  his  sister- 
in-law,  Mrs. 
Arthur  Murirfij, 
in  Montclair,  N.j' 
where  Gen.  Bry’ 
ant  and  his  fan^ 
were  spending  the 
winter. 

He  had  bea 
engaged  in  newi. 
paper  represent*, 
tion  in  New  York 
for  more  than  25 
M.  D.  Bryant  years,  having  pre¬ 
viously  worked  oo 
the  Brooklyn  Times,  of  which  his  father 
was  the  publisher.  He  became  a  mem¬ 
ber  of  the  old  Pullen  &  Bryant  firm 
of  representatives,  and  later  was  one 
of  the  founders  of  the  company  now 
known  as  Bryant,  Griffith  &  Brunson. 

Special  representatives  in  New  York 
at  once  made  plans  to  form  a  delegation 
to  attend  the  funeral. 

Gen.  Bryant  earned  his  military  title 
by  service  on  the  Mexican  border,  in 
active  fighting  in  France,  and  later  as 
brigadier-general  in  the  New  York 
National  Guard. 

He  is  survived  by  Mrs.  Bryant,  and 
also  by  a  son,  Donald  Bryant,  of  the 
Federal  Advertising  Agency  of  New 
York. 

HARRY  M.  GAINES 

Richmond,  Va.,  Jan.  17. — Hariy 
Malcolm  Gaines,  president  of  Garrett 
and  Massie,  Inc.,  publishers  of  the 
Daily  Record,  died  today  at  Stuart 
Circle  Hospital.  He  was  S3  years  of 
age.  Mr.  Gaines’  father  was  in  past 
years  a  well  known  editor  and  publisher 
of  Texas. 


IWOOD] 

^  DRY  1 

ALWAYS  UNirOAl^ 


Scorchers 


FLONG  CORPORATION 

HOOSICK  FALLS,  N.Y. 


Editor  &  Publisher  The  Fourth  Estate  for  January  21,  1933 


13 


low . .  another 
great  paper  for 


The  NEW  ORLEANS  TIMES-PICAYUNE 

starts  its  97th  year  as  a  leader 
in  American  journalism  with 
the  full  wire  reports  of  today’s 
outstanding  news  service  .  .  . 


First  in  Xew  Orleans  circulation,  first 
ill  advertising  lineage  among  news¬ 
papers  of  the  South,  always  a  powerful 
force  in  local  and  national  affairs,  the  New 
Orleans  Tinies-Picayune  is  indisputably 
one  of  America’s  ranking  newspapers. 

That  this  paper  has  contracted  for  In¬ 
ternational  News  Service  earns  in  itself 
the  attention  of  every  publisher  and  editor. 

It  becomes  even  more  significant 
through  the  facts  that  the  Times-Picayune 
is  a  morning  paper . . .  and  I.N.S.  an  after¬ 
noon  report. 

With  I.N.S.,  the  Times-Picayune  gains 
a  whole  new  makeup  of  last-minute  news 
for  its  early  night  editions  to  lead  all  oppo¬ 
sition— 


INTERNATIONAL 
NEWS  SERVICE 

—its  coverage  of  the  day’s  news  is  height¬ 
ened  and  completed  by  the  fresh,  vigorous 
presentation  that  hallmarks  I.  N.  S.  dis¬ 
patches— 

—and  it  falls  heir  to  the  wealth  of  beats  and 
exclusives  inevitably  produced  as  I.N.S. 
continues  the  world  wide  vigilance  and 
alertness  wliich  have  placed  it  at  the  head 
of  modern  wire  services. 

Whatever  your  needs  — full  service, 
pony,  or  fast  mail  —  find  out  now  what 
I.N.S.  holds  for  your  paper. 


sole  sales  agents:  KING  FEATURES  SYNDICATE,  INC.,  235  East  45th  Street,  New  York 
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Circulation 


14  NEWSPAPERS  JOIN 
TO  PICK  BEAUTIES 


Chicago  Tribune  Sponsor*  Program 
in  Connection  With  Exposi¬ 
tion  —  Competition  Is 
Nation-Wide 

(Special  to  Editor  &  Publisher) 

Chicago,  Jan.  18 — An  enormous  cir¬ 
culation  building  promotion  program, 
sponsored  by  Chicago  Tribune  and  13 
cooperating  newspapers,  representing  13 
states  and  the  national  capital,  was  an¬ 
nounced  this  week  with  the  launching 
of  a  nation-wide  competition  to  find  the 
51  most  beautiful  young  women  to  act 
as  “Queen”  and  “Court  of  Honor”  at 
the  dedication  ceremonies  of  A  Century 
of  Progress  Exposition  here  on  June  1. 

Cash  awards,  totaling  $20,000,  will 
be  awarded  by  the  Tribune.  Additional 
prizes  will  be  given  by  the  affiliated 
newspapers,  which  are  as  follows: 

Boston  Herald-Traveler,  Philadelphia 
Public  Ledger,  Washington  (D.  C.) 
Post,  Richmond  (Va.)  News- Leader, 
Louisville  Courier- Journal  and  Times, 
Atlanta  Journal,  New  Orleans  Item- 
Tribune,  Little  Rock  (.\rk.)  Arkansas 
Gazette,  Kansas  City  Journal-Post 
Oklahoma  City  Oklahoman,  San  Antonio 
(Tex.)  Express,  San  Francisco  Chron¬ 
icle,  and  Portland  (Ore.)  Journal. 

The  combined  circulation  of  the  14 
newspapers  will  be  used  to  determine 
the  “Queen  of  the  Fair”  through  the 
publication  of  photographs  to  appear  in 
the  cooperating  newspapers  daily  and 
Sunday.  Transmittal  coupons,  contain¬ 
ing  blanks  for  the  writing  of  data  which 
should  appear  on  the  back  of  the  photo¬ 
graphs,  are  printed  daily  in  the  affiliated 
newspapers.  The  contest  has  been  ex¬ 
tendi  to  include  the  Paris  edition  of 
the  Tribune  and  the  foreign  affiliations 
of  the  other  newspapers,  making  the 
competition  international  in  scope. 

Individual  newspaper  winners  will  be 
determined  by  each  paper  participating. 
Final  judging  will  begin  at  the  Tribune 
on  April  16  and  will  continue  until  the 
middle  of  May.  Announcement  of  the 
51  successful  entrants,  whose  expenses 
to  the  World’s  Fair  will  be  paid  by  the 
Tribune,  will  be  made  as  soon  there¬ 
after  as  possible. 

The  program  has  the  endorsement  of 
the  Fair  officials.  In  promoting  this 
contest,  large-size  advertisements  will 
be  used  in  120  newspapers  throughout 
the  country,  in  addition  to  the  Tribune 
and  affiliated  dailies. 

The  seven  Chicago  judges  appointed 
to  determine  the  winners  are:  Mrs. 
Robert  R.  McCormick,  wife  of  Col. 
McCormick,  Tribune  publisher ;  John  T. 
McCutcheon,  Tribune  cartoonist;  Mrs. 
Waller  Borden;  Mrs.  Howard  Linn; 
Mrs.  William  H.  Mitchell ;  Mrs.  Pauline 
Palmer;  and  Wallace  Kirk. 

Sponsoring  Cooking  Schools 

Illinois  newspapers  of  the  Copley 
Press  are  staging  cooking  schools  dur¬ 
ing  January  and  February.  The  Spring- 
field  State  Journal’s  school  was  held 
Jan.  18,  19  and  20;  Aurora  Beacon- 
Neus,  Jan.  24,  25  and  26 ;  Joliet  Herald- 
News,  Jan.  31,  Feb.  1  and  2;  Elgin 
Courier-News,  Feb.  7,  8,  9  and  10. 
Margaret  King  of  Jessie  DeBoth 
Homer  Makers  Schools  will  conduct  all 
of  the  schools.  The  promotion  for  the 
schools  is  being  handled  by  the  Chicago 
office  of  M.  C.  Mogensen  &  Co.,  Inc. 

American  Awards  Athlete* 

Each  of  the  76  (Thicago  high  school 
football  players  picked  on  the  Chicago 
American’s  all-star  high  school  teams 
were  awarded  last  week  with  certifi¬ 
cates  by  the  .American  sports  depart¬ 
ment. 


Offering  Prizes  for  Menu* 

The  Chicago  Tribune  is  offering  cash 
prizes,  totaling  $150,  for  the  best  $3 
Sunday  dinner  menus  for  six  persons. 

900  Team*  in  Cage  Meet 

Nearly  900  basketball  teams  are  com¬ 
peting  in  the  Chicago  American  tourna¬ 
ment  which  began  this  week. 


SUIT  FOLLOWS  CONTEST 

Claiming  that  the  manager  of  a  sub¬ 
scription  contest  for  the  Stoughton 
(Wis.)  Courier-Hub  aided  another 
party  to  obtain  first  prize  she  did  not 
earn,  Miss  Amanda  Bovre,  awarded  sec¬ 
ond  prize  in  the  contest  which  ended 
Dec.  5,  1931,  has  filed  suit  in  circuit 
court  to  obtain  $1,506  declaring  that  to 
be  the  difference  between  the  first  prize 
and  $200  awarded  her.  Her  claims  are 
denied  by  the  Courier-Hub  Publishing 
Company,  and  by  Mrs.  Harvey  Larson, 
winner  of  the  first  prize. 

Boston  Herald  Contest  Launched 

The  Boston  Herald  this  week  launched 
its  1933  Highway  Beautification  Con¬ 
test  for  individuals  and  organizations 
in  central  and  eastern  Massachusetts. 
The  contest,  the  purpose  of  which  is  to 
stimulate  public  activity  in  the  beautifi¬ 
cation  of  home  grounds,  roadsides  and 
communities,  will  close  Oct.  15.  Con¬ 
testants  will  be  divided  into  three 
groups :  individuals,  organizations  with 
state,  town  or  city  cooperating,  and 
towns  and  cities. 


Efficient  Carriers  Rewarded 

Three  Charlotte  (N.  C.)  Observer 
carrier  boys  who  made  records  of  effi¬ 
cient  service  to  the  subscribers  on  their 
routes  during  the  last  year  were 
awarded  cash  prizes  recently  at  a  meet¬ 
ing  of  the  Observer  Carrier  Boys  Asso¬ 
ciation.  The  prizes  offered  each  year 
by  (Zurtis  B.  Johnson,  publisher,  were 
presented  by  Julian  Miller,  associate 
editor. 


State  Bridge  Tourney  Held 

\  total  of  54  teams  of  two  players 
each  participated  in  the  statewide  con¬ 
tract  bridge  tournament  sponsored 
jointly  Jan.  7  in  Appleton,  Wis.,  by  the 
Appleton  Post-Crescent  and  the  Apple- 
ton  Contract  Bridge  Association.  H.  L. 
Davis,  general  manager  of  the  Post- 
Crescent,  welcomed  the  players  to  Ap¬ 
pleton. 

Martin  in  Augusta,  Ga. 

■  W.  S.  Martin,  for  two  years  city  cir¬ 
culation  manager,  Montgomery  (Ala.) 
Advertiser,  has  resigned  to  accept  a 
position  as  circulation  manager,  Augusta 
(Ga.)  Chronicle.  Mr.  Martin  went  to 
Montgomery  from  the  Winston-Salem 
(N.  C.)  Journal. 

Carriers  Enjoy  Party 

Carrier  boys  of  the  Sheboygan 
(Wis.)  Press  enjoyed  their  annual 
party  at  the  Press  building  recently. 
Entertainment  included  selections  by 
the  Carrier  Boys’  orchestra  and  piano 
accordion  numbers.  Refreshments  were 
served. 


New  A.  P.  Serials 

Three  new  serials  for  early  release 
have  been  announced  by  the  Associated 
Press  feature  service.  They  are  “Vali¬ 
ent  Dust”  by  Percival  Christopher 
Wren,  “By  the  World  Forgot”  by  Ruby 
M.  Ayres,  and  “The  White  Cockatoo” 
by  Mignon  Eberhart. 


Charm  School  in  Atlanta 

Miss  Janette  Serrec,  beauty  expert, 
will  present  a  series  of  four  lectures  at 
the  Rialto  theatre  in  Atlanta  during 
January  under  the  auspices  of  the  At¬ 
lanta  Constitution.  The  lectures  are  to 
be  known  as  “Charm  School  Talks.” 


Running  Tax  Series 

The  Utica  (N.  Y.)  Daily  Press  is 
running  a  series  on  budgets  of  vicinity 
towns,  covering  tax  increases  or  de¬ 
creases  and  their  causes,  and  further 
interesting  facts  in  connection  with  each 
budget. 

Featuring  Veterans’  Relief  Costs 

The  Utica  (N.  Y.)  Daily  Press  is 
running  a  feature  series  on  the  rising 
cost  of  veterans’  relief,  by  Rae  B.  Can- 
dee,  city  hall  reporter. 

Slogan  Contest  in  Asheville 

The  Asheville  (N.  C.)  Citizen-Times 
awarded  cash  prizes  to  winners  in  a 
slogan  contest  conducted  during  the 
week  ending  Jan.  14. 


OFFICIAL  WEATHER  GAUGE 
STOLEN— NO  REPORTS 

pITIZENS  of  Moberly,  Mo.,  dur- 
^  ing  the  last  year  have  been 
acrustomed  to  reading  the  govern¬ 
ment-tested  thermometer  bought  by 
the  Monitor-Index  and  mounted  on 
the  postoffiee  building.  No  one 
seemed  to  do  much  about  the 
weather  but  all  appreciated  the 
newspaper’s  gift,  for  the  town  had 
no  weather  bureau.  A  thief  in  the 
night  of  Jan.  12  selected  the  ther¬ 
mometer  as  his  loot  and  the  towns¬ 
people  are  again  without  authority 
as  to  the  temperature. 


Would  Regulate  Sunday  Sales 

Madison,  Wis.,  Jan.  18 — It  may  be¬ 
come  unlawful  for  any  person  to  shout 
the  sale  of  newspapiers  or  magazines  in 
the  streets  in  residence  districts  on  Sun¬ 
days  and  holidays  between  10  p.m.  and 
12  noon,  if  an  ordinance  to  be  intro¬ 
duced  in  the  common  council,  Madison, 
is  approved.  Residence  sections  are 
described  in  the  ordinance  as  districts 
in  which  50  per  cent  or  more  of  the 
property  is  used  for  residential  pur¬ 
poses. 

Mrs.  O’Rourke  Recovering 

Betty  O’Rourke,  wife  of  Clem 
O’Rourke,  circulation  manager  of  the 
Clez’eland  Press,  is  convalescing  at  St. 
John’s  Hospital  from  a  severe  illness 
and  operation.  Mrs.  O’Rourke  is  the 
author  of  a  continued  story  which  ap¬ 
pears  daily  in  the  Cleveland  Press 
under  her  pen  name,  Betty  Thomas. 

Hollywood  Carriers  at  Party 

More  than  100  carriers  of  the  Holly¬ 
wood  (Cal.)  Citizen-News  were  guests 
of  the  Bell  and  Howell  Company, 
camera  manufacturers,  at  a  recent  party. 
Motion  pictures  were  shown  and  re¬ 
freshments  served  for  the  boys. 

Sponsored  Bridge  School 

The  Charlotte  (N.  C.)  Observer,  in 
cooperation  with  a  group  of  Charlotte 
business  firms,  sponsored  a  contract 
bridge  school  in  a  Charlotte  theatre  on 
January  16-18. 

Cooking  School  in  Norfolk 

The  Norfolk  Virginian-Pilot  in  con¬ 
junction  with  the  (jeneral  Foods  Cor¬ 
poration,  conducted  a  cooking  school 
Jan.  17-20  in  the  Norfolk  city  audi¬ 
torium. 


Skater  Writing  Series 

Irving  Jaffee,  Olympic  ice  skating 
champion,  is  writing  a  daily  series  to 
aid  entrants  in  the  Chicago  Tribune 
Silver  Skates  derby,  Jan.  21  and  22. 

75  Boys  at  Theatre 

Seventy-five  Racine  (Wis.)  Journal- 
Times  newspaper  boys,  headed  by  Cir¬ 
culation  Manager  Harry  Rarick,  were 
guests  of  the  State  Theater  recently. 


HAS  CHICAGO  TRIP  PLAN 

Chicago  Firm  Offering  Prize  Conteit 
Promotion  to  Newspapers 

(Special  to  Editor  &  Publisher) 

Chicago,  Jan.  16— Announcement  was 
made  last  week  of  the  High  School 
Students’  Travel  Opportunity  Cam- 
paign,  sponsored  by  Williams-Marcus, 
Inc.,  in  conjunction  with  the  Travd 
Guild,  Inc.,  180  North  Michigan  Avt, 
Chicago.  The  promotion  program  is 
being  offered  to  newspapers  exclusivelj 
and  provides  for  l()-day,  all-expeng 
trips  to  the  Century  of  Progress  Exposi¬ 
tion  for  high  school  boys  and  girls. 

The  program  is  sold  to  newspapers 
on  a  plan  of  local  merchant  participa- 
tion.  The  merchants  absorb  the  cost  o( 
the  program,  which  includes  six  fii 
pages  of  display  advertising  and  two 
double-truck  advertisements,  on  a  pro¬ 
rata  basis.  Newspapers  are  furnishol 
with  all  promotional  material,  includ¬ 
ing  full-page  mats,  window  cards, 
posters,  and  voting  coupons  for  tht 
merchants.  Votes  are  obtained  by  high 
school  students  participating  in  the  con¬ 
test  through  cash  purchases  and  pay¬ 
ments  on  accounts  at  local  stores. 

The  trips  are  handled  by  the  Travel 
Guild.  Newspapers  participating  re¬ 
ceive  Travel  Guild  trip  certificates,  cov¬ 
ering  expenses  of  the  individual  trips 
and  assuring  proper  chaperonage  of 
student  trip  winners.  King  Williams, 
publisher  of  Chicago  Heights  (Ill.) 
Star,  is  president  of  Williams-Marcus, 
Inc.,  and  Milford  Marcus  is  sales  pro¬ 
motion  manager. 

L-  A.  SMITH  NAMED  EDITOR 

Leo  A.  Smith  has  resigned  as  editor 
of  the  Santa  Paula  (Cal.)  Chronicle, 
being  succeeded  with  the  issue  of  Jan. 
9  by  Braden  Finch,  formerly  of  the 
Memphis  (Tenn.)  Commercial  Appeal 
and  Ventura  (Cal.)  Star.  Mr.  Smith, 
publisher  of  the  Chronicle  for  eight 
years,  will  retain  his  stock  interest  in 
the  paper,  and  will  continue  as  president 
of  the  Santa  Paula  Publishing  (Tompany. 
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This  is  one  of  a  series  of  advertisements  on  Nervspaper  Advertising 
and  the  cooperation  offered  advertisers  by  a  Progressive  Group  of 

NEWSPAPER  PUBLISHERS^  REPRESENTATIVES 

We  knorv  the  jobbers  that  sell  our  markets.  Some  of  them  are  actively  seeking,  all  of 
them  are  willing  to  consider  new  lines  that  they  can  get  back  of  wholeheartedly  on  a 
permanently  profitable  basis.  Will  you  ask  us  about  the  jobbers  in  any  of  our  cities? 


Has  the  jobber  found  the  answer  to  your  selling  problem?  Is  it  selective  selling? 

Certainly  the  jobber  in  every  line  is  working  hard  today,  to  keep  the  business  structure  intact,  to 
convince  us  that  there  is  no  permanence  in  plans  to  reduce  the  costs  of  distribution  that  fail  to  take  into 
account  the  fact  that  merchandise  must  be  bought  and  sold  at  a  profit. 

An  authority  says  that  “a  new  technique  is  appearing  in  dry  goods  jobbing”,  “a  throw-back  to  the 
early  days”  when  a  jobber  knew  and  catered  to  his  customer’s  needs.  Old  line  grocery  jobbers  have 
helped  retail  grocers  to  meet  chain  competition  with  600  cooperative  chains  of  60,000  store  units.  10,000 
wagon  jobbers  are  making  cash  sales  and  spot  deliveries  from  40,000  automobile  trucks. 

Economy  has  always  pointed  to  distribution  through  the  jobber. 

And  now  that  poor  retail  credits,  hand-to-mouth  buying  and  narrowing  of  profits  make  the  expense  of 
retail  selling  increasingly  burdensome,  manufacturers  faced  by  the  necessity  of  developing  new  business  with 
his  assistance  or  not  at  all — are  turning  to  closer  cooperation  with  the  jobber.  Many  of  them  are  selling 
these  jobbers  in  such  a  way  as  to  predetermine  prices  and  conditions  of  re-sale. 

The  manufacturer  who  will  advertise  in  the  jobber’s  chosen  medium,  the  newspaper,  and  find  a  way  to 
insure  the  jobber  a  reasonable  profit  will  find  him  always  on  the  firing-line,  eager  to  serve,  an  able  ally. 

Perhaps  the  jobber  can  make  money  for  you  at  a  time  when  you  find  that  you  cannot  make  it  for 
yourself  by  usurping  or  duplicating  his  functions.  Offer  him  adequate  newspaper  advertising  and  a  living 
wage.  He  will  warehouse,  he  will  assume  all  credit  risks,  he  will  do  your  traveling.  He  will  sell. 

NEWSPAPER  ADVERTISING  MAKES  A  WHOLESALER  OF  THE  JORRER 


THE  JOBBER  TO  THE  RESCUE? 
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The  biggest  advertiser  of  tl 
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For  many  years  the  American  Tobacco  Com¬ 
pany  has  been  one  of  America’s  great  industrial 
leaders.  Its  earnings  exceeded  twenty-five  mil¬ 
lions  of  dollars  in  the  boom  year  of  1928. 

Its  business  was  diversified — several  hundred 
brands  of  cigars,  cigarettes,  smoking  tobacco, 
snuff  and  chewing  tobacco. 

It  prided  itself  upon  this  diversification. 

Its  price  list,  which  includes  only  the  more  im¬ 
portant  trade-marks,  names  thirty-four  brands  of 
domestic  and  three  “imported”  cigarettes,  five 
little  cigars,  ninety-nine  “smoking  tobaccos,” 
twenty-seven  “high-grade  smoking  tobaccos,” 
seventeen  “imported  smoking  tobaccos,”  ten  kinds 
of  “fine  cut  tobaccos,”  four  “scrap  chewing  tobac¬ 


cos,”  five  “twist  tobaccos,”  and  sixty-one  “plug 
chewing  and  plug  smoking  tobaccos.” 

The  1928  newspaper  appropriation  was  about 
five  million  dollars,  1929  six  million,  1930  eight 
million,  and  1931  ten  million.  1932  was  even  larger. 

The  earnings  kept  pace  with  the  advertising. 
From  twenty-five  millions  in  1928  they  grew  to 
nearly  double  that  figure  in  the  fiscal  year  ending 
last  December  thirty-first. 

Years  ago,  the  advertising  of  The  American 
Tobacco  Company  was  diversified,  like  its  mer¬ 
chandise.  It  included  large  appropriations  for 
bill  boards,  magazines,  and  street  cars,  as  well  as 
newspapers.  The  advertising,  instead  of  being 
concentrated,  promoted  first  Bull  Durham,  then 


THESE  KEY  NEWSPAPER 


Akron  Beacon-Journal 
Altoona  Mirror 
Booth  Newspapers,  Inc. 
Boston  Herald-Traveler 
Bridgeport  Post-Telegram 
Chattanooga  Times 
Chicago  Tribune 
Cincinnati  Enquirer 
Cleveland  Plain  Dealer 
Cleveland  Press 
Dallas  News 


Dallas  Journal 
Detroit  News 
Gannett  Newspapers 
Hartford  Courant 
Indianapolis  News 
Louisville  Courier-Journal 
Louisville  Times 
Milwaukee  Journal 
Nashville  Banner 
New  Bedford  Mercury 
New  Bedford  Standard-Times 
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ettes,  combined  with  the  best  of  sales  management, 
has  resulted  most  happily  for  the  entire  American 
Tobacco  Company  line.  The  story  is  told  most 
convincingly  in  the  steady  growth  of  earnings 
during  the  most  trying  period  in  the  history  of 
American  big  business. 

The  copy  plan  has  been  as  startling  and  success¬ 
ful  a  departure  from  the  past  as  the  sales  policy 
which  set  baek  the  clock  of  hard  times. 


Lucky  Strike,  then  Half  and  Half  Tobacco,  then 
Pall  Mall  Cigarettes  in  one  territory  and  twenty- 
five  other  brands  in  other  territories.  The  cam¬ 
paigning  was  opportunist  rather  than  continuous. 

Small  copy  was  used,  for  the  most  part,  and  the 
advertising  was  largely  “reminder”  in  type. 

Of  recent  years  the  whole  plan  has  been 
changed.  The  “line”  now  has  a  leader.  Lucky 
Strike  Cigarettes.  This  leader  is  the  world’s 
largest  advertised  speeialty.  It  dominates  not 
only  the  entire  cigarette  world,  being  now  first 
in  sales,  but  it  is  responsible  to  a  great  degree  for 
the  fact  that  cigarettes  are  today  far  ahead  of 
other  tobacco  products  in  world  popularity. 

The  policy  of  concentrating  most  of  the  adver¬ 
tising  appropriation  upon  Lucky  Strike  Cigar¬ 


The  advertising  is  written  for  the  reader,  is  full 
of  drama,  gets  his  attention  and  holds  his  interest. 
The  illustration  plays  a  prominent  part  in  each 
advertisement.  In  fact,  it  dominates  the  page  upon 
which  it  appears.  Every  headline  is  equally  strik¬ 
ing.  Lucky  Strike  advertising  is  built  to  compete 
with  the  news. 


jrican 
mer- 
IS  for 
^ell  as 
being 
,  then 


For  the  past  three  years,  nearly  two  thousand 
daily  newspapers  in  the  United  States  have 
carried  Lucky  Strike  advertising  with  great 
regularity. 

The  increase  in  the  appropriation  for  advertis¬ 
ing  in  newspapers  from  year  to  year  by  the  Amer¬ 
ican  Tobacco  Company  has  been  marked.  And 
there  is  no  advertiser  who  has  more  clearly 
demonstrated  his  confidenee  in  this  medium. 


f  York  Daily  News 
York  Herald  Tribune 
'York  Sun 
Tork  Times 
York  World-Telegram 
«A  World-Herald 
sbirgh  Press 
tdence  Journal 
imnce  Bulletin 
■mono  (Va.)  News  Leader 
Lake  City  Telegram 


Salt  Lake  City  Tribune 
Spokane  Spokesman-Review 
Spokane  Daily  Chronicle 
St.  Paul  Dispatch 
St.  Paul  Pioneer  Press 
Trenton  Times  Newspapers 
Westchester  Newspapers,  Inc. 
(8  Dailies) 

Waterbury  American 
Waterbury  Republican 
Youngstown  Vindicator 
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A  PROPHECY 

\E  of  the  great  merchants  and  clear-visioned 
citizens  of  our  day  and  nation  is  Edward  A. 
Filene  of  Boston.  Under  the  spell  of  his 
vaulting  imagination  a  magnificent,  well-managed, 
beautifully  housed,  honorably  conducted  department 
store  business  has  been  reared  in  New  England,  for 
a  generation  creditable  to  him  and  his  family.  He 
has  had  time,  too,  to  plan  the  famous  Boston  Cham¬ 
ber  of  Commerce,  the  U.  S.  Chamber  of  Commerce, 
now  become  so  vital  that  it  might  be  called  an 
auxiliary  of  national  government,  and  latterly  ^Ir. 
Filene  has  been  the  genius  of  the  International 
Chamber  of  Commerce.  These  beneficient  achieve¬ 
ments  have  sprung  from  a  man  of  modest  mien, 
soft-spoken,  thoughtful,  intensely  practical  and 
progressive.  Mr.  Filene’s  philosophy  and  example 
almost  perfectly  define  the  modern  precept  “enlight¬ 
ened  selfishness.”  He  is  a  financier,  with  morals. 

This  week  the  Chicago  correspondent  of  Editor  & 
Publisher  met  Mr.  Filene  and  engaged  him  in  con¬ 
versation  about  advertising.  No  better  expert  on 
retail  advertising  lives.  He  and  his  associates  have 
built  large  fortunes  on  good  merchandising  and  good 
advertising.  In  five  minutes  of  conversation  the 
Boston  merchant  summed  up  the  economic  situation 
as  it  concerns  newspapers  and  retail  advertising, 
hitting  the  very  dead  center  of  the  problem. 

Read  and  ponder :  “In  our  retrenchment  we  must 
be  very  careful  about  trying  to  cut  advertising  rates. 
Indiscriminate  retrenchment  is  not  saving,  it  is 
waste,  just  as  it  is  dangerous  to  use  obsolete  ma¬ 
chinery.  The  big  thing  we  must  have  in  this  country 
is  free  newspapers.  Free,  I  mean,  from  wrong  in¬ 
fluence.  Newspapers  that  are  financially  free  are 
not  necessarily  free  from  other  influence,  but  a 
newspaper  which  is  not  financially  free  certainly  can¬ 
not  be  a  free  newspaper. 

“With  all  their  faults,  our  newspapers  are  far 
more  free  and  fearless  than  those  of  some  European 
countries,  where  it  is  almost  impossible  to  have 
published  any  statement  for  the  common  good  with¬ 
out  paying  for  it.  We  must  be  careful  about  creating 
any  such  situation  in  this  country.” 

Then  he  said:  “I  am  convinced  that  the  big 
prizes  in  the  next  five  years  will  go  to  those  who 
advertise  courageously,  if  the  advertising  is  scien¬ 
tific  and  truthful,  and  if  there  is  nothing  the  matter 
with  our  goods.  Right  now  we  retailers  are  finding 
plenty  of  things  the  matter  with  our  goods.”  He 
thought  that  consumers  must  learn  to  buy  intelli¬ 
gently. 

We  are  touched  by  Mr.  Filene’s  remarks.  For 
more  than  two  years  Editor  &  Publisher,  some¬ 
times  like  a  voice  in  a  wilderness,  has  been  urging 
advertising  interests  to  cooperate  with  newspapers 
in  common  patriotic  effort  to  sustan  standards,  not 
pull  down  the  free  press  structure,  not  sink  selfish 
knives  into  the  vocal  heart  of  the  community,  not 
devastate  and  render  impotent  a  press  that,  with  all 
its  shortcomings,  is  the  rallying  post  of  local  in¬ 
stitutions.  It  is  perhaps  too  much  to  expect  that 
our  motives,  in  this,  should  be  comprehended  and 
appreciated  by  all  those  who  buy  space  as  a  com¬ 
modity.  Men  think  of  their  advantage,  first.  If  it 
is  possible  to  get  a  rate  concession,  why  should  one 
bother  to  concern  himself  with  the  social  effect? 

But  the  same  idea,  coming  from  Mr.  Filene,  should 
be  impressive. 

Conditions  are  such,  in  this  day,  that  men  dare  no 
longer  play  self-seeking  to  its  limit.  It  wrecks  and 
reacts  disastrously.  Enlightened  selfishness  lives 
and  lets  live.  The  rate  club  that  certain  powerful 
interests,  through  local  and  national  trade  associa¬ 
tions,  have  wielded  over  newspapers  might  well  be 
called  a  conspiracy  in  restraint  of  free  press  and 
legitimate  trade.  There  was  no  justice  in  it,  for 
newspapers  in  general  did  not  boost  rates  in  the 
boom. 

.\t  this  time,  also,  as  a  practical  matter,  we  might 
ask:  What  good  has  come  of  it?  Was  it  saving 
money,  or  as  Mr.  Filene  says,  was  it  wasting — mean¬ 
ing  that  it  only  acted  to  impair  a  good  instrument 
and  drag  the  whole  selling  and  advertising  system  to 
an  even  lower  plane?  Only  constructive  things 
count  now.  We  are  up  to  our  eyes  in  destruction. 

The  prizes  of  the  next  five  years — to  whom  will 
they  go?  Mr.  Filene’s  answer  is  pat.  To  those 
who  advertise  courageously,  scientifically,  honestly, 
their  good  goods.  This  is  a  prophecy. 


No  man,  when  he  hath  lighted  a  candle, 
putteth  it  in  a  secret  place,  neither  under  a 
bushel,  but  on  a  candlestick,  that  they  which 
come  in  may  see  the  light. — St.  Luke,  XI;  33. 


WHO  SHALL  SURVIVE? 

HE  record  of  the  year,  well  known,  is  that 
department  stores  that  have  maintained  their 
advertising  front  have  done  better  than  those 
that  have  allowed  themselves  to  wobble.  Yet,  we 
hear  at  the  National  Retail  Dry  Goods  Association 
convention  the  suggestion  that  stores  bind  them¬ 
selves  in  agreements  to  cut  volume,  except  in  so- 
called  shopping  papers  co-operatively  owned  where 
they  exist.  Why  a  strong  store  should  bind  itself 
to  follow  the  lead  of  a  weaker  store  is  beyond  our 
scope  of  reason.  Space  has  always  been  a  matter  of 
individual  judgment.  It  is  the  motor  of  competitive 
action.  Certainly  this  is  something  not  to  be  lost 
in  these  times,  when  individual  merit  and  skill  are 
determining  who  the  survivors  shall  be. 


Xcxt  itvek  Editor  6*  Publisher  International 
Year  Book  tvill  appear,  the  13th  annual  issue, 
brought  up  to  the  minute  in  every  department, 
serviceable  in  every  phase  of  newspaper 
endeavor. 


“OHIO  EDITORS’  ASSOCIATION” 

HE  head  of  an  Ohio  public  utility  corporation 
received  a  letter  dated  Dec.  21,  1932,  on  the 
stationery  of  the  Ohio  Editors’  Association, 
with  headquarters  at  Columbus.  Attached  was  a 
membership  form.  The  communication  set  forth: 

‘‘Your  association  has  been  sending  out  con¬ 
siderable  publicity  lately  on  proposed  legislation 
affecting  your  industry,  and  probably  some  of 
this  was  used,  but  it  did  not  have  direct  appeal 
to  the  editor  which  w’ould  keep  the  story  from 
the  waste  basket,  at  least  until  it  gained  his 
personal  attention. 

“We  wish  to  invite  you  Into  associate  member¬ 
ship  of  the  Ohio  Editors’  Association  at  this 
time.  This  is  an  organization  of  more  than  300 
editors  of  newspapers,  daily  and  weekly ;  trade 
papers ;  magazines ;  house  journals  and  other 
publications  throughout  the  state  of  Ohio."  • 

The  letter  said  associate  membership  was  decided 
at  the  annual  meeting,  a  limited  number  of  individ¬ 
uals  and  firms  “who  send  out  publicity”  being  in¬ 
vited  to  join.  This  statement  was  made:  “’Tis  bet¬ 
ter  to  have  four  publicity  releases  each  year  reach 
the  proper  individuals  than  to  send  out  dozens  of 
releases  only  to  find  their  way  into  yawning  waste¬ 
baskets.” 

The  letter  proceeded : 

"Four  times  each  year — in  March,  June,  Sep¬ 
tember  and  December,  we  issue  a  comprehensive 
bulletin,  we  invite  our  associate  members  to 
send  in  to  us  500  copies  of  circular  letters, 
personal  letters,  pamphlets,  booklets,  circulars, 
samples,  or  what-not,  advertising  their  own 
business,  or  some  publicity  story  they  wish  to 
have  used  in  the  papers  of  the  state.  This 
material  is  mailed  for  you  without  any  extra 
cost,  quarterly.  It  receives  special  attention 
from  our  regular  members,  knowing  the  material 
comes  from  our  associates. 

“Associate  membership  costs  but  $25  and  this 
can  be  taken  off  your  1933  budget.  Enrollment 
form  is  enclosed  and  we  hope  to  be  favored 
with  your  enrollment  at  an  early  date,  so  that 
vou  can  take  advantage  of  the  offer  made  you. 
Names  of  associate  members  furnished  on 
request. 

“Very  sincerely, 

“Ohio  Editors’  Association, 

“Clyde  P.  Steen,  Secretary  Treasurer. 
“P.  O.  Box  82,  Fremont,  O.” 

A  list  of  officers  and  directors  and  executive  com¬ 
mittee  was  printed  on  the  side  of  the  letterhead,  in¬ 
cluding  the  names  of  twelve  Ohio  newspapermen 
and  press  association  or  press  syndicate  men. 

Editor  &  Publisher  interviewed  Mr.  Steen,  named 
as  chairman  of  the  executive  committee,  by  letter, 
on  January  13th.  On  Sunday,  January  ISth,  the 
directors  of  the  Ohio  Editors’  Association  met  at 
the  Virginia  Hotel,  Columbus,  and  elected  new  offi¬ 
cers  and  directors  for  1933. 

Replying  to  Editor  &  Publisher’s  letter  of  in¬ 
quiry,  on  Jan.  16th,  Mr.  Steen  gave  news  of  the 
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Columbus  Sunday  meeting  and  election,  and  made 
the  statement  that  the  letter  sent  to  an  Ohio  utility 
company,  dated  Dec.  21,  and  heretofore  quoted,  was 
“on  old  stationery,  proving  to  me  that  it  was  mailed 
by  (here  he  referred  to  a  former  employe)  who 
was  discharged  for  the  very  tactics  employed  in  the 
letter.” 

The  letter  bore  an  autograph  signature  of  Mr. 
Steen.  Asked  about  this  Mr.  Steen  said  he  some¬ 
times  let  a  secretary  sign  his  letters. 

Mr.  Steen  further  explained : 

“While  we  do  give  four  publicity  releases  a 
year  to  our  associate  members  that  is  done  with 
the  distinct  understanding  that  we  are  endeavor¬ 
ing  to  educate  the  senders  of  publicity  as  to  the 
proper  kind  of  material  to  send  out,  which  is 
acceptable  to  the  editor.  The  tremendous  waste 
in  this  direction  is  something  the  Ohio  Editors' 
Association  is  endeavoring  to  correct,  and  it  is 
for  this  purpose  that  It  offers  to  send  out  four 
releases  a  year  to  its  members.  Statements 
other  than  this  are  erroneous  and  without  foun¬ 
dation  from  any  of  the  association’s  officers. 
Moreover,  the  material  was  sent  out  on  station¬ 
ery  containing  old  officers’  names,  which  is  no 
longer  used  by  the  association.  New  officers 
have  been  elected,  and  were  elected  from  mem¬ 
bers  attending  the  last  convention  in  Columbus 
in  October,  so  every  one  has  a  thorough  under¬ 
standing  of  the  aims,  purposes  and  objects  of  the 
Ohio  Editors’  Association,  which  are  thoroughly 
legitimate  and  helpful.” 

Enclosed  was  a  brief  article  concerning  the  elec¬ 
tion  of  Jan.  15th.  Officers  named  were:  President, 
Roland  R.  Peters,  Telegraph-Forum,  Bucyrus;  First 
Vice-President,  Harry  L.  Horne,  Tunes  Gazette, 
Ashland;  Second  Vice-President,  A..  H.  Mitchell, 
Daily  Times,  Martin’s  Ferry;  re-elected,  Secretary- 
Treasurer,  Mr.  Steen,  Fremont  Messenger;  General 
Counsel,  A.  V.  Baumann. 


Clyde  P.  Steen  has  a  record  as  promoter  of  edi¬ 
torial  associations.  His  activities  from  1917-1919 
included  the  presidency  of  the  “National  Association 
of  City  Editors”,  the  publication  of  a  magazine  called 
“The  City  Editor”  and  the  launching  of  a  campaign 
to  raise  a  fund  of  $1,000,000  “to  combat  Bolshevism." 
The  latter  was  dropped  in  the  Spring  of  1919  at  the 
order  of  Assistant  District  Attorney  Kilroe,  of  New 
York,  following  an  investigation  and  a  personal  dis¬ 
cussion  of  the  matter  with  Mr.  Steen.  Mr.  Steen 
quit  New  York  and  returned  to  his  home  at  Lima.  0. 

In  the  Spring  of  1919  there  was  a  movement  by 
Mr.  Steen  and  associates  to  establish  the  “Inter¬ 
national  Editorial  Association”  with  headquarters  at 
Bedford,  Va.  The  plan  comprehended  an  “honorary 
membership”  enrollment  among  citizens  willing  to 
donate  $25  each. 

Editor  &  Publisher  in  1919  published  numerous 
items  concerning  Mr.  Steen’s  activity  as  promoter 
of  the  “International  Editorial  Association”  in  the 
South  and  West.  A  Milwaukee  item  stated  that  the 
“International  Editorial  Association”,  of  Virginia, 
had  solicited  prominent  men  and  public  officials 
there,  proposing  to  sell  $20  shares  in  a  “home  for 
incapacitated  newspapermen.” 


Col.  Louis  Howe,  at  Columbia,  said  no  one 
can  be  honest  in  polities  and  succeed  and  "if 
you  are  dishonest  in  journalism  you  will  never 
succeed."  Tough  spot  for  the  political  jour- 
mlist. 


TYPOGRAPHICAL  LABOR  SAVING 

N  THE  widespread  discussion  of  the  labor  sav-  J 
ing  machine  and  the  displacement  of  the  hand  of  , 

man  a  New  York  printer  supplies  some  statistics  « 

bearing  on  the  typographical  field.  He  shows  that  in  t 
1910  a  total  of  127,000  compositors  and  type-setters  ( 
were  employed  in  the  United  States.  Ten  years  t 
later  the  number  had  grown  to  140,000.  In  1930 
the  number  was  183,000.  In  that  time,  also,  there  ( 
had  been  mechanical  refinements  and  mechanized  ® 
labor  economies  in  vast  array,  some  of  the  inventions 
designed  to  cut  labor  costs  drastically.  Also,  every-  ^ 
thing  in  the  newspaper  office  was  speeded  up.  In  j 
the  20  years  there  was  a  stupendous  increase  in  the 
sizes  and  the  numbers  of  publications.  Finally  it  . 
was  said  “we  live  in  a  sea  of  printers’  ink.”  t, 

Present  conditions  are  abnormal,  and  the  employ¬ 
ment  figures  are  in  doubt,  but  the  evidence  is  that  ^ 
up  to  1931,  at  least,  the  transition  from  hand  work  p 
to  machine  work  in  the  newspaper  office  was  at  ( 
least  co-incident  with  regularly  increasing  numbers 
of  workers.  i 
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PURELY  PERSONAL 


JESSE  H.  JOXES,  owner  and  pub¬ 
lisher  of  the  Houston  (Tex.) 
Chronicle,  and  a  director  of  the  Re¬ 
construction  Finance  Corporation,  was 
honored  with  a  luncheon  by  the  Dallas 
Clearing  House  Association,  Jan.  11, 
when  he  stopped  over  in  that  city  en 
route  to  Washington. 

E.  J.  Kiest,  publisher  of  the  Dallas 
Titnes-Hcrald,  has  been  appointed  by 
(Jovernor  Miriam  A.  Ferguson  to  the 
board  of  directors  of  Texas  A.  &  M. 
College,  a  post  which  he  also  held  under 
the  administration  of  Governor  R.  S. 
Sterling. 

William  J.  Pape,  publisher  of  the 
IVaterbury  (Conn.)  American  and  Re¬ 
publican,  has  been  named  a  member  of 
the  Waterbury  advisory  committee  of 
the  National  Economy  League. 

Charles  A.  Webb,  publisher  of  the 
Asheville  (N.  C.)  Citisen-Times  has 
been  named  a  member  of  the  Smoky 
Mountains  National  Park  committee  of 
the  Asheville  Chamber  of  Commerce 
for  1933. 

John  F.  Rolfe,  publisher  of  the  Hart¬ 
ford  (Conn.)  Times  addressed  the 
County  Y.M.C.A.  board  of  directors  at 
a  dinner  in  South  Manchester,  Conn., 
last  week. 

Leigh  Danenberg,  publisher,  Bridge¬ 
port  (Conn.)  Sunday  Herald,  left  this 
week  for  a  vacation  in  Florida. 

(Norton  V.  Carruth,  editor  of  the 
Waterbury  (Conn.)  Republican,  has 
been  ill  at  his  home  in  Woodbury, 
Conn. 

Charles  E.  Broughton,  editor,  She¬ 
boygan  (Wis.)  Press,  was  elected  vice 
president  and  director  of  the  Sheboygan 
Baseball  Association  Jan.  10. 

William  A.  White,  editor,  Emporia 
(Kan.)  Gazette,  spent  Jan.  11  in  Wash¬ 
ington  on  the  return  trip  of  a  business 
visit  to  New  York. 

Walter  S.  Kennedy,  editor  of  the 
,4lbion  (Mich.)  Recorder,  was  re¬ 
elected  to  the  board  of  directors  of  the 
Commercial-Savings  Bank  of  Albion 
Jan.  11. 

C.  F.  Byrns.  editor.  Fort  Smith 
(Ark.)  Soutlnvest  American  and  Times 
Record,  is  at  Little  Rock  to  report  the 
session  of  the  Arkansas  Legislature 
now  in  progress. 

Carl  C.  Magee,  editor,  of  the  Okla¬ 
homa  City  News,  was  recently  elected 
a  director  of  the  Oklahoma  City  Cham¬ 
ber  of  Commerce. 

0.  O.  Davis,  publisher.  Rock  Springs 
(Wyo.)  Star,  was  a  recent  business 
visitor  in  San  Francisco. 

A.  G.  Newmyer,  associate  publisher 
of  the  New  Orleans  Item-Tribune, 
went  to  Washington  Jan.  11  to  confer 
with  the  Reconstruction  Finance  Com¬ 
mittee  on  unemployment  matters.  Mr. 
Newmyer  was  until  recently  chairman 
of  the  Louisiana  unemployment  relief 
committee,  resigning  because  of  the 
press  of  other  business.  While  in  the 
national  capital  he  will  attend  the  Rivers 
and  Harbors  Congress. 

Grover  C.  Hall,  editor,  Montgomery 
(Ala.)  Advertiser  is  one  of  the  five 
members  of  the  Alabama  Relief  Ad¬ 
ministration,  a  board  appointed  by  Gov¬ 
ernor  B.  M.  Miller  to  handle  all  appli¬ 
cations  to  the  Reconstruction  Finance 
Corporation  by  Alabama  cities  and 
counties  for  loans. 

John  Peter  Harris,  editor,  Chanute 
(lUn.)  Tribune,  is  in  New  York  City- 
on  business. 

Ross  Dana,  editor  and  publisher  of 
the  Glendora  (Cal.)  Press  has  been  in¬ 
stalled  as  president  of  the  Glendora 
Kiwanis  Club. 

James  L.  McGovern,  editor,  Bridge¬ 
port  (Conn.)  Times-Star,  has  returned 
to  his  desk  after  a  week’s  illness. 

John  Hynek,  editor  of  the  Tama 
(la.)  News-Herald  has  been  elected 
president  of  the  Tama  Chamber  of 
Commerce. 

Herman  Roe,  publisher  of  the  North- 
field  (Minn.)  News  was  one  of  the 


speakers  at  the  annual  meeting  of  the 
liiinnesota  Historical  Society  in  Saint 
Paul,  Jan.  16.  Mr.  Roe  discussed 
“The  Establishment  of  a  County  News¬ 
paper  Collection.” 

IN  THE  BUSINESS  OFFICE 

Frank  O.  LARSON,  vice-presi¬ 
dent  and  general  manager,  Tulsa 
(Okla.)  World,  has  been  elected  to  the 
board  of  directors.  Fourth  National 
Bank  of  that  city. 

D.  Hiden  Ramsey,  general  manager, 
Asheville  (N.  C.)  Citizen-Times^  has 
been  reappointed  chairman  of  the  ad¬ 
vertising  committe  of  the  Asheville 
Chamber  of  Commerce  for  1933. 

Ralph  E.  Bennett,  general  manager, 
Binghamton  (N.  Y.)  Press,  has  been 
named  a  member  of  the  special  gifts 
committee  in  Binghamton’s  block-aid 
campaign  to  raise  $100,000  for  needy. 

C.  W.  Fletcher,  advertising  manager 
of  the  Portland  (Ore.)  Bulletin  for  the 
last  three  years,  has  been  named  as 
assistant  sales  manager  of  the  Portland 
unit  of  the  Rasmussen-Meadows  avia¬ 
tion  service. 

Ernest  W.  Whynall,  advertising  man¬ 
ager,  Utica  (N.  Y.)  Daily  Press,  at¬ 
tended  the  New  York  Automobile  Show- 
last  week. 

H.  E.  Riggert,  national  advertising 
department  Omaha  Bee-Neivs,  made  a 
two  day  trip  to  Kansas  City  Jan.  9  and 
10. 

Maurice  Zinader,  advertising  man¬ 
ager  Bayonne  (N.  J.)  Times,  and  Mrs. 
Zinader  are  the  parents  of  a  son,  their 
second  child,  born  Jan.  12. 

Frederick  McNamara,  display  adver¬ 
tising  staff,  Waterbury  (Conn.)  Amer¬ 
ican  and  Republican,  has  returned  to 
work  after  receiving  treatment  for  sev¬ 
eral  weeks  at  St.  Mary’s  hospital, 
Waterbury. 

J.  E.  Richardson,  formerly  in  the  na¬ 
tional  advertising  department  of  the 
New  Orleans  Item-Tribune,  has  joined 
the  advertising  staff  of  the  Houston 
(Tex.l  Post. 

Joe  Dale,  New  Orleans  Times- Pica¬ 
yune  display  advertising  staff,  has  re¬ 
turned  to  his  desk  after  an  illness  of 
two  weeks. 

Franklin  Rogers,  advertising  depart¬ 
ment,  Portstnoutli  (Va.)  Star,  and 
Mrs.  Rogers  are  the  parents  of  a  son 
born  Jan.  12. 

IN  THE  EDITORIAL  ROOMS 

NC.  HENTHORNE,  editorial  di- 
•  rector,  Tulsa  (Okla.)  World,  has 
been  re-elected  president  of  the  Tulsa 
County  Public  Health  Association. 

James  Stuart,  managing  editor. 
Indianapolis  Star,  has  been  absent  from 
his  desk  for  several  days  due  to  illness. 

Lowell  L.  Leake,  newly  appointed 
managing  editor  of  the  Vnungstozi-n 
(O.)  Telegram,  visited  friends  in  Buf- 


FOLKS  WORTH  KNOWING 


Thomas  Gamble 


Thomas  g.amble  who  was 

elected  mayor  of  Savannah,  Ga., 
Jan.  10,  is  a  former  resident  of  Phil¬ 
adelphia,  where 
he  was  a  reporter 
as  a  young  man 
on  the  Inquirer. 
He  is  a  native  of 
Richmond,  Va. 

As  a  young 
man  engaging  in 
newspaper  work 
in  Philadelphia, 
Mr.  Gamble  was 
from  1886  to  1888 
reporter  on  the 
Ph  iladelphia 
Press  and  Phila¬ 
delphia  Inquirer. 
He  was  a  reporter 
on  the  Richmond  Whig,  1883-89,  and  re¬ 
porter  and  city  editor  of  the  Savannah 
Daily  Times,  and  later  the  Savannah 
Press,  1889-98.  He  had  been  on  the 
staff  of  the  Savannah  Morning  News 
at  different  times. 

Mr.  Gamble  was  chief  clerk  of  the 
department  of  public  works  of  the  city 
of  Savannah  in  1897,  and  was  secretary 
to  Mayors  of  Savannah  for  18  years, 
1899-1906,  1913-23. 

He  is  also  an  editor  and  publisher. 
From  1907-12,  he  was  editor  and  pro¬ 
prietor  of  the  Atnericus  (Ga.)  Daily 
Times  Recorder,  and  is  now  editor  and 
publisher  of  the  Weekly  Naval  Stores 
Review  at  Savannah,  having  been  edi¬ 
tor  and  publisher  since  1892.  He  pub¬ 
lishes  an  International  Naval  Stores 
Year  Book  annually. 

falo  on  his  way  to  Youngstown  from 
New  York,  where  he  formerly  was  with 
the  United  Press.  Mr.  Leake  formerly 
w-as  managing  editor  of  the  Buffalo 
Times. 

Clifford  M.  Somerville,  assistant  city 
editor,  Portland  (Me.)  Evening  E.v- 
press,  is  covering  the  sessions  of  the 
Maine  Legislature  for  the  Express. 

John  O’Donnell,  managing  editor.  Oil 
City  (Pa.)  Derrick  has  been  appointed 
a  trustee  of  the  State  Hospital  at  Polk, 
Pa.,  by  Governor  Pinchot. 

Clement  B.  Hallam,  managing  editor 
the  Wilmington  (Del.)  Evening  Journal 
and  Ez'ery  Evening,  has  been  reap¬ 
pointed  by  Governor  C.  Douglass  Buck 
of  Delaware  to  his  second  term  as  a 
member  of  the  State  Athletic  Commis¬ 
sion. 

Boyce  Taylor,  city  editor,  Jackson¬ 
ville  (Fla.)  Journal,  is  recuperating 
from  a  second  operation  for  mastoid 
infection. 

Everett  Ewing,  city  editor  of  the 
Lynchburg  (Va.)  News,  has  resigned 
to  return  to  his  home  in  Norfolk,  Va.. 
to  engace  in  free-lancing. 

(Continucl  on  ne.rt  page) 


People  Must  Read! 

Yes,  even  when  Rome  was  burning,  citizens  were  reading  good 
features  by  the  firelight. 

Now  Zoe  Berkley  runs  a  feature  daily,  having  to  do  with  human 
hearts — Zoe  Berkley’s  Corner,  it’s  called.  Throbs,  common  sense, 
personal  advice. 

And  Roe  Fulkerson  writes  Andrew  and  Imogene  daily,  brief,  human, 
amusing.  He  does  Hotel  Stenographer  daily,  too,  for  entertainment 
of  millions.  And  Sunday  Morning  Breakfast  once  a  week. 

Charles  B.  Driscoll  does  a  daily  column,  “The  World  and  All,”  now 
six  years  old,  of  whidi  editors  and  readers  alike  write  enthusias¬ 
tically.  Also  a  weekly  feature  about  pirates  and  treasure  that  has  a 
special  appeal  for  these  times. 

The  McNaught  Syndicate,  Inc. 


V.  V.  McNITT 
Chairman 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


CHARLES  V.  McADAM 
President 


OVER 


TARZAN 

Color  Page 


by 

EDGAR  RICE  BURROUGHS 

'The  magic  of  the  Tarzan  page 
story  by  Edgar  Rice  Burroughs 
becomes  more  thrilling  than 
ever  in  the  current  sequence 
...  and  the  thrill  is  intensi¬ 
fied  by  the  exciting  beauty  of 
the  drawings  by  Harold  Foster. 


For  Terms  and  Samples  on  the 
Tarzan  Daily  Strip  and  the 
Tarzan  Color  Page 
Please  write  to 

UNITED  FEATURES 

MONTE  BOCBJAILY, 

General  Manager 

220  East  42nd  Street 
New  York 


20 


Editor  &  Publisher  The  Fourth  Estate  for  January  21,  1933 


PERSONAL 


(Continued  from  page  19) 


John  Ramsay,  city  editor,  Camden 
(N.  J.)  Courier,  has  returned  to  his 
desk  after  more  than  a  month’s  absence 
due  to  illness. 

James  Langton,  assistant  editor,  Salt 
Lake  City  Deseret  News,  has  returned 
to  his  desk  following  an  attack  of  in¬ 
fluenza. 

James  E.  King,  editorial  writer,  Bos¬ 
ton  Transcript,  and  E.  \V.  Cunningham, 
sports  department,  Boston  Post,  spoke 
at  a  recent  meeting  of  the  Boston  Sta¬ 
tioners’  Association. 

Clyde  Campbell,  associate  editor, 
Tuskegee  (.-Ma.)  News,  has  recovered 
from  a  recent  attack  of  scarlet  fever. 

George  C.  Haig,  editorial  writer  and 
literary  editor  of  the  Waterbury 
(Conn.)  Republican,  and  Mrs.  Haig 
have  return^  from  a  stay  in  New 
York. 

Arch  Ward,  Chicago  Tribune  sports 
editor,  and  Warren  Brown,  Chicago 
Herald  and  Examiner  sports  editor, 
were  speakers  at  the  annual  Notre 
Dame  University  football  banquet  at 
South  Bend,  Ind.,  Jan.  16. 

James  Baugh,  state  and  telegraph  edi¬ 
tor,  Council  Bluffs  (la.)  Nonpareil,  has 
returned  to  his  desk  after  a  week’s  ill¬ 
ness  with  the  flu. 

Ben  Stern,  political  writer.  Indian¬ 
apolis  Times,  has  been  named  secretary 
to  Senator-elect  Frederick  Van  Nuys 
of  Indiana,  and  soon  will  go  to  Wash¬ 
ington  to  take  up  his  work. 

William  Henry  Chamberlain,  for  10 
years  correspondent  in  Russia  for  the 
Christian  Science  Monitor,  lectured  in 
Grand  Rapids,  Mich.,  Jan.  13. 

Charles  L.  Stow,  antiques  editor.  New 
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York  Sun,  was  a  speaker  at  a  dinner 
of  the  Grand  Rapids  Furniture  Makers 
guild  in  Grand  Rapids,  Jan.  10. 

Clergue  C.  Schilling,  former  Detroit 
newspaperman,  has  been  appointed  sec¬ 
retary  to  Representative-elect  Harry  W. 
Musselwhite  of  Michigan,  former  pub¬ 
lisher  of  the  Manistee  (Mich.)  News- 
Advocate. 

Gerald  K.  Hughes,  fraternal  reporter, 
has  resigned  from  the  Binghamton 
(N.  Y.)  Press. 

Charles  Reilly  and  Frank  Cutherell, 
reporters  for  the  Norfolk  (Va.) 
Ledger-Dispatch,  who  have  been  ill 
with  grippe,  have  returned  to  their 
desks. 

Harold  E.  Senior,  reporter,  IVater- 
bury  (Conn.)  American  and  William  P. 
O’Donnell,  sports  editor,  of  the  IVater- 
bury  Republican,  have  returned  to 
work  after  illnesses. 

Ray  Edward  Benson,  “Rod  and  Gun” 
colu^ist  for  the  New  Haven  (Conn.) 
Register,  and  Mrs.  Benson,  are  the 
parents  of  a  son,  Ray  Edward,  Jr., 
born  in  New  Haven  last  week. 

Carroll  Peake,  San  Francisco  Bul¬ 
letin  staff,  with  Mrs.  Peake,  was  a 
recent  visitor  to  New  Orleans.  The 
couple  are  en  route  to  New  York  and 
Baltimore  and  will  later  return  to  San 
Francisco. 

Donovan  Turk,  courthouse  reporter, 
Indianapolis  Star,  is  ill  w’ith  influenza. 

Harry  J.  Daniels,  automobile  editor, 
Indianapolis  News,  and  William  Her- 
schell.  feature  writer,  covered  the  New 
York  automobile  show  for  the  News. 

John  B.  Sloggett,  waterfront  reporter 
for  the  Portland  (Me.)  Press  Herald, 
who  was  recently  granted  a  leave  of 
absence  on  account  of  illness,  has  left 
on  a  Mediterranean  cruise.  . 

Harry  Hayden,  formerly  with  the 
Richmond  (Va.)  News-Leader  staff,  is 
now  city  editor  of  the  Durham  (N.  C.) 
Morning  Herald. 

W.  R.  Beaumier  has  resigned  as  real 
estate  editor  of  the  San  Antonio  Ex¬ 
press  to  become  secretary  to  George 
Huntress,  Jr.,  newly-elected  county 
clerk. 

Alva  Christensen,  who  with  Mary  L. 
de  Give  of  Atlanta,  Ga.,  toured  through 
Soviet  Russia  in  an  automobile,  has 
written  her  impressions  of  their  trip  in 
a  series  of  articles,  appearing  in  the 
Chicago  Tribune. 

Irita  Van  Doren.  editor  of  “Books,” 
of  the  New  York  Herald  Tribune,  spoke 
Jan.  11  on  “The  Use  of  Books  in  Lei¬ 
sure  Time,”  before  the  Upper  Montclair 
Woman’s  Club. 

George  A.  Smallsreed,  political  re¬ 
porter.  Columbus  (O.)  Dispatch,  and 
Mrs.  Smallsreed,  are  the  parents  of  a 
daughter  bom  recently.  It  is  their  third 
child. 

Donald  Claprood,  assistant  state  edi¬ 
tor,  Utica  (N.  Y.)  Daily  Press,  was 
recently  confined  to  his  home  by  illness. 

Kenneth  A.  Williams,  formerly  with 
the  Fort  Smith  (Ark.)  Southwest 
American  and  the  Associated  Press  at 
its  Kentucky,  Tennessee  and  Alabama 
offices,  has  been  appointed  editor  of 
Game  and  Fish  News,  published  by  the 
Alabama  Game  and  Fish  Commission. 

Frederick  Thoms,  city  staff,  Bridge¬ 
port  (Conn.)  Times-Star,  has  resumed 
his  duties  after  a  wedding  trip  to  Ber¬ 
muda.  Mrs.  Thoms  is  the  former  Miss 
Helen  de  Chantel  Cahill  of  New 
Haven. 

Arthur  Robinson,  Salt  Lake  Tribune 
reporter  and  son  of  Homer  F.  Robin¬ 
son,  general  manager,  has  sufficiently 
recovered  from  an  attack  of  septicemia 
to  be  removed  to  his  home.  His  condi¬ 
tion  was  critical  for  several  days  and 
about  20  of  his  associates  on  the  Tri¬ 
bune  and  the  Telegram  offered  blood 
transfusions,  that  of  Hamilton  (jodbe 
of  the  Tribune’s  copy  desk  being  used. 

Ted  Cannon  and  Gail  Martin  will  be 
in  charge  of  the  coverage  of  the  Utah 
State  legislature  for  the  Salt  Lake  City 
Deseret  News. 

William  B.  Gossett,  photographer  of 
the  Harrisburg  (Pa.)  Telegraph,  is 
convalescing  from  a  recent  illness. 


Alex  McNeil,  Atlanta  Journal  re¬ 
porter,  underwent  an  operation  for  ap¬ 
pendicitis  this  past  weeL 

Ben  East,  outdoor  editor.  Grand 
Rapids  (Mich.)  Press  and  Booth 
papers,  has  been  elected  vice-president 
of  the  Kent  County  Humane  Society. 

Claude  S.  Ramsey,  courthouse  re¬ 
porter  of  the  Asheinlle  (N.  C.)  Times, 
is  covering  the  general  assembly  in 
Raleigh  for  both  the  Times  and  Citiaen. 

Paul  A.  Plaschke,  cartoonist  for  the 
Louisville  Times,  delivered  a  humorous 
dissertation  on  “The  Art  of  After- 
Dinner  Speaking”  at  the  annual  banquet 
that  preceded  election  of  officers  of  the 
Preston  Lodge  of  Masons  in  Louisville 
recently. 

Saul  Carson,  Philadelphia  Evening 
Ledger  staff,  spoke  last  week  at  Town 
Hall,  New  York,  at  a  testimonial  dinner 
for  Haridas  T.  Muzumdar,  representa¬ 
tive  in  the  United  States  of  the  All 
India  National  Congress. 

J.  C.  Sellers,  editorial  writer,  Jack¬ 
sonville  Florida  Times-Union,  has  been 
selected  as  a  vice-president  of  the 
American  Forestry  Association. 

Lou  Jaffe,  sports  writer,  Philadelphia 
Evening  Ledger,  has  returned  from  a 
month’s  vacation  at  Hot  Springs,  Ark. 

Daniel  Sullivan,  former  Chicago 
Daily  N^ezvs  and  Chicago  Tribune  re¬ 
porter  and  desk  man,  has  been  ap¬ 
pointed  administrative  auditor  under 
Gov.  Henry  Horner  of  Illinois. 

A.  Radcliffe  Feldman  has  joined  the 
Philadelphia  Evening  Ledger  staff. 

Edwin  Pollock,  acting  sports  editor, 
Philadelphia  Public  Ledger,  has  been 
elected  chairman  of  the  Philadelphia 
chapter.  Baseball  Writers’  Association. 
Others  elected  were  Bill  Dooley, 
Record,  vice  chairman;  Stan  Baum¬ 
gartner,  Inquirer,  secretary;  Donald 
Donaghey,  Bulletin,  treasurer.  S.  O. 
Grauley,  Inquirer,  was  named  to  the 
national  board.  David  M.  Gilbert,  Jr., 
news  makeup  editor,  Philadelphia  Even¬ 
ing  Ledger,  has  been  confined  to  his 
home  for  several  days  with  “flu.” 


SPECIAL  EDITIONS 

EWARK  (N.J.)  STAR-E.\GLE. 
20-pages,  Jan.  14,  Newark  Auto¬ 
mobile  Show  Number. 

Newark  (N.  J.)  Evening  News,  24 
pages,  Jan.  14,  26th  annual  automobile 
show  supplement. 

Newark  (N.  J.)  Sunday  Call,  12 
pages,  Jan.  IS,  Newark  Automobile 
Show  supplement. 

Bloomington  (Ill.)  Daily  Panto¬ 
graph,  Mid-Winter  review,  Jan.  11,  36- 
page  tabloid  section  and  four  pages 
rotogravure. 

Fall  River  (Mass.)  Herald  News, 
1932  annual  review,  12  pages,  Dec.  31. 

Providence  (R.  1.)  Journal,  annual 
financial  review  for  1932,  Jan.  3. 

Boston  Herald,  Annual  Financial  Re¬ 
view  and  Summary  of  Outlook  of  New 
England,  Jan.  2,  eight  pages,  edited  by 
Edson  B.  Smith,  financial  editor, 

Los  Angeles  Times  88-page  annual 
mid-winter  number  Jan.  3  containing 
four  magazine  sections  and  three  roto¬ 
gravure  sections,  and  one  color  maga¬ 
zine  section.  Glenn  Palmer  was  editor. 

Shawtiee  (Okla.)  Nezvs  and  Star, 
eight-page  tabloid  section  for  the  Mam¬ 
moth  Department  Store,  Dec.  15. 

Battle  Creek  (Mich.)  Enquirer-News, 
New  Year’s  special  edition  of  88  pages. 

St.  Louis  Post-Dispatch,  Jan.  8,  20- 
page  Auto  Show  section. 

St.  Louis  Globe-Democrat,  Jan.  8,  16- 
page  “Industrial  Development  During 
1932”  section  including  Auto  Show  sec¬ 
tion. 

Philadelphia  Inquirer,  Jan.  IS  and  18, 
automobile  show  section,  18  pages  each. 

Philadelphia  Record,  Jan.  15,  auto 
show  section,  14  pages. 

Philadelphia  Public  Ledger,  Jan.  15, 
auto  show  section,  18  pages. 

Philadelphia  Evening  Ledger,  Jan.  19, 
auto  show  section,  10  pages. 

Lawrence  (Mass.)  Telegram  Christ¬ 
mas  Greeting.  Dec.  24. 


WEDDING  BELLS 

PAUL  SWEENEY,  circulation  man¬ 
ager,  South  Bend  (Ind.)  News- 
Times,  to  Miss  Mary  Lee,  formerly  fik 
clerk  in  the  editorial  department  of  the 
News-Times,  recently. 

Walter  S.  Goodland,  editor  and  pub¬ 
lisher  of  the  Racine  (Wis.)  Times-Call 
until  its  merger  with  the  Racine  Jour¬ 
nal-News  last  June,  and  Mrs.  M.  A 
Risney,  Milwaukee,  were  married  Jaa 
7  in  Chicago.  Mr.  Goodland  is  a  state 
senator. 

Dorothy  McCarthy,  San  Francisco 
Chronicle,  to  Walter  (Christiansen.  .Un- 
nouncement  was  made  recently  follow¬ 
ing  their  marriage  last  summer. 

Robert  M.  Holmes,  former  reporter 
on  the  Columbia  (S.  C.)  Record  and 
stepson  of  A.  G.  Keeney,  news  ffi- 
rector  of  the  Spartanburg  (S.  C.) 
Herald  and  Journal,  and  Miss  Pinckney 
King,  of  Spartanburg,  Jan.  5. 

DeLos  Arnold,  owner  and  editor  of 
the  Alexandria  (Ind.)  Times-Tribune, 
to  Miss  Virginia  Cashman,  at  Albany, 
Ind.,  Jan.  8. 


PRESS  ASSOCIATION  NOTES 

ROSCOE  H.  JOHNSON,  chief 
operator  for  the  Chicago  bureau  of 
the  United  Press  and  owner  of  short¬ 
wave  radio  station  W9ABD,  recently 
spoke  before  a  group  of  radio  amateurs 
in  Austin,  Ill. 

Herbert  O’Keef,  formerly  telegraph 
editor  of  the  Durham  (N.  C.)  Morning 
Herald,  is  now  with  the  Associated 
Press  bureau  in  Raleigh,  where  he  is 
covering  the  House  of  Representatives 
of  the  Assembly. 

T.  B.  Mularkey,  Salt  Lake  City  bu¬ 
reau  manager.  United  Press,  broke  his 
leg  in  a  fall  recently  while  in  Portland, 
Ore.,  visiting  his  parents. 

R.  Cecil  Boutwell,  formerly  of  Win¬ 
ston-Salem,  N.  C.,  has  become  Asso¬ 
ciated  Press  telegraph  operator  in  the 
office  of  the  Utica  (N.  Y.)  Daily 
Press. 

Charles  Esser,  night  editor.  Salt  Lake 
bureau  of  the  Associated  Press  and 
Mrs.  Esser,  are  the  parents  of  a  son 
born  recently. 

Arthur  Schoeni  has  been  en¬ 
gaged  to  cover  the  Oregon  legis¬ 
lature  in  Salem  for  the  United  Press. 
Paul  Luy  has  been  appointed  U.  P.  rep¬ 
resentative  in  Medford,  Ore. 


NEW  PUBLICATIONS 

CANTON  (O.)  FORUM,  weekly,  I 
was  launched  Jan.  9.  It  is  editd  ' 
by  Ben  Hoover,  former  feature  writer 
on  metropolitan  newspapers,  with  Rus¬ 
sell  Hartman,  formerly  of  the  Canton  I 
Daily  Nezi’s,  associate  editor.  H.  W.  ] 
Dourm,  Canton,  is  business  manager 
and  A.  E.  Burns  edvertising  manager. 

The  first  issue  of  the  Creek  County  ^ 
Register,  Sapulpa,  Okla.,  under  the  di¬ 
rection  of  Ray  H.  Weakley,  former  1 
clerk  of  Creek  County,  was  published  ' 

Jan.  7.  The  paper  was  formerly  pub-  * 

lished  at  Mounds,  Okla.  J 

Ovid  Martin,  former  assistant  man-  j 
aging  editor  of  the  Springfield  (Mo.) 
Leader,  has  started  publication  of  the 
Capitol  News  Bulletin  a  monthly  pub-  , 
lication  devoted  to  news  of  legislative 
activities  at  Jefferson  City.  j 

DRAWING  EDITORIAL  CARTOON  < 

Cecil  Jensen,  Chicago  Daily  Nezes  ^ 

staff  cartoonist  is  drawing  a  daily  edi¬ 
torial  cartoon  for  the  Daily  News,  sue-  , 
ceeding  Herbert  Block,  who  has  joined  j 
NEA,  Inc.  Mr.  Jensen  has  been  with  j 
the  Daily  News  for  the  past  five  years,  ^ 
originating  the  comic  strip,  “Syncopal-  ^ 

ing  Sue,”  which  has  been  discontinued 
since  he  has  taking  over  his  new  duties.  j 
He  was  formerly  a  cartoonist  on  Pacific  j 

coast  newspapers.  t 

MOORE  AT  HOOVER  DAM  j 

M.  C.  Moore,  newspaper  broker, 
Beverly  Hills,  (Tal.,  accompanied  by 
Mrs.  Moore,  made  an  automobile  trio 
to  the  Hoover  Dam  on  the  Colorado 
River  recently  where  they  spent  several  r 

days  as  the  guests  of  one  of  the  govern-  t 
ment  engineers. 
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TAX  PROBLEMS  DISCUSSED 

Arizona  Publiihers  Consider  Pro¬ 
posed  Legislative  Measures 

Discussions  of  taxation  as  related  to 
newspapers  and  other  problems  of  their 
industry  were  discussed  by  Arizona  pub¬ 
lishers  at  a  meeting  in  Hotel  Adams, 
Phoenix,  last  week. 

Organizations  which  met  were  the 
Arizona  Newspapers  Association,  made 
up  of  daily  and  weekly  newspapers  and 
other  state  periodicals,  the  Arizona 
Daily  Newspapers  Association  and  the 
Arizona  Members  of  the  Associated 
Press. 

In  the  Arizona  Newspapers  Associa¬ 
tion  sessions,  Charles  A.  Stauffer,  pub¬ 
lisher  of  the  Phoenix  Arisona  Republic, 
led  a  discussion  on  tax  problems.  Vari¬ 
ous  phases  of  proposed  legislation,  such 
as  income  tax,  sales  tax  and  intangible 
assets  tax,  were  discussed  at  length. 

Increased  postal  rates,  as  affecting 
newspapers,  and  just  what  the  industry 
can  expect  in  the  months  to  come  were 
discussed  following  a  report  by  Oliver 
King,  circulation  manager  of  the  Ari¬ 
zona  Republic  and  Phoenix  Gazette. 

Arizona  Newspapers  Association  offi¬ 
cers,  all  re-elected,  are  C.  .\.  Mitten. 
Chandler  Arizonan,  president;  W.  R. 
Mathews,  Tucson  Arizona  Daily  Star, 
first  vice-president ;  Columbus  Giragi, 
Holbrook  Tribune-News,  second  vice- 
president;  Sidney  Myers,  Republic  and 
Gazette,  secretary-treasurer. 

Freight  and  newsprint  costs  were  fea¬ 
tured  subjects  at  the  Arizona  Daily 
Newspapers  Association  meeting.  Offi¬ 
cers  of  this  group,  re-elected,  were : 
Folsom  Moore,  Bisbee  Review  and  Ore, 
president;  C.  A.  Stauffer,  Arizona 
Republic,  vice  -  president ;  W.  R. 
Mathews,  Tucson  Arizona  Daily  Star, 
Tucson,  secretary-treasurer. 

CHANGES  OF  OWNERSHIP 

CLEVELAND  COUNTY  (Okla.) 

DEMOCRAT-NEWS  has  been 
merged  with  the  Nortnan  (Okla.) 
Transcript.  The  Democrat-News  was 
purchased  by  the  Transcript  late  in 
November  and  has  been  run  as  a  weekly 
edition  of  the  Transcript  since  then. 

Chemung  Valley  Reporter,  Horse- 
heads,  N.  Y.,  has  been  leased  by  J. 
Maxwell  Beers  with  option  of  purchase. 
Mr.  Beers  will  become  editor  of  the 
pai^r,  succeeding  R.  J.  Cook,  who  is 
retiring  because  of  ill  health. 

Sheldon  (Mo.)  Enterprise  has  been 
bought  by  Howard  Jones,  editor,  from 
G.  E.  Correll. 

Ownership  of  the  Bradford  County 
(Fla.)  Telegraph  has  been  turned  over 
by  E.  S.  Matthews  to  his  son,  Eugene 
Liddon  Matthews. 

James  E.  Taylor  has  leased  the 
Kerens  (Tex.)  Tribune  from  the  A. 
Noble  estate. 

Terre  Haute  (Ind.)  Advocate,  weekly, 
published  by  the  Central  Labor  Union 
of  Vigo  county  has  been  sold  at  receiv¬ 
er’s  sale.  Miss  Lenora  Fogg,  daughter 
of  the  publisher,  purchased  the  good  will 
and  equipment  for  $190.  Her  suit  for 
back  pay  had  thrown  the  paper  into 
receivership. 

Hastings  News,  Hastings-on-Hudson, 
N.  Y.,  has  been  sold  by  Morris  Lending 
to  Burton  T.  Bliss,  of  Bolivar,  N.  Y. 
Mr.  Lending,  formerly  managing  editor 
of  the  Union  City  (N.  J.)  Hudson  Dis¬ 
patch,  is  planning  to  take  a  short  vaca¬ 
tion  before  resuming  work. 

J.  E.  Smith  and  E.  T.  Wheeler  have 
taken  charge  of  the  Woodward  (Okla.) 
News-Bulletin.  For  the  last  ten  weeks 
the  paper  has  been  in  the  hands  of  a 
receiver  and  has  been  printed  in  the 
office  of  the  Woodward  Daily  Press. 

Orvil  T.  Kocher  has  purchased  the 
Nicholson  (Pa.)  Record  from  H.  T. 
Birchard,  who  is  retiring  from  the 
newspaper  business  at  80  years  of  age. 
Birchard  formerly  published  papers  in 
Montrose  and  Susquehanna,  Pa. 

TEXAS  LEAGUE  APPOINTS 

The  Texas  Daily  Press  League,  Inc., 
ias  been  appointed  national  representa¬ 
tive  of  the  Dalhart  Texan.  The  Texan 
began  publication  as  a  daily  Jan.  16. 


A.  S.  N.  E.  COMMITTEES 
NAMED  BY  BELLAMY 

President  of  Editors'  Society  Names 

Membership,  Public  Relations, 
Program,  and  Journalism 
School  Groups 

Paul  Bellamy,  Cleveland  Plain 
Dealer,  president  of  the  American  So¬ 
ciety  of  Newspaper  Editors,  appointed 
the  following  committee  this  week  to 
serve  in  1933 : 

Membership:  William  G.  Vorpe, 
Cleveland  Plain  Dealer,  chairman ; 
Dwight  Marvin,  Troy  Record,  F.  A. 
Miller,  South  Bend  Tribune,  Albert  W. 
Cummins,  Wilmington  News,  Clarke 
Salmon,  New  Orleans  Item. 

Relations  With  Public:  William 
Allen  White,  Emporia  Gazette,  chair¬ 
man;  Arthur  S.  Draper,  New  York 
Herald  Tribune,  Donald  J.  Sterling, 
Portland  Oregon  Journal,  Stuart  H. 
Perry,  Adrian  Telegram,  Tom  Wallace, 
Louisville  Times. 

Program  and  Banquet  :  David 
Lawrence,  United  States  Daily,  chair¬ 
man;  Newbold  Noyes,  Washington 
Evening  Star,  Roy  A.  Roberts,  Kansas 
City  Star,  Col.  Frank  Knox,  Chicago 
Daily  Nezvs,  G.  B.  Parker,  Scripps- 
Howard  Newspapers. 

Schools  of  Journalism  :  Fred  Ful¬ 
ler  Shedd,  Philadelphia  Evening  Bulle¬ 
tin,  chairman  (also  chairman  of  Joint 
Committee  on  Co-operation) ;  Harold 

B.  Johnson,  Watertown  Daily  Times, 
Casper  S.  Yost,  St.  Louis  Globe-Demo¬ 
crat,  George  B,  Armstead,  Hartford 
Courcint,  Arthur  J,  Sinnott,  Newark 
Evening  News. 

MICHIGAN  PRESS  MEETS 

Weekly  Editors  Are  Optimistic 
Despite  the  Depression 

(Special  to  Kditor  &  Publisher) 

L.ansing,  Mich.,  Jan,  16— Publishers 
of  Michigan’s  rural  weeklies  are  back 
in  the  age  of  barter  with  a  vengeance, 
it  developed  at  last  week’s  annual  con¬ 
vention  of  the  Michigan  Press  Associa¬ 
tion  at  which  nearly  all  of  the  members 
present  told  of  accepting  farm  produce 
of  some  sort  in  exchange  for  subscrip¬ 
tions. 

The  theme  of  the  convention  was  the 
handling  of  depression  problems.  Local 
advertisers,  it  was  brought  out,  have 
become  convinced,  many  with  good  rea¬ 
son,  that  advertising  avails  them  little  or 
nothing  when  the  people  of  their  com¬ 
munities  are  so  impoverished  that  they 
are  able  to  buy  nothing  but  the  barest 
necessities. 

Maintaining  circulation  has  been  com¬ 
paratively  easy  in  most  cases,  the  pub¬ 
lishers  reported,  many  noting  the  fact 
that  they  are  gaining  subscribers  at  the 
expense  of  the  city  dailies  because 
farmers  and  village  residents  believe 
they  can  no  longer  afford  to  take  the 
metropolitan  publications.  There  has 
been  a  distinct  call,  because  of  this  trend, 
for  a  weekly  summary  of  national  and 
state  news,  representative  editors  said. 
Such  boiled-down  reports  are  now  being 
prepared  in  many  country  newspaper 
offices,  they  said,  and  are  meeting  a 
genuine  demand. 

Outstanding  speakers  at  the  sessions 
during  the  three-day  convention  were : 
J.  Mort  Townsend,  Hastings  Banner, 
Rep.  Don  VanderWerp,  Freemont  In¬ 
dicator,  Joseph  Sturgeon,  Gladstone 
Reporter,  Harold  Spicer,  Paw  Paw 
True-Northerner,  and  O,  E.  McLaugh¬ 
lin,  V crmontville  Echo. 

The  editors  were  urged  by  Frank  M. 
Sparks,  editor  of  the  Grand  Rapids 
Herald,  at  a  dinner  meeting,  to  fight 
any  attempt  to  introduce  a  new  state 
sales  tax. 

The  Averill  cup,  for  the  best  “front 
page’’  of  the  year  among  weekly  publi¬ 
cations  was  awarded  to  the  Laingsburg 
Press,  published  by  Fred  Veith. 

Rep.  Vernon  J.  Brown,  publisher  of 
the  Mason  Ingham  County  News,  was 
elected  president,  succeeding  Elton  R. 
Eaton,  Plymouth  Mail.  Other  new 
officers  are:  J.  John  Pope,  Grandville 
Star,  vice-president,  and  R.  G,  Jeffries, 
Lowell  Ledger,  secretary-treasurer. 


COLORADO  PRESS  ELECTS 

T.  E.  NoweU,  Colorado  Springs, 
Heads  Association 

(Special  to  Editor  &  Publisher) 

Denver,  Jan.  16. — T.  E.  Nowels, 
managing  editor,  Colorado  Springs 
Gazette  and  Evening  Telegraph,  was 
elected  president  of  the  Colorado  Press 
Association  at  its  annual  meeting  here 
last  week. 

Other  officers  elected  for  1933  are 
C.  A.  Stoddard,  Craig  Empire  Courier, 
vice-president;  Edwin  A.  Bemis,  Little¬ 
ton  Independent,  secretary,  and  V.  A. 
Case,  Castlerock  Record  Journal, 
treasurer. 

The  following  were  named  on  the 
board  of  directors:  J.  B.  Kirkpatrick, 
Walsenburg;  F.  M.  Walling,  Ault; 
C.  E.  Adams,  Montrose,  and  Mrs. 
Editha  Watson,  Denver. 

COST  DATA  FEATURES 
INLAND  PROGRAM 

Analysis  To  Be  Presented  At  Annual 

Meeting  in  Chicago  Feb.  21-22 
— Verne  Joy  Chairman  of 
Round  Table 

(Special  to  Editor  &  Publisher) 

Chicago,  Jan.  18— Plans  for  the  In¬ 
land  Daily  Press  Association  annual 
convention  to  be  held  here  at  the  Mor¬ 
rison  Hotel,  Feb.  21  and  22,  progressed 
this  week  with  the  announcement  by 
A.  O.  Lindsay,  Quincy  (Ill.)  Herald- 
Whig,  president  of  Inland,  that  Verne 
Joy,  publisher  of  the  Centralia  (Ill.) 
Sentinel,  will  be  chairman  of  the  execu¬ 
tive  session  round  table  discussion  on 
the  opening  day. 

The  round  table  session  will  include  a 
resume  of  Inland  members’  answers  to 
the  question,  “What  I  have  done,  or 
will  do,  about  the  five-day  week.’’  Other 
association  surveys  now  under  way  and 
to  be  reviewed  at  the  winter  meeting 
include  advertising,  news  and  editorial, 
composing  room,  circulation  and  gen¬ 
eral  newspaper  publishing  problems. 

The  annual  election  of  officers  and 
directors  will  take  place  Wednesday 
afternoon,  Feb.  22.  T.  O.  Huckle, 
Cadillac  (Mich.)  News,  secretary  of 
the  Inland  board  of  directors,  an¬ 
nounced  this  week  that  the  board  will 
meet  here  at  the  Morrison,  Feb.  20.  An 
organization  meeting  of  the  board  will 
be  held  following  the  election  on 
Feb.  22.  .  .  „ 

C.  R.  Butler,  Mankato  (Minn.)  Free 
Press,  first  vice-president  of  the  Inland, 
and  chairman  of  the  cost  finding  com¬ 
mittee,  will  present  analyses  of  member 
newspapers’  cost  reports  to  show  read¬ 
justments  and  changes  which  have  taken 
place  in  the  mid-western  daily  news¬ 
paper  field  as  the  result  of  the  general 
readjustment  in  business  conditions. 

A  survey  being  completed  by  Hoyt  F. 
Boylan,  Richmond  (Ind.)  Palladium- 
Item,  chairman  of  the  advertising  pro¬ 
motion  committee,  show  that  advertising 
buyers  have  been  misinformed  when 
they  say  that  publishers  in  various  sec¬ 
tions  of  the  Inland  territory  have  cut 
advertising  rates.  Only  one  Inland  pub¬ 
lisher,  among  135  selected  at  random, 
has  accepted  any  recent  offers  of  ad¬ 
vertising  linage  at  reductions  from  card 
rates  for  50,000,  75,000,  and  100,000  line 
contracts,  according  to  Mr.  Boylan’s 
survey. 

ORGANIZE  TO  CURB  TAXES 

(Special  to  e:ditob  &  Publisher) 

Austin,  Tex.,  Jan.  17 — The  tax  ad¬ 
visory  committee  of  the  Texas  Press 
Association  met  here  yesterday  to 
organize  with  the  idea  of  offering  the 
cooperation  of  the  state  press  in  a  “safe 
and  sound  plan  for  the  encouragement 
of  the  reduction  of  governmental  ex¬ 
penses  of  the  state  and  taxes  and  in 
general,”  Lowry  Martin,  president  of 
the  association,  said.  The  meeting  was 
attended  by  representatives  of  the  asso¬ 
ciation  and  heads  of  various  depart¬ 
ments  of  government. 

FIVE-DAY  WEEK  STARTED 

Members  of  the  editorial  department 
of  the  Battle  Creel:  (Mich.)  Enquirer- 
News  are  now  working  a  five-day  week. 


N.  Y.  GROUPS  TO  HEAR 
HOWARD  SCOTT 

Chief  Technocrat  to  Address  Pub¬ 
lishers  at  Syracuse  Meeting — 
Radio,  Legislative  Matters 
on  Program 

(Special  to  Editor  &  Publisher) 

Albany,  N.  Y.,  Jan.  18— Arthur  D. 
Hecox,  of  the  Albany  Knickerbocker 
Press  and  Evening  News,  president  of 
the  New  York  State  Publishers  Asso¬ 
ciation,  announced  today  that  Howard 
Scott  of  Columbia  University  would 
discuss  Technocracy  at  a  joint  meeting 
of  the  publishers.  New  York  Press 
Association  and  Associated  Dailies  in 
Syracuse,  Jan.  27. 

The  publishers’  association  annual 
convention  will  open  Friday  morning, 
Jan.  27,  in  Hotel  Syracuse  with  reports 
of  officers  and  committees.  The  after¬ 
noon  will  be  given  over  to  a  joint  ses¬ 
sion  of  the  three  groups  when  not  only 
Technocracy  but  radio  and  newspaper 
legislation  will  be  discussed.  Speakers 
on  the  latter  subjects  will  be  James  H. 
Stahlman,  Nashville  Banner,  president 
of  the  Southern  Newspaper  Publishers 
Association;  Elisha  Hanson,  Washing¬ 
ton  attorney  for  the  A.N.P.A.,  and 
Assemblyman  Henry  H.  James,  pub¬ 
lisher  of  Hudson  (N.  Y.)  Daily  Star. 

The  three  associations  also  will  join 
for  their  annual  dinner.  Rear  Admiral 
Richard  E.  Byrd  and  Dr.  George  F. 
Warren  of  Cornell  University  will  be 
the  speakers.  The  Leiderkranz  Chorus 
of  Syracuse  will  entertain. 

Individual  sessions  will  be  conducted 
Saturday  morning,  the  publishers  asso¬ 
ciation  speakers  being  John  Wood,  vice- 
president  of  B,  Altman  &  (3o.,  New 
York;  and  George  H.  Pappas,  classified 
advertising  manager  of  Syracuse  Jour- 
nal-American. 

At  a  closed  session,  Karl  F.  Thiessing, 
executive  secretary  of  the  association, 
will  report  and  members  will  discuss 
labor  problems.  Election  of  officers  will 
follow.  The  present  officers  of  the  pub¬ 
lishers  association,  besides  Mr.  Hecox, 
are :  J.  Noel  Macy,  Westchester  News¬ 
papers,  first  vice-president;  E.  D.  Cor¬ 
son,  Lockport  Union  Sun  dr  Journal, 
second  vice-president;  and  Henri  Hall, 
Jamestown  Post,  secretary. 

Members  of  the  Associated  Press  and 
the  New  York  State  Society  of  Editors 
will  have  a  joint  session  Saturday  for 
a  radio  discussion  led  by  William  O. 
Dapping,  Auburn  Citizen- Advertiser. 

Formation  of  a  Publishers’  Confer¬ 
ence  to  represent  the  three  existing  or¬ 
ganizations  in  legislative  activities  will 
be  considered  during  the  three-day  ses¬ 
sions.  The  proposal  was  made  by  Mr. 
Hecox  at  meetings  last  summer. 

ASSOCIATIONS 

WALLACE  CROSSLEY,  pub¬ 
lisher,  Warrensburg  (Mo.)  Star- 
Journal  and  president  of  the  Missouri 
Press  Association,  will  deliver  the 
principal  address  at  the  winter  meet¬ 
ing  of  the  Northwestern  Missouri 
Press  Association  in  St.  Joseph  Jan. 
20  and  21. 

The  Press  Club  of  Sheboygan 
Wis.,  held  its  third  annual  banquet  Jan. 
19.  Former  Gov.  Walter  J.  Kohler. 
Dr.  Clarence  W.  Spears,  head  football 
coach  at  the  University  of  Wisconsin, 
and  William  H.  Purnell,  director  of 
the  Haresfoot  Dramatic  club  at  the 
state  university,  were  speakers. 

W.  A.  Lansill  was  elected  president 
of  the  Greater  Buffalo  Advertising 
Club  at  the  annual  meeting  of  its  mem¬ 
bers.  Malcolm  Barney  and  Joseph 
Boehm  were  made  vice  presidents, 
Charles  A.  Coupe,  secretary,  and  Harry 
W.  Whitney,  treasurer. 

COPY  BROUGHT  QUICK  SALES 

A  six-column,  16-inch  advertisement 
in  the  Meriden  (Conn.)  Morning  Rec¬ 
ord,  sold  341  dresses  in  two  hours  for 
the  Styletex  Company,  a  women’s  ap¬ 
parel  store,  according  to  Samuel  Beloff, 
proprietor.  Sales  of  many  other  items 
were  also  traced  by  Mr.  Beloff  to  the 
advertisement  which  appeared  Jan.  11. 
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or  Letters 


own  home  morgue  includes  about  12,000 
clippings,  as  well  as  a  number  of  refer¬ 
ence  volumes,  he  says. — C.A.W. 


lished  Mr.  Chase’s  views,  which  art 
sympathetic,  in  a  pamphlet  titled  “Tech¬ 
nocracy,  an  Interpretation.” 


The  number  of  newspapers  and 
periodicals  published  in  the  United 
States  and  Canada  showed  only  a  very 
slight  decrease  in  the  depression  year 
of  1932,  according  to  statistics  given 
in  N.  W.  Ayer  &  Son’s  Directory  of 
Newspapers  and  Periodicals  for  1933. 
The  total  of  all  publications  in  both 
countries  is  21,109,  or  only  82  less  than 
were  listed  at  the  beginning  of  1932. 
This  means  a  decrease  of  .4  per  cent 
during  1932,  as  against  a  loss  of  three 
per  cent  during  1931. 

At  the  beginning  of  1933  there  are  a 
total  of  2,368  dailies  in  the  United 
States  and  Canada,  with  an  aggregate 
circulation  of  38.826,000,  and  11,970 
weekly  newspapers,  as  against  2,415 
dailies  and  11,979  weeklies  a  year  ago. 
Trade  publications  vary  in  gains  and 
losses,  remaining  on  the  whole  fairly 
stable.  There  have  been  slight  increases 
in  the  listings  of  agricultural,  financial 
and  banking,  advertising,  automobile 
and  insurance  publications.  On  the  other 
hand,  drug,  electrical,  architecture  and 
building,  and  radio  publications  showed 
a  slight  loss  in  numbers. 

At  the  time  of  the  first  directory 
there  were  5,411  publications  listed. 
The  highest  point  in  newspaper  and 
periodical  history  was  reach^  in  1917 
with  a  total  of  24.868.  Since  that  time 
mergers  and  consolidations  have  tended 
to  result  in  publications  of  greater 
stability  and  higher  quality. 

These  and  many  other  statistics  of 
vital  interest  are  included  in  convenient 
form  in  the  new  directory,  which  is  the 
sixty-fifth  edition.  It  contains  1357 
pages  and  100  maps.  All  known  publi¬ 
cations  in  the  United  States  and  Canada 
are  listed  and  described.  In  addition  to 
a  map  of  each  state,  the  directory  gives 
a  complete  word  picture  of  the  common¬ 
wealth — its  size,  topography,  soil  and 
climate.  This  is  followed  by  a  break¬ 
down  of  the  population,  the  sources  of 
the  state’s  wealth,  statistics  on  its  busi¬ 
ness,  the  number  of  telephones,  miles  of 
stream  railroads,  motor  vehicles,  and  the 
percentage  of  families  owning  radio  sets. 
*  «  « 

The  49th  edition  of  the  Chicago 
Daily  News  Almanac  and  Year 
Book,  containing  1,000  pages,  was  pub¬ 
lished  this  week.  Claude  Pike  is  editor 
of  the  Almanac,  which  contains  the  vote 
for  United  States  president  in  every 
county  of  every  state,  along  with  in¬ 
formation  on  many  matters  of  present- 
day  controversy  and  discussion. 


the  eclipse  in  August,  but  had  the 
eclipse  not  occurred  within  the  period 
he  was  studying  news  of  astronomy 
would  have  ranked  in  volume,  with  that 
of  archeology.  The  electron,  cosmic  ray, 
and  atom  gave  physics  second  place  in 
volume.  Xew's  of  health  and  medicine, 
with  much  of  the  space  given  to  cancer, 
was  third.  Economics,  biology,  educa¬ 
tion,  literature,  social  science,  mathe¬ 
matics,  psychology,  and  archeology  fol¬ 
lowed  in  volume  in  the  order  named. 
Newspapers  are  genuinely  interested  in 
“scholarly  content”  news,  Mr.  Marts 
believes ;  however,  it  must  pass  “the 
usual  test  for  admission  to  their  col¬ 
umns — that  is,  it  must  be  associated  with 
personalities,  events,  or  adventures.” 

Elmer  Davis,  Nczv  York  Times,  is 
the  author  of  “Economists  and  thq 
World  Crisis”  in  this  issue  of  the  pub¬ 
lication. — H.S.M. 


A  BIOGRAPHY  of  the  late  E.  W. 

Scripps  is  announced  for  publica¬ 
tion  March  2  by  Harcourt,  Brace  & 
Co.  Its  author  is  Negley  D.  Cochran, 
who  has  long  been  associated  with  the 
Scripps  -  Howard  organization.  His 
biography  is  called  “E.  W.  Scripps.” 


ETHRIDGE  TO  EUROPE 


Editor  Receives  Grant  to  Study 
Conditions  Abroad 


Gordon  Sinclair,  young  Cana¬ 
dian  newspaperman,  in  “Foot¬ 
loose  in  India”  pictures  a  little-known 
India  in  unconventional  style.  His 
narrative,  slangy,  frank,  startling,  is 
based  on  adventures  which  took  place 
early  in  1932.  Farrar  and  Rinehart 
are  the  publishers. 


Tj''OR  three  years  the  President’s 
r  Committee  has  been  laboring  on 
“Recent  Social  Trends  in  the  United 
States,”  just  published  by  McGraw-Hill 
Book  Company  in  two  volumes  totaling 
1,568  pages.  If  you  have  neither  the 
time  nor  the  patience  to  read  all  that,  we 
commend  to  you  a  20-odd  page  summary 
in  the  January  issue  of  Survey  Graphic. 
Most  of  it  is  under  the  simple  and  in¬ 
clusive  heads :  What  We  Are,  What 
We  Do,  What  We  Have,  and  What  We 
Think.  There  is  particular  attention  to 
the  chapter  by  Professor  McKenzie  on 
Rise  of  Metropolitan  Communities — 
more  than  half  of  the  population  of  the 
United  States  lives  “within  daily  access 
to  a  city  of  100,000  or  more” ;  the 
border  reaching  inland  50  miles  along 
the  Atlantic  and  Pacific  oceans,  the  Gulf 
of  Mexico  and  the  Great  Lakes  in  1900 
held  36  per  cent  of  the  population,  and 
in  1930  it  contained  45  per  cent. 
Equally  interesting  to  the  journalist, 
whether  editor  or  advertising  manager, 
is  Survey  Graphic’s  section  What  We 
Think,  which  centers  on  the  chapter  in 
the  Committee’s  report  on  "Changing 
Social  Attitudes  and  Interests,”  by 
Hornell  Hart  of  Bryn  Mawr,  who  in¬ 
terprets  statistical  analyses  of  maga¬ 
zines,  books  and  newspapers. — R.W. 


Benjamin  Harris,  America’s 

first  newspaperman,  is  the  subject 
of  an  article  in  the  current  issue  of  the 
Colophon,  a  book  collector’s  quarterly. 
He  had  a  lively  career  as  bwk  pub¬ 
lisher  and  seller,  but  as  a  publisher,  of 
news,  both  in  England  and  in  Massa¬ 
chusetts,  he  came  to  quick  grief.  The 
Governor  and  Council  of  Massachusetts 
suspended  publication  of  his  Publick 
Occurrences  after  the  appearance  of  the 
first  issue,  in  September,  1690. 


kRE  Scholars  News?”  asks  Ar- 
.naud  C.  Marts  in  the  January 
issue  of  The  American  Scholar.  To 
answer  his  question  he  considered  the 
amount  of  space  given  to  “scholarly 
content”  news  during  the  summer  of 
1932.  Astronomy  was  first  because  of 
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Circulation-Building  Experts 

Sixth  Floor,  Occidental  Building-  Indianapolis, Indiana . 


Mark  F.  Ethridge,  managing  editor 
of  the  Macon  (Ga.)  Telegraph  and 
News,  has  received  a  grant  from  Ober- 
laender  Trust  of  Philadelphia  to  spend 
six  months  of  observation  and  study  in 
the  Germanic  countries  of  Europe. 

He  and  Mrs.  Ethridge  will  leave  Feb. 
20  and  expect  to  return  about  Sept.  1. 
It  is  a  grant  similar  to  the  one  given 
in  1931  to  Julian  Harris,  of  the  Atlantu 
Constitution,  and  Mrs.  Harris. 

Mr.  Ethridge  is  a  director  of  the 
Georgia  Conference  on  Social  Work,  is 
serving  his  fifth  year  as  chairman  of 
the  Georgia  Press  Institute,  and  is  vice- 
president  of  the  Macon  Society  for  Or¬ 
ganized  Service. 


WALTER  LIPPMANN’S  “The 
United  States  in  World  Affairs, 
1932”  will  be  brought  out  next  month 
by  Harper  and  Brothers. 


Russell  OWEN,  the  Nezv  York 
Times’  correspondent  with  the  Byrd 
Antarctic  Expedition,  is  writing  a  book 
about  Greenland  and  the  explorers  who 
have  tried  to  find  out  things  about  it. 
The  book  will  be  called  “Unconquerable 
Greenland,”  and  will  be  published  by 
Liveright. 


STUDENTS  of  Technocracy  will  be 
interested  in  knowing  that  Stuart 
Chase  has  something  to  say  in  print 
about  the  subject.  John  Day  has  pub- 


269,741 


was  the  average  net  paid  daily 
circulation  oF  The  Baltimore 
Sun  (Morning  and  Evening  is¬ 
sues)  For  the  month  oF 


DECEMBER,  1932 

The  average  net  paid  circulation 

oF  THE  SUNDAY  SUN  per 
Sunday  For  the  month  oF  De¬ 
cember,  1932,  was  181,374. 


Everything  in  Baltimore 
Revolvee  Around 


THE  SUN 

Morning  Evening  Sunday 


HOW  the  idea  of  the  “morgue,”  so 
useful  to  newspapermen  at  their 
offices,  may  be  adapted  for  home  use  by 
free  lance  writers  is  described  in  a 
series  of  articles  which  started  in  The 
Writer  for  January. 

They  are  by  Charles  A.  Wright,  in¬ 
structor  in  journalism  at  Temple  Uni¬ 
versity,  Philadelphia,  who  bases  his 
comments  on  his  experience  in  building 
a  morgue  for  the  radio  department  of  a 
daily  and  for  a  college  newspaper,  as 
well  as  on  a  survey  of  newspaper 
morgues  in  Philadelphia.  Mr.  Wright’s 
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10,000 
square  miles 


of  forest — an  area  as  large  as  that  of  Massachusetts 
and  Rhode  Island  combined — such  is  the  modern 
empire  controlled  by  Price  Brothers  for  the  produc¬ 
tion  of  newsprint  .  .  .  Such  vast  resources  permit 
the  selection  of  unusually  high  grade  of  raw  material 
which  is  of  basic  importance  in  producing  news¬ 
print  that  is  uniform  in  color,  thickness,  and 
strength  .  .  .  Printing  your  newspaper  on  Price 
Brothers  newsprint  assures  that  clear,  inviting 
appearance  which  does  so  much  to  build  "reader 
confidence” . . .  Your  inquiry  for  further  details  will 
involve  no  obligation  on  your  part. 


Price  Brothers  Sales  Corporation 


New  York  Address  •  420  Lexington  Avenue 
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CARLOS  K.  McCLATCHY 
DIES  ON  COAST 


Vice-President  of  Newspaper  Group 
and  Publisher  of  Fresno  (Cal.) 
Bee-Republican  Seized  With 
Pneumonia— 41  Years  Old 


Carlos  K.  McClatcliy,  publisher  of  the 
Fresno  (Cal.)  Bee-Republican  and  vice- 
president  and  general  manager  of  the 
McClatchy  Newspai)ers,  died  in  San 
Mateo,  Cal.,  Jan.  17  at  the  home  of  a 
friend.  He  was  41  years  old.  Mr. 
McClatchy  had  not  been  well  for  sev¬ 
eral  weeks,  and  went  to  San  Mateo 
about  a  week  ago  from  Fresno  for  a 
rest.  He  was  seized  suddenly  with  in¬ 
fluenza  and  pneumonia.  His  father, 
Charles  K.  McClatchy,  owner  of  the 
newspaper  group,  and  his  wife  and  her 
mother,  Mrs.  William  Ellery  Briggs, 
reached  his  bedside  the  day  before  he 
died. 

Mr.  McClatchy’s  grandfather,  James 
McClatchy,  founded  the  Sacramento 
Bee.  Under  Charles  K.  McClatchy  the 
newspaper  chain,  now  consisting  of  the 
Sacramento  Bee,  the  Fresno  Bee-Re¬ 
publican  and  the  Modesto  News-Herald, 
was  formed. 

Carlos  K.  McClatchy  played  a  promi¬ 
nent  part  in  the  setting  up  of  a  chain 
of  radio  stations,  owned  by  the  Mc¬ 
Clatchy  organization,  in  Sacramento, 
Fresno,  Bakersfield,  Stockton  and  Reno, 
Nev. 

He  was  graduated  from  Columbia 
University  in  1911  and  began  his  news¬ 
paper  work  as  a  reporter  for  the  Sacra¬ 
mento  Bee.  He  took  an  active  part  in 
the  progressive  political  movement 
launched  by  United  States  Senator 
Hiram  W.  Johnson  of  California  and 
his  followers.  Later  he  served  as 
Washington  correspondent  for  the  Sac¬ 
ramento  Bee. 

During  the  World  War  he  served 
with  headquarters  company,  362d  In¬ 
fantry,  Ninety-first  Division,  in  the  St. 
Mihiel  and  Meuse-.\rgonne  offensives 
and  in  Belgium.  His  bravery  won  him 
promotion  on  the  field  of  battle  from 
the  rank  of  First  Lieutenant  to  Captain. 


(ibituarg 

OHN  W.  CRUGER,  Elmhurst,  Ill., 
publisher  of  a  group  of  suburban 
newspapers  and  previously  for  35 
years  publisher  of  the  Watertown 
(Wis.)  Daily  Times  died  recently. 

Mrs.  Marguerite  Connor,  37,  wife 
of  Larry  R.  Connor,  editorial  writer  on 
the  Columbus  (O.)  Dispatch,  died  of 
pneumonia  recently. 

The  Rev.  F.  A.  Sandgren,  69,  evan¬ 
gelist  of  the  Swedish  Pentecostal  church 
and  former  editor  of  the  Folkzenen  and 
Liztis-Frogor,  Scandinavian  papers, 
died  in  Chicago  recently. 

Patrick  O’Brien,  74,  publisher  of 
the  Iron  River  (Mich.)  Reporter  the 
last  45  years  and  one  of  northern  Mich¬ 
igan’s  best  known  citizens,  died  at  his 
home  in  that  city  Jan.  10.  Mr.  O’Brien, 
who  began  his  newspaj^r  career  on  the 
Brighton  (Mich.)  Citizen  in  the  ’80s 
was  for  a  number  of  years  a  member  of 
the  state  legislature.  The  widow  and 
two  daughters  survive. 

Dr.  Frank  Curtis  Fay,  72.  pub¬ 
lisher,  Chillicothe  (Mo.)  Constitution- 
Tribune  from  1923  to  1929,  died  of 
pneumonia  Jan.  12  in  Chillicothe.  He 
was  a  retired  Methodist  minister. 

Alexander  Scrimger,  72,  for  30 
years  chief  proof  reader  for  the  Chi¬ 
cago  American  died  Jan.  13  in  Chicago. 
Burial  was  at  Galt,  Ont. 

Harold  Wyse,  for  many  years  a 
■ember  of  the  Detroit  New  staff, 
committed  suicide  by  taking  poison  last 
week  on  a  farm  on  which  he  resided 
near  Penn  Yan,  N.  Y.  Ill  health  forced 
Mr.  Wyse’s  retirement  from  his  edi¬ 
torial  duties  seven  years  ago. 

Richard  Patching.  71.  former 
newspaperman,  died  Jan.  9  in  the 
Ottawa  Civic  Hospital.  A  native  of 
fogland,  Mr.  Patching  went  to  Canada 
in  his  early  twenties.  He  was  with  the 


Toronto  (Ont.)  Globe  staff  and  in  1898 
joined  the  Ottawa  Jourml.  He  then 
entered  the  government  service. 

\\  illia.m  F.  Krohmer,  60,  president 
of  the  Goes  Lithographing  Company, 
Chicago,  died  Jan.  14  at  his  home  in 
Chicago  after  a  brief  illness.  Mr. 
Krohmer  had  been  with  the  lithograph¬ 
ing  company  for  45  years,  serving  as  its 
president  since  1910. 

Miss  Clara  Hartw’ig,  46,  secretary 
to  1.  U.  Sears,  business  manager  of  the 
Madison  IVisconsin  State  Journal,  died 
Jan.  15  at  a  local  hospital  after  an  ill¬ 
ness  of  a  year.  She  had  been  with  the 
State  Journal  eight  years. 

Jonathan  Bryan.  58.  brother  of 
John  Stewart  Bryan,  president  and  pub¬ 
lisher  of  the  Richmond  (Va.)  News- 
Leader,  died  suddenly  and  une.xpectedly 
at  his  home,  “Rothesay,”  near  Rich¬ 
mond,  Jan  15.  Mr.  Bryan  was  a  prom¬ 
inent  financier  of  Richmond. 

John  D.  H.  Gauss,  dean  of  Salem, 
Mass.,  newspapermen,  died  Jan.  8.  after 
a  long  illness.  Delegations  from  the 
Salem  Evening  Nen’s  attended  the 
funeral  services. 

Thomas  Wallace,  64,  former  re¬ 
porter  for  the  Buffalo  Express  and 
more  recently  secretary  to  the  superin¬ 
tendent  of  Buffalo  public  schools,  died 
Jan.  12  in  his  home  in  Buffalo.  He  re¬ 
tired  six  years  ago. 

Frank  Ruszkiewicz,  publisher  of 
the  Polish  newspaper  Everybody’s 
IFeekly  of  Buffalo,  N.  Y.  and  real 
estate  operator,  was  killed  by  a  Le¬ 
high  Valley  train  this  week  when  he 
started  across  the  tracks  at  Depew,  a 
village  12  miles  east  of  Buffalo.  He 
was  57. 

Mrs.  Waldem.ar  Berniihard  Kaem- 
pffert,  concert  pianist  and  wife  of  the 
science  editor  of  the  iVctc  York  Times, 
died  Jan.  13  at  her  home  in  New 
York. 

Mrs.  Alice  Robie  Hasenack,  wife 
of  James  E.  Hasenack,  Neiv  York  Sun 
circulation  manager,  died  Jan.  15  at  her 
home  in  Forest  Hills  Garden.  Queens. 
She  was  born  in  Black  River  Falls, 
Wis.,  43  years  ago. 

Mrs  Joseph  Frifjiman,  newspaper 
woman  and  novelist,  who  wrote  under 
her  maiden  name.  Gladys  Johnson,  and 
the  nom  de  plume  of  .\nn  Forrester, 
died  in  San  Francisco  Jan.  14  of  pneu¬ 
monia.  Among  her  fiction  serials  were 
“Moon  Country”  and  “Desire.” 

Francis  Melville  Lewis,  78,  founder 
of  the  Marine  Record  and  former  pub¬ 
lisher  of  the  Monthly  Interstate  Rail¬ 
road  Guide,  died  at  his  home  in  Cleve¬ 
land  Jan.  16. 

The  Rev.  Dr.  Charles  Swan 
Walker.  86,  retired  college  teacher, 
journalist  and  civic  worker,  died  in 
Stamford,  Conn.,  Jan.  14.  He  was 
ordained  a  minister  and  served  in  sev¬ 
eral  pastorates  early  in  his  career. 
From  1886  to  1906  he  taught  in  Massa¬ 
chusetts  Agricultural  College,  and  on 
retiring  served  for  many  years  as  cor¬ 
respondent  for  the  Springfield  Union, 
Boston  Globe  and  the  Associated  Press. 
He  was  a  Civil  War  veteran. 

Alfredo  Bosi,  Italian  journalist,  for 
many  years  managing  editor  of  II  Pro¬ 
greso  I talo- Americano  under  the  late 
Carlo  Barsotti,  died  recently  at  his  home 
in  Jersey  City. 

Michael  J.  McCarthy,  with  the 
Boston  Globe  for  the  last  25  years,  died 
last  week.  He  is  survived  by  two  sons, 
Francis  E.  and  Charles  C.,  both  of  the 
Globe  advertising  department. 

Walter  E.  Whitfield,  48,  for  30 
years  employed  in  the  mailing  depart¬ 
ment  of  the  Richtnond  (Va.)  Times- 
Disfiatch,  died  Jan.  17. 

Thomas  H.  Lewis,  from  1887  to  1917 
editor  and  publisher  of  the  Greenbrier 
Independent  at  Lewisburg,  W.  Va., 
died  at  Lynchburg,  Va.,  on  Jan.  14.  He 
was  87  years  old.  He  was  also  a 
lawyer,  having  been  graduated  from  the 
University  of  Virginia  law  school  in 
1873.  He  also  served  as  a  member  of 
the  State  Legislature  being  speaker  of 
the  House  of  Delegates.  He  was  a 
former  commander  of  the  West  Vir¬ 
ginia  division.  Confederate  \'eterans. 


LAWRENCE  J.  THYNE 

Laurence  J.  Thyne,  one  of  New  Eng¬ 
land’s  oldest  newspapermen,  died  in 
Marlboro,  Mass.,  Jan.  13,  of  a  heart 
attack  in  the  local  office  of  the  Worces¬ 
ter  Telegram-Gazette.  He  was  76  years 
old.  In  1930  he  celebrated  his  50th  an¬ 
niversary  as  a  newspaperman  and  re¬ 
ceived  congratulatory  letters  from 
President  Hoover,  Calvin  Coolidge, 
Governor  Ely  and  former  Governors 
Frank  G.  Allen  and  .\lvan  T.  Fuller. 
He  was  born  in  Lowell  and  started  his 
newspaper  career  with  the  Courier-Citi¬ 
zen  and  the  Sun  there.  He  had  served 
newspapers  in  Boston,  Lynn,  Lawrence, 
New  York  and  Philadelphia.  He  also 
was  a  familiar  figure  in  boxing  and 
baseball  circles.  For  the  last  twenty- 
six  years  he  was  Marlboro  cor¬ 
respondent  for  the  Worcester  Tele¬ 
gram-Gazette. 


MRS.  VICTOR  H.  HANSON 

Mrs.  Weenona  White  Hanson,  wife 
of  Victor  H.  Hanson,  publisher  of  the 
Birmingham  Nezts  and  Age-Herald, 
died  at  her  home  in  Birmingham  Jan.  17 
after  a  brief  illness.  Active  in  South¬ 
ern  music  circles,  Mrs.  Hanson  was  a 
graduate  of  the  Cincinnati  Conservatory 
of  Music  and  was  a  founder  and  the 
first  president  of  the  Alabama  Federa¬ 
tion  of  Music  Clubs.  At  the  time  of 
her  death  she  was  .\labama  representa¬ 
tive  on  the  executive  committee  of  the 
National  Federation  of  Music  Clubs. 


LIONEL  A.  MINTZ 

Lionel  E.  Mintz,  city  editor  of  the 
Ithaca  (N.  Y.)  J otirnal-N eivs  and  well 
known  in  Central  New  York  newspaix;r 
circles,  died  in  Ithaca  Jan.  17  after  a 
long  illness.  Mr.  Mintz  was  Associated 
Press  correspondent  in  Ithaca.  Born 
in  Ithaca  42  years  ago,  Mr.  Mintz  be¬ 
came  associated  with  the  old  Ithaca 
Journal  about  25  years  ago,  and  12 
years  ago  was  appointed  city  editor. 
During  the  World  War  he  enlisted  in 
the  Signal  Corps  and  served  in  France. 
From  1910  to  1928  he  conducted  a 
humorous  column  in  the  Journal,  which 
was  widely  read. 

DR.  ORMOND  STONE 

Dr.  Ormond  Stone,  86.  astronomer, 
brother  of  the  late  Melville  E.  Stone, 
for  many  years  general  manager  of  the 
Associated  Press,  was  struck  by  an 
automobile  while  he  was  walking  along 
a  road  nead  Fairfax,  Va.,  Jan.  17  and 
instantly  killed.  He  was  founder  and 
editor  for  years  of  the  Annals  of 
Mathematics  and  was  a  member  of 
many  scientific  societies,  and  had  served 
as  director  of  observatories. 

HENRY  TYRRELL 

Henry  Tyrrell,  a  former  art  critic  of 
the  New  York  Sunday  World  and  a 
member  of  its  staff  for  25  years  until 
it  ceased  publication,  died  Jan.  13  in 
Post-Graduate  Hospital,  New  York. 
His  home  was  in  Staten  Island.  Be¬ 
fore  coming  to  New  York  in  1903  Mr. 
Tyrrell  was  with  newspapers  in  Albany 
and  Rochester. 

ALAN  PARSONS 

Alan  Parsons,  44,  drama  critic  of  the 
London  Daily  Mail,  and  acknowledged 
as  one  of  the  soundest  of  British  drama 
reviewers,  died  of  influenza  in  London 
Jan.  15.  He  is  survived  by  his  widow, 
Viola  Tree,  daughter  of  Sir  Herbert 
Beerbohm  "Tree,  and  three  daughters. 

FIRM  FILES  PAPERS 

Lansing,  Mich.,  Jan.  24-;-Articles  of 
incorporation  were  filed  with  the  de¬ 
partment  of  state  this  week  by  the  De¬ 
troit  Mirror,  Inc.  Powers  included 
under  its  charter  are :  to  conduct  a  gen¬ 
eral  newspaper  enterprise  and  printing 
business,  together  with  the  editing  and 
issuing  of  periodicals,  weeklies,  or 
daily  papers.  Incorporators  listed  are: 
Ernest  W.  Rapalee,  Detroit;  Ferd  E. 
Fisher,  Pontiac,  and  C.  Upton  Shreve, 
Grosse  Pointe  Village.  The  Detroit 
Mirror,  formerly  the  Detroit  Daily  until 
its  acquisition  from  Macfadden  Publi¬ 
cations  by  the  Chicago  Tribune-New 
York  Daily  News  interests,  suspended 
publication  several  months  ago. 
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AD-VENTURES 

By  ROBERT  S.  MANN 


And  now  the  R.  J.  Reynolds  Com- 
.pany  insists  that  it  is  Camels  which 
get  the  very  best  of  cigarette  tobaccos. 
Apparently  trying  to  divide  the  cream 
of  the  crop  into  grade  A  and  grade  B 
cream. 

*  *  * 

Department  store  men,  meet¬ 
ing  in  New  York,  again  tell  each 
other  that  small  advertising  space  can 
be  made  just  as  effective  as  big  space. 
Which  is  a  first-class  trick  if  you  can 
do  it. 

«  ^  « 

PRESUMABLY  the  same  logic 
would  apply  to  other  store  factors. 
So  we  shall  expect  to  see  the  big  stores 
leaving  half  their  display  windows 
empty,  boarding  off  half  the  sales  space, 
putting  the  proprietor  behind  a  counter, 
and  making  deliveries  with  a  force  of 
boys  and  toy  wagons. 

And  keeping  books  in  a  vest-pocket 
notebook. 

*  *  * 

immediate  change”  in  the 
cooperative  campaigns  for  elec¬ 
tric  refrigerators  and  ranges  is  con¬ 
templated  as  a  result  of  the  obsequies 
being  conducted  over  the  National  Elec¬ 
tric  Light  Association,  it  was  said  this 
week.  No  comment  was  available,  how¬ 
ever,  on  what  the  future  may  bring  as 
regards  the  two  selling  and  advertising 
movements.  C.  E.  Greenwood,  com¬ 
mercial  director  of  the  N.E.L.A., 
pointed  out  that  it  will  take  time  to 
work  out  the  plans  of  the  Edison  Elec¬ 


tric  Institute,  which  is  to  replace  the 
old  organization,  and  that  it  may  be  a 
month  or  more  before  definite  plans  are 
decided  upon. 

*  *  * 

SECOND  of  the  big  cigarette  firms 
to  report  its  1932  results  is  Liggett 
&  Myers  Tobacco  Company,  maker  of 
Chesterfields  and  other  tobacco  prod¬ 
ucts. 

The  good  news  laid  before  stock¬ 
holders  announces  net  income  after  all 
charges,  of  $23,075,212,  which  was  only 
$46,000  below  the  $23,121,382  earned  in 
1931.  An  extra  dividend  of  $1  on  com¬ 
mon  and  common  B  stock  was  declared, 
corresponding  to  a  similar  extra  divi¬ 
dend  paid  a  year  ago. 

In  addition,  the  company  purchased 
and  canceled  $127,000  principal  amount 
of  its  7  per  cent  bonds,  making  a  profit 
of  $^,277  by  so  doing.  Surplus  account 
rose  from  $34,072,8^,  to  $39,887,433 
during  the  year,  and  current  assets  from 
$156,554,688  to  $165,673,394. 

Incidentally,  neither  the  report  nor 
the  course  of  Chesterfield  advertising 
throughout  the  year  gave  any  hint  of 
fears  that  conditions  did  not  warrant 
the  “expectation  of  fullest  returns.” 
Last  week’s  report  of  the  R.  J.  Rey¬ 
nolds  company  said  that  $4,000,000  had 
been  withheld  from  the  1932  advertising 
expenditures  for  this  reason.  The  Rey¬ 
nolds  net  earnings  after  charges  were 
given  as  $33,674,800,  against  $36,3%,- 
817  in  1931. 


BUREAU’S  DINNER  APRIL  27 

Kenneth  C.  Hognte  Chairman  of 
AdvertUing  Committee 

Edwin  S.  Friendly,  business  manager 
of  the  A'ctt’  York  Sun  and  chairman  of 
the  Committee  in  Charge  of  the  Bureau 
of  Advertising,  has  appointed  a  com¬ 
mittee  to  organize  the  Bureau’s  annual 
dinner  .\pril  27.  This  dinner  will  be 
held  as  usual  in  connection  with  the 
annual  convention  of  the  American 
Newspaper  Publishers  Association  at 
the  Waldorf-Astoria  Hotel,  New  York. 

The  dinner  committee  is  scheduled  to 
hold  its  first  meeting  in  New  York  on 
Tuesday  Jan.  24.  Kenneth  C.  Hogate, 
general  manager  of  the  IVa/l  Street 
Journal,  is  chairman  and  the  other 
members  are:  Mrs.  Ogden  Reid,  New 
York  Herald  Tribune;  James  G.  Stahl- 
man,  Nashville  Banner;  Mrs.  Zell  Hart 
Deming,  Warren  Tribune-Chronicle ; 
R.  F.  Parkinson,  Ottawa  Journal;  Wm. 
J.  Pape,  Waterbury  Republican  and 
American;  H.  W.  Stodghill,  Louisville 
Courier-Journal ;  David  B.  Plum,  Troy 
Record;  William  F.  Metten,  Wilming¬ 
ton  Evening  Journal  and  Every  Eve¬ 
ning;  Henry  H.  Conland,  Hartford 
Courant;  Norman  S.  Rose,  Christian 
Science  Monitor;  Norman  Chandler, 
Los  Angeles  Times. 


Kelvinator  and  Leonard  Sales  Up 

Two  Detroit  refrigerator  companies 
report  marked  increase  in  the  number 
of  unit  shipments  during  the  first  quar¬ 
ter  of  the  fiscal  year,  which  began  Oct 
1,  1932.  Kelvinator  Corporation  shipped 
40  per  cent  more  units  than  during  the 
corresponding  period  a  year  ago,  while 
Leonard  Refrigerator  Company,  a  sub¬ 
sidiary  record^  a  77  per  cent  gain. 

Import  Account  to  Hanff-Metzger 

The  Renken  &  Yates  Smith  Corpora¬ 
tion  has  appointed  Hanff-Metzger,  Inc., 
of  New  York,  its  advertising  agency. 
The  corporation  imports  Peek  Frean 
Biscuits  and  Robertson’s  Marmalade. 
Advertising  for  both  products  is  pre¬ 
pared  by  Hanff-Metzger  since  Jan.  13. 


R.  M.  Travis  to  Churchill-Hall 

The  R.  M.  Travis  Corporation,  New 
York,  has.  appointed  Churchill-Hall, 
Inc.,  New  York  to  handle  the  advertis¬ 
ing  and  promotional  work  on  “Her 
Book,”  an  encyclopedia  of  home  man¬ 
agement 


N.  Y.  MERGER  DISSOLVED 


Offices  of  Blackett-Sample-Hummert 
and  Gardner  to  Separate 

(Special  to  Editor  &  Publisher) 

Chicago,  Jan.  17 — Blackett-Sample- 
Hummert,  Inc.,  Chicago  and  New  York 
advertising  agency,  today  announced 
that  Anne  S.  Ashenhurst,  Clinton  S. 
Ferris  and  John  K.  Rich  are  now  vice- 
presidents  and  participating  partners  of 
that  firm. 

Announcement  was  also  made  of  the 
discontinuance  of  the  merger  between 
the  New  York  offices  of  Blackett-Sam¬ 
ple-Hummert,  and  Gardner  Advertis¬ 
ing  Company,  St.  Louis,  Mo.  Each 
business  will  go  back  to  its  previous 
status  and  business  handled  by  each 
company  prior  to  Oct.  1,  1932  w'ill  re¬ 
vert  to  its  former  agency  on  Feb.  1. 

This  is  thought  to  have  been  the  first 
instance  in  which  two  agencies  merged 
their  offices  in  one  city  without  merging 
the  whole  organizations. 

Blackshire  Account  to  Hicks 

Blackshire,  creators  of  the  “Black- 
.shire”  dresses,  of  New  York  City,  have 
placed  their  advertising  account  with 
the  Hicks  .Advertising  Agency,  of  the 
same  city.  Francis  Marquis  will  be  the 
executive  on  the  account. 


Wylie  B.  Jones  Moves  Office 

Wylie  B.  Jones  Advertising  Agency, 
Binghamton,  N.  Y.,  has  moved  its  New 
York  City  office  to  551  Fifth  Avenue, 
telephone  Murray  Hill  2-2160. 

Joins  Outdoor  Sales  Staff 

Arthur  Witzleben,  formerly  of  the 
Chicago  Tribune,  has  joined  the  staff  of 
General  Outdoor  Advertising  Company. 


TEXAS 

Properly  to  cover  this  ^at  State  you  must 
use  the  leaders: 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

Published  by  the  oldest  business  institution 
in  Texas. 

JOHN  B.  WOODWARD,  Inc. 
Mational  Be>/resentative* 

New  York  Chicag-o  Detroit  San  Francisco 


Salada  Brings  Suit 

The  Salada  Tea  Company  of  Boston 
has  brought  a  bill  in  equity  to  prevent 
the  Tropical  Fruit  and  Produce  Com¬ 
pany  of  New  Bedford,  Mass.,  from 
using  a  package  so  like  their  own  as  to 
cause  confusion  in  the  minds  of  the 
public. 


“RENOVIZING”  APPEAL 
STIRS  PHILADELPHIA 


Great  Advertising  Campaign  in  All 

Media  Urges  Property  Owners  to 
Make  Repair  and  Alterations, 
and  Revive  Construction 

(Special  to  Editor  &  Pubusher) 

Philadelphia,  Jan.  16. — Philadelphia 
is  witnessing  its  greatest  community  ad¬ 
vertising  campaign  since  the  Liberty 
Loan  drives  of  the  late  war.  All  adver¬ 
tising  and  publicity  media,  including 
some  that  had  not  been  thought  of  in 
’17,  are  being  used  to  convey  the  mes¬ 
sage  of  the  “Renovize  Philadelphia 
Committee”  to  the  city  and  suburbs, 
urging  property  owners  to  repair,  re¬ 
store  and  remodel  properties  and  start 
a  construction  revival. 

The  campaign  has  been  prepared  by 
N.  W.  Ayer  &  Son  with  its  vice-presi¬ 
dent,  George  T.  Thornley,  as  publicity 
committee  chairman. 

Foremost  among  the  factors  being 
used  are  the  six  Philadelphia  news¬ 
papers.  Starting  with  a  full-page  ad¬ 
vertisement  in  the  Evening  Ledger  on 
Jan.  3,  these  newspapers  are  to  run 
eighteen  full-page  advertisements  dur¬ 
ing  the  three  weeks  of  the  campaign, 
three  different  ads  a  week  in  each  news¬ 
paper.  The  space  is  contributed  by  the 
newspapers.  In  addition,  department 
stores,  public  utilities  and  other  local 
and  national  advertisers  are  running 
concurrent  Renovize  advertising. 

Other  media  being  used  to  spread  the 
Renovize  slogan  of  “(jood  business  for 
you  and  good  for  business”  include  150 
billboards  donated  by  the  General  Out¬ 
door  Advertising  Company,  also  cards 
and  posters  in  every  surface,  subway 
and  elevated  car.  Trucks  of  the  Phila¬ 
delphia  Gas  Works  Company  and  of 
the  Philadelphia  Electric  Company  are 
displaying  Renovize  signs. 

One  million  folders  have  been  sent 
to  property  owners  of  the  metropolitan 
area,  and  500,000  window  stickers  and 
50,000  window  cards  have  been  sent  to 
stores,  factories  and  offices  and  insti¬ 
tutions. 

According  to  Mr.  Thornley,  these 
things  along  with  radio  and  other 
“stunt”  apears,  make  the  Renovize  pro¬ 
gram  one  of  the  best  integrated  and 
most  powerful  yet  used  to  promote  any 
product. 


S.  S.  Ager  Join*  Agency 

Sydney  S.  Ager  has  joined  the  staff 
of  Jerome  B.  Gray  &  Co.,  Philadelphia 
agency,  as  an  account  executive.  He 
was  formerly  with  the  Cecil,  Barreto  & 
Cecil  Agency,  and  later  with  Charles 
Scribner’s  Sons,  on  Architecture. 


BIG  GAS  CAMPAIGN  PLANNED 

Aasociated  Oil  to  Duplicate  l.nn 
Year’*  $750,000  Expenditure 

(Special  to  Editor  &  Publisher) 

San  Francisco,  Jan.  16.— News¬ 
papers  again  will  be  the  backlxine  of  a 
$750,000  advertising  campaign  planned 
by  the  Associated  Oil  Company  for 
1933. 

The  campaign  will  duplicate  in  ex¬ 
penditure  the  1932  advertising  program 
stressing  “Flying  A”  Gasoline,  which 
resulted  in  increasing  gasoline  sales  bj 
10  per  cent  over  the  preceding  year. 
This  compared  with  an  8  per  cent  gen¬ 
eral  national  loss  for  the  industry  and 
a  6  per  cent  decline  in  total  Pacific 
Coast  gallonage. 

“We  depend  on  the  newspapers,”  was 
the  comment  obtained  by  Editor  &  Pub¬ 
lisher  at  the  company’s  San  Francisco 
headquarters.  “Smile  With  Me  in  ’33" 
has  been  adopted  as  the  Associated’s 
slogan. 

While  other  companies  in  California 
are  as  yet  unwilling  to  reveal  their 
yearly  advertising  budgets,  indications 
point  to  campaigns  which  will  at  least 
equal  those  of  1932  in  linage. 

Standard  Oil  of  California  has  just 
completed  its  winter  campaign.  A 
unique  feature  of  the  copy  was  Amer¬ 
ican  Automobile  Association  indorse¬ 
ment  of  the  Standard’s  gasoline  perform¬ 
ance.  The  A.A.A.  has  certified  engine 
performance  before,  but  this  was  the 
first  time  gasoline  certification  had  been 
made,  it  was  stated  at  offices  of  Mc- 
Cann-Erickson,  Inc.,  agency  handling 
the  standard  account,  and  the  idea  cre¬ 
ated  considerable  interest.  Copy  fea¬ 
tured  an  automobile  running  in  a  block 
of  ice. 

The  Union  Oil  Company  recently  re¬ 
leased  full  page  copy  on  two  occasions. 
Union  will  have  13  pages  in  color  start¬ 
ing  Jan.  22  and  spread  throughout  tlk 
year,  it  was  learned. 

Shell  Oil  Company’s  plans  have  not 
as  yet  been  announced.  Gilmore  Oil 
Company  recently  released  copy  to 
California  newspapers. 


HOW  WOULD 

TECHNOLOGY  RULE? 


Answered  m  6  ten- 

article  series  (averaging  l 

700  words  per  story)  ] 

which  sets  forth  to  the  i 

press  for  the  first  time  J 

plans  under  which  tech-  c 

nologists  might  take  con-  j 

trol  of  industry.  i 

This  is  a  regular  feature  ; 

series,  an  important  unit  of  i 

our  7-in-1  budget  service.  \ 

Wireforsamplesand prices.  J 


SCIENCE  SERVICE 

21st  and  Constitution  Are..  Wsshlnuton,  D.  C.  p 


1 


CERTIFIED  SPEED 


If  time  meant  anything  in  the  production  of  your  newspaper  Certified 
speed  and  dependable  performance  should  appeal  to  you. 

Certifieds  are  scorched  thoroughly  in  40  to  60  seconds  and  arc  cast 
without  chilling  the  plates.  Starters  in  3  to  5  minutes  typify  Certified 
performance  in  many  a  *planL 

So  we  repeat,  if  time  it  a  factor  in  your  schedule  it  will  pay  you  to 
get  acquainted  with  Certified  stereotyping. 

We  arc  gladly  at  your  service. 

*  Names  on  request. 


Certified  Dry  Mat  CoRPORATior 

310  Mad ison  Avenue  --  New  York.  N.V. 
rnn  prprNPAHi  r  ‘^TFRroTYPiNG-iJsrcF.RTiFiFn  dry  ma  ■ 

MAnr  IN  U..S.A 
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Advertising  Agencies 


finance  corp.  plans 

EXTRA  CAMPAIGN 

Maintaining  Regular  Advertising 

Household  Company  Will  Add 
Special  Drive  for  Cus¬ 
tomers  in  New  Classes 

(By  telegraph  to  Editor  &  Pubi-isher) 

Chicago,  Jan.  18 — Household  Finance 
Corporation  starts  a  “new  customer” 
campaign  next  Sunday  in  metropolitan 
newspapers  exclusively  in  12  states  in 
which  the  company  operates,  Editor  & 
Publisher  learned  today.  This  adver¬ 
tising  campaign  will  be  in  addition  to 
the  regular  schedules  now  running  in 
approximately  100  dailies. 

This  new  series  will  average  800  lines, 
plus  40  to  SO  lines  for  local  company 
signatures.  The  frequency  of  insertion 
has  not  been  determined,  as  yet,  but  it  is 
understood  that  the  campaign  will  con¬ 
tinue  for  several  months. 

States  in  which  this  series  will  run 
are:  Illinois,  Indiana,  Iowa,  Michigan, 
Wisconsin,  Missouri,  Pennsylvania, 
New  York,  New  Jersey,  Georgia,  Mary¬ 
land,  and  Massachusetts. 

Many  people,  who  were  in  the  income 
brackets  where  Household  formerly  got 
its  largest  volume  of  business,  are  now 
either  working  shortened  hours,  or  are 
unemployed.  This  means  that  the  old 
market  for  personal  financing  has  been 
dissipated,  R.  B.  Davis,  vice-president 
of  Charles  Daniel  Frey  Company,  local 
agency  directing  Household’s  advertis¬ 
ing,  explained. 

There  are,  however,  a  large  number 
of  people,  who  formerly  put  up  stocks 
and  bonds  as  securities  for  short-term 
loans,  but  who  are  now  unable  to  get 
bank  credit.  This  group  represents 
the  market  that  Household’s  new  cus¬ 
tomer  campaign  is  designed  to  reach. 

Household  Finance  Corporation  served 
a  third  of  a  million  families  during 
1932.  The  company  will  spend  more 
money  this  year  than  last  for  advertis¬ 
ing.  The  new  campaign  is  plus  effort, 
while  the  regular  advertising  program 
will  be  directed  to  the  usual  class  of 
personal  loan  borrowers. 


New  Brisacher  Account* 

The  San  Francisco  office  of  Emil 
Brisacher  &  Staff  has  been  appointed  to 
handle  the  following  advertising  ac¬ 
counts  :  Boldemann  Chocolate  Com¬ 
pany,  San  Francisco,  who  will  use 
newspaper  advertising.  Marin  Dairy¬ 
men’s  Milk  Company,  Ltd.,  San  Fran¬ 
cisco  distributors  of  Marin  Dell  Milk, 
who  will  use  newspaper  advertising. 
Denalan  Company,  San  Francisco,  man¬ 
ufacturers  of  dental  cleaning  compound, 
who  will  use  newspaper  and  trade  paper 
advertising.  Madelon  Pure  Food  & 
Beverage  Company,  San  Francisco, 
manufacturers  of  Gravier’s  Garlic 
Sauce,  who  will  use  newspaper  and 
radio  advertising.  California  Bottling 
Association,  San  Francisco,  manufac¬ 
turers  of  Acme  beverages  and  cereal 
products,  who  will  use  radio  advertising. 
Tiedemann  &  Harris,  Inc.,  San  Fran¬ 
cisco,  California  packers  of  Sinclair 
Fidelity  Hams,  Bacons,  etc.,  who  will 
use  newspaper  and  trade  paper  adver¬ 
tising. 


National  Tours  to  United 

The  advertising  of  National  Tours, 
New  York,  Ralph  Dellevie,  president, 
IS  being  placed  by  the  United  Adver¬ 
tising  Agency  of  the  same  city.  Na¬ 
tional  Tours  are  conspicuous  users  of 
hrge  newspaper  space  in  New  York  and 
other  points  along  the  Eastern  seaboard 
from  Boston  to  Washington,  D.  C.  The 
firm  is  said  to  be  the  largest  operator 
ro  ^e  field  of  short  pleasure  cruises, 
having  sailed  63  successful  cruises  with 
over  43,000  passengers. 


Named  Sale*  Promotion  Chief 

Dade  Epstein,  head  of  the  Dade  Ep- 
Advertising  Agency,  Chicago,  has 
appointed  sales  promotion  manager 
of  the  General  Outdoor  Advertising 
t-ompany. 


ECKHARDT  HEADS  4-A  BODY 

Named  Chairman  of  Committee  on 
Agency  Practice 

Henry  Eckhardt  of  Kenyon  &  Eck- 
hardt,  Inc.,  New  York,  has  been  ap¬ 
pointed  chairman  of  the  Committee  on 
Agency  Practice  of  the  American  As¬ 
sociation  of  Advertising  Agencies. 

Members  of  the  committee  include : 
Harrison  Atwood,  McCann-Erickson, 
Inc.,  Nw  York;  George  T.  Eager, 
Batten,  Barton,  Durstine  &  Osborn, 
Inc.,  New  York;  William  Reydel, 
Newell-Emmett  Company,  Inc.,  New 
York;  Willard  S.  French,  Brooke, 
Smith  &  French,  Inc.,  Detroit;  L.  W. 
Baillie,  J.  Walter  Thompson  Company, 
New  York;  and  Winthrop  Hoyt, 
Charles  W.  Hoyt,  Inc.,  New  York. 

To  Represent  Radio  Station* 

Edward  E.  Voynow  has  announced 
his  resignation  as  manager  of  the  Chi¬ 
cago  office  of  Scott  Howe  Bowen,  Inc., 
to  become  middle  western  representa¬ 
tive  of  Edward  Petry  &  Company, 
newly  formed  organization  for  the  ex¬ 
clusive  representation  of  radio  stations. 
Mr.  Voynow  established  offices  in  the 
Wrigley  Building,  Chicago,  Jan.  1.  The 
company,  which  has  offices  also  in  New 
York  and  San  Francisco,  is  representa¬ 
tive  for  seventeen  radio  stations. 
George  A.  Kercher,  former  radio  edi¬ 
tor  of  the  Chicago  Evening  Post,  and 
formerly  in  publicity  work  w'ith  NBC 
and  announcer  over  CBS,  will  be  asso¬ 
ciated  with  Mr.  Voynow. 

Grig*by-Grunow  Lea*e*  Space 

Effective  Jan.  1,  the  Grigsby-Grunow 
Company  has  occupied  large  floor  space 
on  the  first  floor  of  the  Pure  Oil  build¬ 
ing,  Chicago.  Recently  a  Chicago  divi¬ 
sion  was  organized  and  given  the  title 
of  “Northern  Illinois  Division  of  the 
Grigsby-Grunow  Company.”  At  the 
time  of  this  organization  the  company 
assumed  the  activities  which  had  been  in 
the  hands  of  the  Harry  Alter  Company, 
Majestic  distributors  in  Chicago  and 
surrounding  territory.  Harry  Alter  is 
manager  of  the  new  division,  with  head¬ 
quarters  in  the  Pure  Oil  building  dis¬ 
play  room. 

Time  Recorder  Co.  Appoint* 

The  Cincinnati  Time  Recorder  Com¬ 
pany,  Cincinnati,  manufacturer  of  pre¬ 
cision  equipment  for  time  recording  de¬ 
vices,  meat  slicing  and  other  food  ma¬ 
chines,  fruit  juice  extractors,  and  sound- 
on-film  equipment,  announces  the  ap¬ 
pointment  of  the  Keelor  &  Stites  Com¬ 
pany,  member  of  the  First  Inter-Agency 
Group  of  advertising  agencies,  as  ad¬ 
vertising  counsel.  Various  media  are 
being  considered  with  plans  to  be  an¬ 
nounced  later. 


S%  Di*count  in  Detroit 

The  Detroit  Free  Press  announces  a 
5  per  cent  discount  on  all  general  dis¬ 
play  advertising  space,  effective  Feb.  1, 
until  further  notice.  Agency  commis¬ 
sion  will  be  based  upon  the  published 
rates  less  the  5  per  cent  discount.  This 
discount  is  given  in  addition  to  the 
schedule  of  annual  earned  discounts  al¬ 
ready  provided  for  in  published  rate 
card. 


Gattle  Jewelry  to  United 

The  advertising  of  E.  M.  Gattle  & 
Co.,  New  York,  jewelers  and  platinum- 
smiths  for  more  than  50  years,  has  been 
placed  with  the  United  Advertising 
Agency  of  the  same  city.  Local  news¬ 
papers  and  direct  mail  will  be  continued. 

Society  Club  Hat*  Appoint 

Society  Club  Hats  Corporation,  New 
York,  maker  of  men’s  headwear,  has 
placed  its  advertising  account  with 
Hirshon-Garfield,  Inc.,  New  York 
agency.  Magazines,  trade  papers  and 
direct  mail  will  be  used. 


Matche*  AdTerti*e  Fair 

The  Diamond  Match  Company,  in 
conjunction  with  the  Chicago  World’s 
Fair,  is  distributing  throughout  the 
United  States  750,000,000  match  books, 
each  bearing  a  print  in  color  of  a  Cen¬ 
tury  of  Progress  exposition  building. 


KRAFT  ADVERTISING 
TO  BE  CONTINUOUS 

Sign*  of  Upturn  Launching  Real 

Battle  for  Bu*ine**  Leader- 
*hip  in  Future  Year*,  Say* 
Firm’*  Pre*ident 

(Special  to  Editor  &  Publisher) 

Chicago,  Jan.  16. — Continuous  cam¬ 
paigns  throughout  the  year  in  75  to  100 
metropolitan  newspapers,  supplemented 
by  800  dailies  in  smaller  cities  from  time 
to  time,  will  mark  the  most  extensive 
sales  and  advertising  drive  in  the  his¬ 
tory  of  Kraft-Phenix  Cheese  Corpora¬ 
tion,  officers  of  the  company  announced 
here  this  week.  The  metropolitan  news¬ 
paper  and  national  magazine  advertising 
will  begin  early  in  February,  Editor  & 
Publisher  learned  today. 

The  intensive  effort  is  based  on  defi¬ 
nite  indications  of  increasing  business 
activity,  according  to  J.  L.  Kraft,  presi¬ 
dent  of  the  corporation,  and  a  belief  that 
as  the  tide  turns  upward  in  1933,  the 
real  battle  for  business  supremacy  for 
the  next  quarter-century  will  be  fought. 
With  this  idea  in  mind,  Kraft-Phenix 
Corporation  will  launch  its  biggest  ad¬ 
vertising  campaign  in  its  history. 

“We  have  passed  through  one  of  the 
most  severe  trials  which  business  has 
ever  known,”  said  Mr.  Kraft.  “We  are 
emerging  now  into  a  changed  business 
world.  NIany  of  our  old  standards  have 
gone  into  the  discard.  The  buying  pub¬ 
lic  has  new  and  sterner  demands.  It  is 
no  longer  enough  for  them  that  a  prod¬ 
uct  or  company  has  in  the  past  been  a 
leader.  It  can  no  longer  ride  on  the 
wave  of  past  achievement.  It  must  re¬ 
establish  itself  again,  prove  its  worth, 
must  offer  more,  and  give  better 
quality.” 

In  line  with  this  thought,  Kraft- 
Phenix  advised  its  salesmen  at  Chicago 
and  New  York  sales  conventions  about 
the  perfection  of  a  new  method  of  pre¬ 
paring  American  cheese  for  packaging 
on  which  the  Kraft  research  department 
has  been  engaged  for  nearly  10  years. 
This  permits  the  retention  in  the  pack¬ 
aged  products  of  the  full  natural  flavor 
of  the  original  cheddar  and  is  consid¬ 
ered  a  great  advance. 

The  new  product  will  go  on  the  mar¬ 
ket  soon  and  the  first  1933  advertise¬ 
ments  in  both  metropolitan  newspapers 
and  magazines  will  be  released  early  in 
February,  according  to  the  Chicago 
office  of  J.  Walter  Thompson  Company, 
in  charge  of  the  Kraft-Phenix  adver¬ 
tising  program.  Schedules  will  not  be 
released  until  after  the  Memphis  sales 
meeting  this  week  and  San  Francisco 
district  convention  next  week. 

The  advertisements  will  also  an¬ 
nounce  a  complete  new  set  of  packages 
for  the  many  varieties  of  Kraft  jar  and 
package  cheese. 

New  Bo*ton  Research  Service 

Edward  D.  Parent,  Boston  advertis¬ 
ing  man,  has  organized  the  Parent 
Company,  research  and  promotion  serv¬ 
ice  for  publishers,  with  headquarters  at 
the  Hotel  Statler,  Boston.  Parent  has 
been  engaged  in  advertising  work  in 
Boston  for  12  years,  being  with  the 
Lavin  Company,  Hub  agency,  for  the 
past  six  years  in  charge  of  research, 
markets  and  media. 


Sear*  Advance*  Jeran 

N.  W.  Jeran,  manager  of  Sears,  Roe¬ 
buck  &  Company’s  Chicago  retail  dis¬ 
trict,  has  been  appointed  general  as¬ 
sistant  to  D.  M.  Nelson,  vice-president 
in  charge  of  merchandising.  M.  C. 
Penticoff  will  succeed  Mr.  Jeran  as 
Chicago  district  manager. 


Er*kine  Firm  Name*  Tuthill 

The  Tuthill  Advertising  Agency,  New 
York,  has  been  appointed  to  handle  the 
advertising  of  Erskine  Copper  Radiator 
Corporation,  of  New  York.  Direct  mail 
and  trade  papers  will  be  used. 

Goe*  With  Printing  Firm 

Warren  Marler,  former  assistant  sec¬ 
retary  of  the  Chicago  Stock  Exchange, 
has  become  associated  with  the  Lincoln- 
Ringley  company,  printers. 


AD  TIPS 


L.ee  Aiitlersun  Advertlsini;  Company, 
425  Dubois  street,  Detroit,  Mich.  Will 
place  the  following  accounts :  American 
Woolen  Company,  New  York,  fabrics, 
Amplex  Manufacturing  Company, 
Detroit,  manufacturers  of  marine  and 
industrial  engines,  Briggs  Manufactur¬ 
ing  Company,  Detroit,  manufacturers  of 
automobile  bodies.  Chrysler  Sales  Cor¬ 
poration,  Detroit,  Chrysler  automobiles, 
Fargo  Motor  Corporation,  Detroit,  manu¬ 
facturers  of  motor  coaches. 

Cecil,  Warwick  &  Cecil,  Inc.,  230  Park 
avenue.  New  York  City.  Will  make  up 
lists  during  January,  using  newspapers 
and  magazines  on  McCormick  &  Co., 
Inc.,  Baltimore,  Md.,  manufacturers  of 
Bee  Brand  spices  and  extracts. 

Federal  Advertising  Agency,  Inc,, 
444  Madison  avenue.  New  York  City. 
Will  make  up  lists  during  January  using 
newspapers  and  magazines  on  Madame 
Irene  Corset  Co.,  Inc.,  New  York  City, 
manufacturers  of  corsets. 

Frank  M.  Mayer*  Company,  23  West 
Michigan  avenue,  Chicago.  Will  make 
up  lists  during  January,  February  and 
March  on  Frederick  Dyer  Company, 
Jackson,  Michigan,  manufacturers  of 
foot  pads  and  tablets. 

Potts-TnrnbnII  Co,,  Inc.,  300  Dierks 
Building,  Kansas  City,  Mo.  Will  make 
up  lists  during  January  and  July,  using 
newspapers  and  magazines  on  the  Carey 
Salt  Company,  Hutchinson,  Kansas, 
manufacturers  of  salt. 
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NEWSPAPER  ADVERTISING  LINAGE  FOR  NOVEMBER,  1932-1931 


AKRON.  OHIO 

1932  1931  Gain  or  Lams 

Timee-Preas . (e)  557,181  595.202  38.021  L 

Beacon-Journal . (e)  934,593  1,067,800  133,207  L 

Times-Preas . (S)  96,109  135.856  39,747  L 


Total  Daily... 
Total  Sunday. 
Grand  Total. . 


1.491,774  1.663.002  171,228  L 

96,109  135,856  39,747  L 

1,587,883  1,798,858  210.975  L 


ALBANY,  N.  Y. 


Knickerbocker  Press. . . 

..(m) 

377,485 

502,201 

124,716 

L 

News . 

..(e) 

604,568 

766,139 

161,571 

L 

Times-Union . 

..(e) 

674.735 

737,198 

62,463 

L 

Knickerbocker  Press  . . 

..(8) 

87.562 

130,948 

43,386 

L 

•Times-Union . 

..(S) 

135312 

188,062 

52,850 

L 

Total  Daily .  1,656.788  2  005.538  348,750  L 

Total  Sunday .  222,774  319,010  96,236  L 

Grand  Total .  1,879,562  2,324,548  444.986  L 

•Sunday  Times-Union  figures  include  American  Weekly  linage. 
1932  —  71,647  fines;  1931  —  95,167. 

ALBUQUERQUE,  N.  M. 


Total  Daily.. . 
Total  Sunday. 
Grand  Total. . 


)  229.659 

234383 

4,624  L 

168,817 

200337 

31,420  L 

1  42,522 

56,113 

13,591  L 

398.476 

434,520 

36,044  L 

42,522 

56,113 

13,591  L 

440,998 

490,633 

49,635  L 

NTA,  GA. 

)  432.341 

531316 

99.475  L 

265.716 

296,281 

30,565  L 

557,015 

767,726 

210,711  L 

156,832 

297,772 

140,940  L 

132,547 

188,769 

56322  L 

138,059 

223,999 

85,940  L 

1355.072 

1,595,823 

340,751  L 

427,438 

710,540 

283,102  L 

1,682,510 

2306.363 

623,853  L 

Total  Dafiy .  1555,072  1,595,823  340,751  L 

Total  Sunday .  427,438  710,540  283,102  L 

Grand  Total. .% .  1,682,510  2506.363  623,853  L 

•Sunday  American  figures  include  American  Weekly  linage, 
1932  —  71,647;  1931  —  95,167. 

ATLANTIC  CITY,  N.  J. 

•Press-Union. . (m)  372,469  508.534  136.065  L 

Press-Union. . (S)  51.360  115,946  64,586  L 

Grand  Total .  423,829  624.480  200,651  L 

•Press-Union  sold  in  morning-evening  combination.  Linage  of 

morning  edition  only  is  shoam. 

BALTIMORE.  MD. 

Nea-s . (e)  397,730  547,264  149,534  L 

Post . (e)  554,826  308,558  246,268  L 

Sun . (e)  1,132,494  1,416,916  284,422  L 

Sun. . (m)  472,452  558.266  85,814  L 

•American . (S)  264,665  330,490  65,825  L 

Sun . (S)  371,964  633587  261523  L 

Total  Daily .  2,557,502  2,831,004  273,502  L 

Total  Sunday .  636,629  963,777  327,148  L 

Grand  Total .  3,194,131  3,794,781  600.650  L 

•Sunday  American  figures  include  American  Weekly  linage, 
1932  —  71,647;  1931  —  95,167. 

BIRMINGHAM,  ALA. 


Courier-Express . (m)  503 ,465 

Nears . (e)  895,773 

Times . (e)  406,124 

Courier-Exprsss . (S)  140,746 

Times . (8)  43,420 


Total  Daily.. . 
Total  Sunday. 
Grand  Total.. 


1,805,362  2,479,219  673.857  L 

184,166  301.152  1.169.986  L 

1.989,528  2,780,371  790,843  L 


CAMDEN.  N.  J. 

•Courier . (e)  743.146  693,557  49,589  G 

•Courier  and  Post  are  sold  in  morning-evening  combination. 
Linage  of  evening  edition  shoa-n. 


CHATTANOOGA,  TENN. 

Times . (m)  241,784  . 

Nears . (e)  350,000  . 

Times . (S)  94,089  . 


Total  Daily.. . 
Total  Sunday . 
Grand  Total. . 


CHICAGO.  ILL. 

Tribune . (m)  955,078  1,100,739  145.661  L 

Herald-Examiner . (m)  553,583  484,439  69,144  G 

Nears . (e)  1,043,640  1,169.515  125,875  L 

Poet . (e)  .  254,977  254,977  L 


American . (e)  634,257  921,404  287,147  L 

Times . (e)  204,912  379,218  174,306  L 

Tribune . (S)  343,876  628,767  284,800  L 

•Herald-Examiner . (S)  262,027  324,070  62,043  L 

Times . (8)  28,636  .  28,636  G 


Total  DaUy .  3,391.470  4.310,292  918.822  L 

Total  Sunday .  634,539  952.746  318,207  L 

Grand  Total .  4.026,009  5.263,038  1,237.029  L 

•Sunday  Herald  A  Examiner  figures  include  American  Weekly 
linage.  1931  —  71,643;  1931  —  95,167. 

CINCINNATI,  OHIO 


Enquirer . 

516.420 

549,402 

32,982 

L 

Post . 

. (e) 

555,168 

659,075 

103,907 

L 

Timee-Star . 

. (e) 

824,516 

1,015,990 

191,474 

L 

Enquirer . 

. (8) 

334,308 

542,984 

208,676 

L 

Total  Daily.. . 
Total  Sunday. 
Grand  Total.. 


1,896,104  2,224,467  328,363  L 

334.308  542,984  208.676  L 

2,230,412  2,767,451  537,039  L 


CLEVELAND,  OHIO 

Plain-Dealer . (m)  603,257  790,740  187,483  L 

Nears . (e)  464,434  679,102  214.668  L 

Press . (e)  891,016  1,153,267  262,251  L 

Plain-Dealer . (S)  177,775  331,657  153,882  L 

Nears . (S)  32,964  123,679  90,715  L 


Total  Daily.. . 
Total  Sunday. 
Grand  Total.. 


1,958,707  2,623.109  064.402  L 

210,739  455,336  244,597  L 

2,169,446  3,078,445  908,999  L 


COLUMBUS,  OHIO 

Dispatch . (e)  804,058  976,330  172,272  L 


Citisen. . (e)  652,877 


724,798  71,921  L 


Age-Herald . 

320.137 

393,514 

73.377  L 

Ohio  State  Journal 

News . 

. (e) 

509,413 

650,774 

141361  L 

Dispatch . 

Poet . 

. (e) 

262339 

302,616 

40377  L 

Ohio  State  Journal. 

Age-Herald . 

. (8) 

140.708 

237,644 

96,936  L 

Total  DaUy . 

1,091.889 

1,346.904 

255,015  L 

Total  Sunday... 

Total  Sunday . 

140,708 

237.644 

96,936  L 

Grand  Total.. . . . 

Grand  Total . 

1332.597 

1.584,548 

351.951  L 

1,689,160  2,003,483  314,323  L 

163,478  310,887  147,409  L 

1,852,638  2,314,370  461,732  L 


BOSTON,  MASS. 


DALLAS,  TEXAS 


Record . 

212399 

249,298 

36.399 

L 

American. . 

396317 

414,301 

18.084 

L 

•Globe . 

631,185 

828,794 

197,609 

L 

Herald . 

875.693 

997,425 

121,732 

L 

Post . 

. (m) 

602370 

712374 

109.404 

L 

Transcript. . 

. (e) 

307,954 

434.645 

126,691 

L 

Traveler . 

1,030,131 

1.194.464 

164333 

L 

••Advertiser . 

. (8) 

146.182 

222,917 

76,735 

L 

Globe . 

. (8) 

280,104 

483,421 

203317 

L 

Hwald . 

. (8) 

233,595 

384,498  • 

150,903 

L 

Poet . 

. (8) 

113320 

200,679 

87359 

L 

News . 

457378 

457,410 

Times-Herald . 

. (e) 

804.180 

853,144 

Journal . 

. (e) 

359,484 

472,014 

Dispatch . 

. (e) 

272,051 

317,944 

News . 

. (8) 

139,537 

225,758 

Times-Herald . 

. (8) 

191,923 

305,587 

Dispatch . 

. (8) 

77,609 

Total  DaUy . 

1,893,093 

2,100,512 

Total  Sunday . 

409,069 

531,345 

Grand  Total . 

2,302,162 

2,631,857 

Total  DaUy .  4.056,949  4.831,201  774,252  L 

Total  Sunday .  773,201  1,291,515  518,314  L 

Grand  Total .  4,830.150  6,122.716  1J292.566  L 

•Globe  is  sold  in  morning-evening  combination,  linage  of 
morning  edition  is  shown. 

••Sunday  Advartising  figures  include  American  weekly  linage, 
1932  —  71,647;  1931  —  95,167. 

Traveler  is  sold  only  in  combination  with  morning  or  Sunday 
Herald. 


DAYTON,  OHIO 

Journal. . . . (m)  178,208  228,512  50,304  L 

Herald . (e)  723,120  796,213  73,093  L 

News . (e)  701,542  896.873  195,311  L 

Journal . (S)  122,262  180.770  58.508  L 

News . (S)  94.846  180,802  85,956  L 

Total  Daily .  1,602,870  1,921,598  318,728  L 

Xotal  Surulay .  217,108  361,572  144,464  L 

Grand  Total .  1,819,978  2,283,170  463,192  L 


BUFFALO.  N,  Y. 

1932  1931  Gain  or  Loss 

. (m)  503.465  922,805  419,340  L 

. (e)  895,773  1,070,913  175,140  L 

. (e)  406,124  485,501  79,377  L 

. (S)  140,746  246,297  105,551  L 

. (S)  43,420  54.855  11.435  L 


DENVER.  COLO. 


1932 

1931  1 

Rocky  Mountain  News.. 

..(m) 

409,461 

447,930 

Post . 

..(e) 

749,481 

939,814 

Rocky  Mountain  News.. 

..(8) 

54,299 

104,666 

Poet . 

..(8) 

161,841 

286.701 

Total  DaUy . 

1.158.942 

1,387,744 

Total  Sunday . 

216,140 

391.367 

Grand  Total . 

1,375,082 

1,779,111 

DETROIT,  MICH. 

Free- Press . 

.(m) 

510,155 

512,755 

News . 

.(e) 

1,124.656 

1,282,702 

Times . 

.(e) 

556.981 

668,471 

•Mirror . 

.(m) 

185,066 

Free-Press . 

.(8) 

112,646 

190395 

News . 

.(8) 

253310 

394,362 

••Times . 

.(8) 

170,974 

220,895 

Mirror . 

.(8) 

29,147 

Total  Daily .  2,191,792  2.648,994  457.202  L 

Total  Sunday .  536.830  834,799  297,969  L 

Grand  Total .  2.728.622  3,483,793  755,171 1 

•Mirror  suspended  publication  Aug.  6,  1932. 

••Sunday  Times  figures  include  American  Weekly  linage,  1932 
—  71,647  fines;  1931—  95,167  fines. 

EASTON.  PA, 

Express . (e)  537,938  633,329  95311, 


EL  PASO,  TEXAS 

Times . (m)  306,032  330,671  24.639  L 

Herald-Post . (e)  338,756  514,098  17532  L 

Times . (S)  94,066  156,687  62,6211 


Total  DaUy . 

644,788 

844.769 

Total  Sunday . 

94,066 

156.687 

Grand  Total . 

738,854 

1,001,456 

ERIE 

,  PA. 

Dispatch-Herald . 

. (e) 

458,000 

486,108 

Times . 

. (e) 

399,054 

502,123 

Dispatch-Herald . 

. (8) 

52,943 

84.649 

Total  DaUy . 

857,054 

988.231 

Total  Sunday . . 

52.943 

84.649 

Grand  Total . 

909,997 

1,072,880 

EVANSVILLE,  IND. 


Courier . 

386,136 

445,931 

Journal . 

. (e) 

184.719 

256,205 

Press . 

. (e) 

349,047 

473.469 

Courier . 

. (8) 

84,898 

150,397 

Press . 

. (8) 

41,576 

87,703 

Total  Daily.. . 
Total  Sunday. 
Grand  Total.. 


919,902  1,175.605  255.703  L 

126,474  238,100  111,6261 

1,046,376  1,413,705  367,3291 


FALL  RIVER,  MASS. 

Herald  News . (e)  386,509  464,534  78,025  L 


FORT  WAYNE,  IND. 

Journal-Gasette . <(m)  359,984  . 

News-Sentinel . (e)  768,676  . 

Journal-Gasette . (S)  137.582  . 


Total  Daily.. . 
To*al  Sunday. 
Grand  Total. . 


1,128,660 

137,582 

1,266,242 


FORT  WORTH,  TEXAS 


Star-Telegram . 

180,531 

241,133 

Star-Telegram . 

. (e) 

362,848 

489,637 

Press . 

. (e) 

414,523 

450,475 

Star-Telegram . 

. (8) 

98,170 

322,636 

Total  DaUy . 

957,902 

1,181,245 

Total  Sunday . 

98,170 

322.636 

Grand  Total . 

1,056,072 

1,503,881 

FREEPORT-HEMPSTEAD,  N.  Y. 

Nassau  Review . (e)  37738  358,077  19310 

GLENS  FALLS,  N.  Y. 

•Post-Star. . (m)  397.972  45937  613»1 

•Post-Standard  Times  sold  in  morning-evening  oombinatioa 
Linage  of  morning  edition  is  shown. 

HARTFORD,  CONN. 

Courant. . (m)  411,498  541,452  129,9541 

Times . (e)  993,283  131.390  298.1071 

Courant . (S)  213,329  344,582  ISl^U- 

Total  DaUy .  1,404.781  1,832,842  428.0611 

Total  Sunday .  213329  344,582  131331' 

Grand  Total..... .  1,618.110  2,177,424  5593MI 
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NEWSPAPER  ADVERTISING  LINAGE  FOR  NOVEMBER.  1932-1931 


HARRISBURG,  PA. 


1932  1931  GainorLoaa 

•Patriot . (m)  482,102  610,435  128,333  L 

Telegraph . (e)  320,099  392,870  72,771  L 

Grand  ToUl .  802,201  1,003,305  201,104  L 

*Patriot  and  Evening  Newe  carry  the  same  amount  of  adver¬ 
tising. 

HOUSTON.  TEXAS 

Chronicle . (e)  586.833  814,402  227,569  L 

Poet . (m)  406,524  596,359  189,835  L 

Preee . (e)  432,155  542,268  110,113  L 

Chronicle . (S)  138,895  331,357  192,462  L 

Post-Dispatch . (S)  142,151  274,164  132,013  L 

ToUl  Daily .  1,425,512  1,953,029  527,517  L 

Total  Sunday .  281,046  605,521  324,475  L 

Grand  Total .  1,706,558  2,558.550  851,992  L 

INDIANAPOLIS,  IND. 

News . (e)  852,742  1,026,138  173,396  L 

Sur . (m)  462,126  521,754  59,628  L 

Times . (e)  445,492  546.814  101,322  L 

Star . (S)  195,081  350,749  155.668  L 

Total  Daily .  1,760,360  2,094,706  334,346  L 

Total  Sunday .  195,081  350,749  155,668  L 

Grand  Total .  1,955,441  2,445,455  490,014  L 

JACKSONVILLE,  FLA. 

Times-Union . (m)  469,101  474,347  5,246  L 

Journal . (e)  393,745  426,090  32,345  L 

Times-Union....’. . (8)  142,093  225,230  83,137  L 

Total  Daily .  862,846  900,437  137,591  L 

Total  Sunday .  142,093  225,230  83,137  L 

Grand  Total .  1,004,939  1,125,667  120,728  L 

KNOXVILLE,  TENN. 

Journal . (m)  244,262  335,095  90,833  L 

News-Sentinel . (e)  399  605  483,174  83,569  L 

Journal . (S)  130,345  113,684  16,661  G 

News-SenUnel . (S)  84,198  135,354  51,156  L 

Total  Daily .  643,867  818,269  174,402  L 

Total  Sunday .  214.543  249.038  34,495  L 

Grand  Total .  858,410  1,067,307  208,897  L 

KANSAS  CITY,  MO.* 

Journal-Poet . (e)  342,928  385,083  42,155  L 

Star . (e)  775,775  918,225  142,450  L 

Star . (m)  689,416  803,498  114,082  1. 

Journal-Poet . (S)  95,095  118,187  23,092  1- 

Star . (S)  300,383  491,840  191,457  L 

Total  Daily .  1,808,119  2,106,806  298,687  1. 

Total  Sunday .  395,478  610,027  214,549  L 

Grand  Total .  2,203,597  2,716,833  513,236  L 

*Kansa8  City  figures  supplied  by  individual  newspapers. 

LOS  ANGELES.  CALIF. 

Examiner . (m)  540,109  775,515  235,407  L 

niustrated  News . (ml  258,128  289,576  31,448  L 

Times . (m)  721,089  938,925  217,836  L 

Express . (e)  .  457,914  . 

Herald . (e)  786,801  1,036,007  249,206  L 

Record . (e)  225,165  306,943  81,778  L 

•Examiner . (S)  379,963  595,021  215,058  L 

Timee . (S)  329,121  504,449  175,328  L 

Total  DaUy .  2,531,291  3,804,880  1,273,589  L 

Total  Sunday .  709,084  1,099,470  390,386  L 

Grand  Total .  3,240,375  4,904,350  1,663,975  L 

•Sunday  Examiner  figures  include  American  Weekly  linage, 
1932  —  76,717;  1931  —  101,782. 

MEMPHIS,  TENN. 

Commercial-Appeal . (m)  429,124  473,363  44,239  L 

Evening  Appeal . (e)  396,633  462,804  66,171  L 

IW-Scimitar . (e)  451,880  431,004  20,876  G 

Commercial-Appeal . (S)  197,485  329,648  132,163  L 

Total  Daily .  1,377,637  1,367,171  89,534  L 

Total  Sunday .  197,485  329,648  132,163  L 

Grand  Total .  1,475,122  1,696,819  221,697  L 

MILWAUKEE.  WIS. 

Sentinel . (m)  409,048  547,554  138,506  L 

Journal . (e)  811,508  916,358  104,850  L 

Leader . (e)  153,713  199,850  46,137  L 

WiMmnainNews . (e)  467,883  633,590  154,707  L 

•Smitinel . (S)  143,306  251,421  108,115  L 

Journal . (8)  179,682  297,359  117,677  L 

Total  DaUy .  1,842,152  2,286,352  444,200  L 

Total  Sunday .  322,988  548,780  225,792  L 

Grand  Total .  2,165,140  2  335,132  669,992  L 


•Sentinel  (mom.)-News  (eve.)  sold  in  combination  or  either 
nay  be  used  with  Sunday  Sentinel  in  Gen.  and  Auto. 

Retail  sold  either  in  combination  or  separately. 

•American  Weekly  linage  included  in  Sunday  Sentinel  figures, 
1932  —  71,647  Unes;  1931  —  95,167  lines. 


MANCHESTER,  N.  H. 

1932  1932  Gain  or  Loss 

Union . (m)  424,292  417,139  7,153  G 

MINNEAPOLIS,  MINN. 

Journal . (e)  689,361  818,034  128,673  L 

♦Tribune .  616,499  827,435  210,936  L 

Star . (e)  463,995  650,207  186,212  L 

Journal . (S)  83.939  144.605  60.666  L 

Tribune . (S)  130,087  192,706  62,619  L 

Total  Daily .  1,769.855  2.295.676  525,821  L 

Total  Sunday .  214,026  337,311  123,285  L 

Grand  Total .  1.983,881  2.632,987  649,106  L 


♦Tribune  sold  in  morning-evening  combination.  Linage  of 
evening  edition  is  shown.  ' 

MONTREAL,  CANADA 


Star . 

...(e) 

1,160.284 

1.391,730 

231.446  L 

GasetU . 

. . .  (m) 

420,988 

591,469 

170,481  L 

La  Presse . 

...(e) 

908.555 

1,095.050 

186,495  L 

La  Patrie . 

♦ . .  (e) 

207,004 

291,099 

84,095  L 

Total  Daily.. . . 

2.696,831 

3,369,348 

672,517  L 

NASHVILLE,  TENN. 

Banner . 

...(e) 

362.989 

468,852 

105.863  L 

♦Tennessean . 

. . .  (m) 

377,309 

414,757 

37,448  L 

Banner . 

...(S) 

112,710 

172,727 

60,017  L 

Tennessean . 

...(S) 

82,564 

110,681 

28,117  L 

ToUl  Daily.. . . 

740,298 

883,609 

143,311  L 

Total  Sunday. , 

192,274 

283.408 

88,134  L 

Grand  ToUl... 

935,572 

1,167,017 

231,445  L 

NEW 

BEDFORD.  MASS. 

♦Standard  Timee 

...(e) 

375,447 

277.616 

98.064  G 

360.926 

. . .  (e) 

455,097 

SUndard  Times. 

...(S) 

29,309 

66,517 

37,208  L 

. . .  (S) 

75.386 

ToUl  Daily. . . 

736.373 

732.713 

3.660  G 

ToUl  Sunday. 

29,309 

141.903 

112.594  L 

Grand  ToUl . . 

765,682 

874,616 

108,934  L 

NEW  ORLEANS, 

LA. 

Times-Picayune . 

. . .  (m) 

776,415 

964,786 

188,371  L 

Tribune . 

. . .  (m) 

479,631 

350,489 

129,142  G 

Item . 

...(e) 

666.665 

650,896 

15,769  G 

States . 

,...(e) 

397,975 

467,840 

69,865  L 

Times-Picayune . 

,...(S) 

238,215 

334,553 

96,338  L 

lUm-Tribune. . . 

,...(S) 

189.285 

322,550 

133.265  L 

SUtes . 

,...(S) 

114,967 

217,122 

102,155  L 

ToUl  Daily... 

2,320.686 

2.434.011 

113,325  L 

ToUl  Sunday. 

542,467 

874.225 

331,758  L 

Grand  ToUl. . 

2,863,153 

3,308,236 

445,083  L 

NEW  YORK,  N. 

Y. 

Times . 

...(m) 

932,624 

1,232,252 

299.628  L 

Herald  Tribune. 

. . .  (m) 

630,329 

852,562 

222,233  L 

American . 

. . .  (m) 

576,219 

677,373 

101,154  L 

News . 

. .  .(m) 

900,099 

1,007,748 

107,649  L 

Mirror . 

...(m) 

228,883 

383.864 

154,981  L 

. . .  (e) 

225,962 

Journal . 

...(e) 

878,709 

1.222,082 

343,373  L 

Poet . 

...(e) 

263,616 

379,707 

116.091  L 

Sun . 

...(e) 

1,175,277 

1,322,044 

146,767  L 

World-Telegram. 

...(e) 

1.105.591 

1J252.810 

147,219  L 

♦Bronx  Home  News. . . 

...(e) 

272,154 

301,697 

29,543  L 

Timee . 

...(S) 

574,572 

951,667 

377,095  L 

Herald-Tribune. , 

...(8) 

358.660 

591,034 

232,374  L 

♦♦American . 

...(8) 

378,576 

604,172 

225,596  L 

News . 

...(8) 

343,197 

551,631 

208,434  L 

... (8) 

53.622 

♦Bronx  Home  News... 

...(8) 

122,965 

169,426 

46,411  L 

ToUl  Daily.. . 

6,963,501 

8.858.101 

1.894.600  L 

Total  Sunday.. 

1,831,492 

2.867,930  1.036,388  L 

Grand  ToUl. . 

8,794,993 

11,726,031  2.930.988  L 

♦Bronx  Home  News  figures  supplied  by  publisher. 

♦♦Sunday  American  figures  include  American  Weekly  linage, 
1932  —  71,647;  1931  —  95,167. 

♦♦♦First  issue  Sunday  Mirror,  Jan.  10,  1932. 

BROOKLYN.  N.  Y. 

(e)  1,018,891  1,056,131  37.240  L 

(e)  .  206.834  . 

(e)  421,189  443,691  22,502  L 

(S)  194,281  266,903  72,622  L 

(S)  34,308  61,615  27,247  L 


Total  Daily .  1,440,080  1,700,656  200.576  L 

Total  Sunday .  228,049  328,518  99,869  L 

Grand  Total .  1.608,729  2,035,174  300.445  L 


♦Standard-Union  merged  with  the  Timee  March  10,  1932. 


NIAGARA  FALLS,  N.  Y. 


1932  1931  Gain  or  Loss 

Gasette . (e)  559,072  669,370  110,298  L 

NORFOLK,  VA. 

Ledger  Dispatch . (e)  637.938  752.612  114.074  L 

Virginian-Pilot . (m)  426.384  440.537  14,153  L 

Virginian-Pilot . (S)  199,107  ,356.400  157,293  L 

ToUl  Daily .  1.064,322  1.193,149  128.827  L 

ToUl  Sunday .  199,107  356.400  157,293  L 

Grand  Total .  1JJ63,429  1.539.549  286,120  L 

OAKLAND,  CALIF. 

Post-Enquirer . (e)  462,996  617,909  154.913  L 

Tribune . (e)  748,027  926.673  178,646  L 

Tribune . (S)  102,702  193,583  90,821  L 

ToUl  Daily .  1,211.023  1,544,582  333,559  L 

ToUl  Sunday .  102,762  193.583  90.821  L 

Grand  ToUl .  1.313,785  1,738.105  424.380  L 

OKLAHOMA  CITY,  OKLA. 

Oklahoman . (m)  424.852  481,798  56,946  L 

Times . (e)  507,646  547,153  39.507  L 

Oklahoma  News . (e)  309,194  455,949  86.755  L 

Oklahoman . (S)  123,178  177,479  54,301  L 

Oklahoma  News . (S)  95,539  . 

ToUl  Daily .  1,301,692  1.484,900  183,208  L 

ToUl  Sunday .  218,717  177,479  41,238  G 

Grand  Total .  1,520,409  1,662,379  141,970  L 

OMAHA,  NEB. 

Bee-News . (e)  529,978  522.186  7,792  G 

World-Herald . (e)  712,382  837.355  124,973  L 

♦Bee-News . (S)  158,840  284,455  125.615  L 

World-Herald . (S)  146,262  312  092  165.830  L 

ToUl  Daily .  1,242,360  1,359.541  117.181  L 

Total  Sunday .  305,102  596,547  291,445  L 

Grand  ToUl .  1,547,462  1.956,088  408,626  L 


♦American  Weekly  Linage  is  included  in  Sunday  Bee  News 
Figures;  1932  —  71,647  lines;  1931  —  95,167  lines. 

NoU;  Bee-News  is  sold  in  combination  Morning  and  Evening. 
Lineage  of  one  Edition  (eve.)  only  is  given.  World-Herald  — 
Same  Note. 

PEORIA.  ILL. 


Journal . (e)  507,168  607,999  100,831  L 

Transcript . (m)  329,559  491.736  162,177  L 

SUr . (e)  543,927  651,197  107,270  L 

Journal-Transcript . (S)  88.228  159,132  70,904  L 

SUr . (S)  77,337  171,456  94,119  L 

ToUl  Daily .  1,380,654  1,750.932  370,078  L 

Total  Sunday .  165.565  330,588  165,023  L 

Grand  ToUl .  1.546.219  2.081.520  535,301  L 

PERTH  AMBOY.  N.  J. 

News . ....(e)  336.817  354,401  17.584  L 

PHILADELPHIA.  PA. 

BuUetin . (e)  966,142  1,511,531  545,389  L 

Inquirer . (m)  727,313  710.872  16,441  G 

News . (e)  634,483  686,707  52,224  L 

Public  Ledger . (e)  1,192,859  778.257  414.602  G 

Public  Ledger . (m)  536,038  482  556  53,482  G 

Record . (m)  551,968  563.333  11,365  L 

Inquirer . (S)  413.893  531,620  117,727  L 

Public  Ledger . (8)  170,713  271,086  100,373  L 

Record . (S)  213,010  223,839  10,829  L 

Total  Daily .  4,608.803  4,733,256  124,453  L 

ToUl  Sunday .  797,616  1,026,545  228.929  L 

Grand  ToUl .  5,406,419  5,759,801  353.382  L 

PHOENIX,  ARIZ. 

RepubUc . (m)  400,769  499,813  99,044  L 

GasetU . (e)  504,690  559,931  55,241  L 

Republic . (S)  134,932  199,159  64,227  L 

ToUl  Daily .  905,459  1,059,744  154,285  L 

Total  Sunday .  134,932  199,159  64,227  L 

Grand  Total .  1,040,391  1,258,903  218,512  L 

PITTSBURGH,  PA. 

Post-Gaaette. . (m)  563,645  591,404  27,759  L 

Press . (e)  1,049.767  1,154.002  104,235  L 

SunTelsgraph . (s)  843,678  929,997  86.319  L 

Press . (S)  170,121  317.821  147,700  L 

♦SunTelsgraph . (S)  224,228  369.919  145,691  L 

ToUl  Daily .  2,457.090  2,675.403  218,313  L 

ToUl  Sunday .  394,349  687,740  293,391  L 


♦American  Weekly  Linage  included  in  Sun-Telegraph  Sunday 
figures.  1932  —  71,647;  1931  —  95,167. 


Eagle . 

♦SUndard  Union. 

Times-Union . 

Eagle . 

Times-Union . 
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N  Err  SPA  PER  ADVERTISING  LINAGE  FOR  NOVEMBER,  1932-1Q31 


PORTLAND,  ORE. 

1932  1931  Gain  or  Loas 

Oregonian . (m)  366.195  489.245  123,050  L 

Journal . (e)  487,995  629,948  141,953  1. 

News-Telegram . (e)  326,208  389.447  63.239  L 

Oregonian . (S)  189,338  279,753  90,415  L 

Journal . (S)  61.351  105.610  44,259  L 

Total  Daily .  1,180.398  1.508.640  328,242  L 

Total  Sunday .  250.689  385.363  134,674  L 

Grand  Total .  1.431.087  1,894,003  462,916  L 

PROVIDENCE,  R.  I. 

Bulletin . (e)  998,458  1,092.248  93.790  L 

Journal . . (m)  357,863  477 ..300  119,437  L 

News-Tribune . (e)  344.543  379,052  34,509  L 

Journal.i . (S)  158.532  257,143  98.611  L 

Total  Daily .  1,700,864  1,948.600  247,736  L 

ToUl  Sunday .  158.532  257.143  98.611  L 

Grand  Total .  1,859,396  2.205,743  346.347  L 

READING,  PA. 

Eagle . (e)  615,073  673.764  58,691  L 

Times . (m)  432.264  630.526  198,262  L 

Eagle . (S)  37,377  72,463  35.086  L 

Total  Daily .  1.047.337  1.304,290  256.953  L 

Total  Sunday .  37,377  72,463  35,086  L 

Grand  Total .  1.084,714  1,376,753  292,039  L 

RICHMOND,  VA. 

Ne»-s-Leader . (e)  766.626  828.492  61.866  L 

Times-Dispatch . (m)  497,008  474.942  22.066  G 

Times-Dispatch . (S)  205,338  253,945  48,607  L 

Total  DaUy .  1,263,634  1,303,434  39.800  L 

Total  Sunday .  205,338  253.945  48.607  L 

Grand  Total .  1,468,972  1,557,379  88,407  L 

ROCHESTER,  N.  Y. 

Democrats  Chronicle....  (m)  660.259  777.793  117,534  L 

Journal . (e)  537.246  639.045  101.799  L 

Times-Union . (e)  725.708  903.578  177.870  L 

Democrat  &  Chronicle. . . .  (S)  163.143  271.536  108.393  L 

•American . (S)  152.764  201.340  48.576  L 

Total  Daily .  1.923.213  2.320.416  397.203  L 

Total  Sunday .  315.907  472.876  156.969  L 

Grand  Total .  2.239.120  2.793,292  554.172  L 


•American  Weekly  linage  included  in  Sunday  American  figures, 
1932  —  71.647;  1931  —  95,167. 

SALT  LAKE  CITY,  UTAH 


Tribune . (m)  451,325  613.901  162.576  L 

Deseret  News . (e)  280,205  387,244  107.039  L 

Telegram . (e)  317,704  429.964  112.260  L 

Tribune . (S)  152.697  246.549  93.852  L 

Total  Daily .  1.049.2.34  1.4.31.109  381.875  L 

Total  Sunday .  152.697  246.549  93.852  L 

Grand  Total  .  1.201.9.31  1,677.6.58  475.727  L 

SAN  ANTONIO,  TEXAS 

Express . (m)  252,113  393.477  141..364  L 

News . (e)  421,502  614.449  192.947  L 

Light . (e)  524.387  544.180  19.793  L 

Express . (S)  138.364  26.3,841  125,477  L 

•Light . (S)  213.230  316.074  102.844  L 

Total  Daily .  1,198.002  1.552.106  .354.104  L 

Total  Sunday .  351,594  579.915  228..321  L 

Grand  Total .  1.549.596  2,132,021  583.425  L 


•American  Weekly  linage  included  in  Sunday  light  figures. 
1932  —  71.647:  1931  —  95.167. 

SAN  DIEGO.  CALIF. 


Union . (m)  429.971  521.067  91.096  L 

Sun . (e)  438.833  560,596  121.763  L 

Tribune . (e)  647.763  795.345  147.588  L 

Union . (S)  203.501  343.396  139.895  L 

Total  Daily .  1.516.561  1.877.008  360,447  L 

Total  Sunday .  203.501  343.396  139.895  L 

Grand  Total .  1.720.062  2.220,404  500..342  L 

SAN  FRANCISCO,  CALIF. 

Chronicle . (m)  614,789  500.962  656.297  L 

Examiner . (m)  557,858  765,098  207,240  L 

Call-Bulletin . (e)  571.959  720,230  148,271  L 

News . (e)  516,174  620,117  103.943  L 

Chronicle . (S)  146.229  214.257  68.028  L 

•Examiner . (S)  329.331  551.553  222.222  L 

Total  Daily., .  2.146.953  2.761.742  614.789  L 

Total  Sunday .  495.560  765.810  290.250  L 

Grand  Total .  2,622,513  3.527.552  905.039  L 


•American  Weekly  linage  included  in  above  figures.  1932  — 
76.717:  1931  —  101.782. 


SEATTLE,  WASH. 


1932  1931  Gain  or  Loss 

Post-Intelligencer . (m)  .354.124  4.38,072  83,948  L 

Star . (e)  372.833  477.304  104,471  L 

Times . (e)  708.041  836.828  128,787  L 

•Post-Intelligencer . (S)  166.108  237  971  71,883  L 

Times . (S)  140,944  288,082  147,138  L 

Total  Daily .  1.4.34,998  1.752.204  317,206  L 

Total  Sunday .  .307.052  526,053  219.001  L 

Grand  Total .  1.742.050  2.278.257  536.207  L 


•American  Weekly  linage  included  in  above  figures,  1932  — 
76,717;  1931  —  101,782. 

SIOUX  CITY,  IOWA 


•Journal . 

391.825 

391.445 

380 

G 

Tribune . 

. (e) 

348.283 

440.345 

92,082 

L 

Jotirnal . 

. (S) 

45.726 

88.318 

42.592 

L 

Total  Daily . 

740.088 

831,790 

91,702 

L 

Total  Sunday . 

45.726 

88.318 

42,592 

L 

Grand  Total . 

785.814 

920.108 

134.294 

L 

•All  day  paper  —  all  advertising  appears  in  all  editions  —  one 
edition  measured. 


SOUTH  BEND,  IND. 


News-Time® . 

. (e) 

381.052 

505.240 

124.188  L 

Tribune . 

. (e) 

475.382 

589.611 

114.229  L 

News-Times . 

. (S) 

59.290 

77,098 

17,808  L 

Tribune . 

. (S) 

68,357 

81.393 

13,036  L 

Total  Daily . 

856.4.34 

1,094,851 

2.38.417  L 

Total  Sunday . 

127.647 

158.491 

30.844  L 

Grand  Total . 

984.081 

1.253,342 

269.261  L 

SPOKANE,  WASH. 

Spokesman  Review. . 

244.516 

326.730 

82.214  L 

Chronicle . 

. (e) 

479,107 

666.718 

187,611  L 

Press . 

. (e) 

192.226 

314.213 

121.987  L 

Spokesman  Review. . 

. (S) 

114.877 

193.511 

78.6.34  L 

Total  Daily . 

915.849 

1.307.661 

391,812  L 

Total  Sunday . 

114.877 

193,511 

78.6.34  L 

Grand  Total . 

1,030.726 

1,501.172 

470.446  L 

ST.  LOUIS,  MO. 

Globe-Democrat . 

. (m) 

627,297 

742,.348 

115.051  L 

Post-Dispatch . 

. (e) 

924.795 

1.000.517 

75,722  L 

Star-Times . 

. (e) 

676,598 

736,564 

59.966  L 

Times . 

. (e) 

267,736 

Globe-Democrat . 

. (8) 

137.082 

240,772 

103.690  L 

Post . 

. (S) 

286.805 

445.196 

158.391  L 

Total  Daily . 

2.228.690 

2,747.165 

518.475  L 

Total  Sunday . 

42.3.887 

685.968 

262.081  L 

Grand  Total . 

2.652,577 

3.433.133 

780.556  L 

SYRACUSE,  N. 

Y. 

Herald . 

. (e) 

549.864 

643.814 

93.950  L 

Journal . 

. (e) 

551.441 

724,887 

17.3,446  L 

Poet-Standard . 

. (m) 

378.398 

461,798 

83.400  L 

Herald . 

. (8) 

83,773 

159.286 

75.513  L 

♦American . 

. (8) 

116.057 

181.163 

65.106  L 

Poet-Standard . 

. (8) 

52,177 

94.900 

42,72.3  L 

Total  Daily . 

1,479,703 

1.830.499 

.350,796  L 

Total  Sunday . 

252,007 

435.349 

183.342  L 

Grand  Total . 

1.731,710 

2.265.848 

534.138  L 

•Note  .American  Weekly  linage  included  in  Sunday  American 
figures.  19.32  —  71,647;  1931  —  95.167. 

TACOMA,  WASH. 


I.edger . (m)  2.34.061  266.455  .32.394  L 

News  Tribune . (e)  431.277  599,936  128.709  L 

Times . (e)  322.587  368.683  46.096  L 

I.edger . (S)  92.969  141.384  48.415  L 

Total  Daily .  ,  987,875  1.195,074  207,199  L 

Total  Sunday .  92,969  141,384  48.415  L 

Grand  Total . '  1.080.844  1.336.458  255,614  L 

TOLEDO,  OHIO 

Times . (m)  132.966  168,059  35,093  L 

Blade . (e)  698,871  780.761  81.890  L 

News-Bee . (e)  314,788  447,777  132,989  L 

Times . (8)  136,182  246.372  110.190  L 

Total  Daily .  1.146.625  1,396,597  249,972  L 

Total  Sunday .  136,182  246.372  110.190  L 

Grand  Total .  1.282.807  1.642.969  360.162  L 

TORONTO,  CANADA 

Globe . (m)  349.105  396,355  47,250  L 

Mail  and  Empire . (ra)  374,549  535.627  161.078  L 

Star . (e)  1.330,477  1.471,451  140.974  L 

Star . (W)  73.334  120.573  47.239  L 

Telegram . (e)  1.368.623  1.589,806  221.183  L 

Total  Daily .  3.496.088  4,113.812  617,724  L 


TRENTON,  N.  J. 


1932  1931  Gain  or  Lose 

Times . (e)  584,999  644.892  59,893  L 

Times  Advertiser . (S)  79,4.34  118,455  39,021  L 

Total  Daily .  .584,999  644,892  59,893  L 

Total  Sunday .  79.4.34  118.455  39,021  L 

Grand  Total .  664.433  763.347  98,914  L 

TULSA,  OKLA. 

Tribune . (e)  429,425  560,261  1.30,836  L 

W'orld .  . (m)  444,565  517,555  72.990  L 

Tribune . (3)  97.395  123,389  25.994  L 

World . (S)  150.761  162,044  11.283  L 

Total  Daily .  873,990  1,077,816  201.826  L 

Total  Sunday .  248.156  285.433  37.277  L 

Grand  Total .  1.122.146  1,363,249  241,103  L 

WASHINGTON,  D.  C. 

Herald . (m)  311..306  319,288  7.982  L 

News . (e)  .302.208  311.348  9,140  L 

Times . (e)  601.028  669.160  68,132  L 

Poet . (m)  229,80.3  388.246  158.443  L 

Star . (e)  1,470,786  1,602,990  1.32.204  L 

•Herald . (S)  236,379  325,3.36  88.957  L 

Post . (S)  100.475  246.799  146,.324  L 

Star . (S)  .389..385  603,584  214,199  L 

Total  Daily .  2.915,131  3.291,032  375,901 1 

Total  Sunday .  726.2,39  1.175,719  449.480  L 

Grand  Total .  3,641,370  4,466,751  825,381  L 


•Note:  .American  Weekly  linage  included  in  Sunday  Herald 
figures.  1932  —  71,647;  19.31  —  95,167. 


WESTCHESTER  COUNTY,  N.  Y. 


Mamaroneck  Times . 

.(e) 

168,202 

188.270 

20.068  L 

Mt.  Vernon  Argus . 

.(e) 

566.655 

677.384 

110.729  L 

New  Rochelle  Standard  Star  (e) 

4.38.891 

516.378 

77.487  L 

Ossining  Citiien-Sentinel . 

.(e) 

171.689 

189,491 

17,802  L 

Porchester  Item . 

.(e) 

370.723 

441.249 

70,526  L 

Tarrytown  News . 

.(e) 

.(e) 

232,520 

327.617 

409.508 

95.097  L 

Yonkers  Statesman . 

.(e) 

381,351 

440.936 

59,585  L 

White  Plains  Press . 

.(e) 

311.872 

310.592 

1.280 G 

White  Plains  Reporter. . . 

.(e) 

477,552 

625,674 

148.122  L 

Total  Daily . 

3.119.455 

4,127.099 

1.007.644  L 

•Yonkers  Herald  Evening  merged  with  the  Yonkers  Statesman 
Evening  March  14.  19,32. 

WICHITA,  KANS. 


Beacon . (e)  541.323  586,209  44,886  L 

Eagle . (m)  3.37,788  4.30.164  92,376  L 

Eagle . (e)  .384.346  449.512  65.166  L 

Beacon . (S)  158,302  196.887  38.585  L 

Eagle . (S)  122,953  185,008  62,055  L 

Total  Daily .  1.263,457  1.465.885  202,428  L 

Total  Sunday .  281.255  381,895  100,640  L 

Grand  Total .  1,544.712  1.847,780  303,068  L 

WILKES-BARRE,  PA. 

Record . (m)  794,801  942.847  148.046  L 

Times-Leader . (e)  838,777  1,006.135  167.358  L 

News . (e)  443.701  470.153  26,452  L 

Independent . (S)  178.835  247,118  68.283  L 

Total  Daily .  2.077.279  2,419,1.35  341.856  L 

Total  Sunday .  178,835  247,118  68.283  L 

Grand  Total .  2.256.114  2,666,253  410,1391 

WORCESTER,  MASS. 

Telegram . (m)  4.38.390  605,952  167,562  L 

Gasette . (e)  469,123  667,199  198.076  L 

Post . (e)  331,076  473,184  142,1081 

Telegram . (S)  125,279  210,196  84,917  L 

Total  Daily .  1,238,589  1.746.335  507.746  L 

Total  Sunday .  125,279  210.196  84.917  L 

Grand  Total .  1.363.868  1.956.531  592,663  L 

YOUNGSTOWN,  OHIO 

Vindicator . (e)  426,617  572,276  145.659  L 

Telegram . (e)  342.612  536.471  193,859  L 

Vindicator . (S)  71,621  118.503  46.882  L 

Total  Daily .  769.229  1,108.747  339.518  L 

Total  Sunday .  71.621  118.503  4.882 1 

Grand  Total .  340.850  1.227.250  3866.400  L 
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STORE  HEADS  URGE 
SPACE  CUTS 


{Continued  from  page  3) 
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what  above  the  accepted  average  of 
normal  times,  we  are  still  determined 
that  it  shall  stay  within  a  sensible  and 
safe  figure  not  to  exceed  5  per  cent  as 
an  outside  total  publicity  cost,  and 
preferably  4  per  cent,  or  less,  for  some 
stores,  which  have  never  allowed  their 
publicity  expense  to  get  out  of  bounds.” 

“The  over-importance  that  stores 
place  on  departmental  representation  has 
been  one  of  the  weaknesses  of  retail  ad¬ 
vertising,  I  believe,  and  one  of  the  chief 
factors  in  its  steadily  rising  cost,”  he 
went  on. 

“Newspaper  rates  are  lower,  or  should 
be.  Most  newspapers,  as  far  as  I  have 
been  able  to  observe,  have  shown  a 
cooperative  spirit  in  this  direction.  If 
they  haven’t,  we  still  have  less  dollars 
to  spend  and  will  have  to  spend  them 
how  and  where  they’ll  buy  the  most 
under  present  conditions.” 

The  question  of  advertising  costs  was 
thrown  into  the  arena  in  the  keynote 
address  of  the  N.R.D.G.A.  president, 
P.  A.  O’Connell,  head  of  the  E.  T. 
Slattery  Company,  Boston. 

“By  force  of  necessity,”  he  said,  “mer¬ 
chants  must  resort  to  at  least  one  of 
three  courses:  (1)  Use  a  smaller 
amount  of  space;  (2)  Get  reductions  in 
linage  rates;  (3)  Improve  the  quality 
of  advertising  so  that  it  will  yield  more 
sales  per  advertising  dollar.  Obviously 
the  third  course  would  be  by  far  the 
most  constructive  and  most  beneficial 
to  all  concerned,  but  it  also  is  the  most 
difficult  to  accomplish.  At  present  most 
retailers  are  depending  on  the  first 
method — that  of  using  less  space — to 
bring  costs  into  line.  Neither  No.  1 
nor  No.  2  is  the  whole  solution  of  the 
advertising  problem,  however.  By  far 
the  greatest  waste  in  advertising  lies 
in  the  fact  that  consumers  today  believe 
only  about  half  they  read  in  retail  ad¬ 
vertisements — and  with  gocxl  reason. 

“I  am  entirely  aware  that  many 
stores  guard  their  advertising  with  the 
most  scrupulous  care  and  rarely  are 
guilty  of  the  violations  I  have  men¬ 
tioned.  The  benefit  of  their  wisdom, 
however,  is  decimated  by  the  practice 
of  others.  A  shoddy  store  with  a  good 
artist  and  an  exuberant  copy  writer 
can  draw  just  as  beautiful  an  illustra- 
ti<m  as  the  store  that  really  is  offering 
quality  merchandise.  What  is  more,  it 
can,  by  improper  advertising,  under¬ 
mine  the  confidence  of  the  public  in  all 
retail  advertising.  For  this  reason,  it  is 
apparent  that  the  task  of  improving  ad¬ 
vertising  must  fall  very  largely  on  the 
newspapers.  Certainly  it  seems  that  it 
should  be  the  duty  of  the  newspaper  to 
guarantee  to  an  advertiser  who  tells  the 
truth  about  his  merchandise,  who 
guards  against  misleading  statements 
and  who  lives  up  fully  to  the  accepted 
code  of  advertising  practice,  that  the 
salue  of  his  advertising  shall  not  be 
impaired  by  the  violations  of  others  who 
advertise  in  the  same  paper. 

“I  realize  the  size  of  the  task  that 
giving  this  protection  will  involve,  but 
I  also  am  convinced  that  it  is  the  only 
*ay  by  which  the  full  selling  power 
of  newspaper  advertising  can  ever  be 
attained.  Of  course,  at  present  the 
papers  have  a  certain  degree  of  censor- 
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ship  and  many  ads  each  day  are  re¬ 
jected  as  being  dishonest  or  predatory. 
The  fact  remains,  however,  that  a  large 
volume  of  destructive  advertising  is 
going  through  and  some  of  it  is  com¬ 
ing  from  the  type  of  store  that  should 
be  above  such  a  thing. 

“This  need  is  both  an  obligation  and 
an  opportunity  for  the  newspapers  if 
they  will  grasp  it.  If,  with  their  solici¬ 
tation  of  retail  advertising,  they  also 
incorporate  a  service  of  intelligent,  help¬ 
ful  guidance  to  the  advertiser;  if  they 
not  only  tell  him  what  he  cannot  do, 
but  also  are  ready  to  tell  him  what  he 
should  do — then  the  task  of  censorship 
will  be  made  far  more  productive. 
There  is  not  a  retailer  who  does  not 
need  help  and  there  are  very  few  who 
do  not  welcome  helpful  advice  and  sug¬ 
gestions,  provided  they  are  sure  the  man 
who  gives  them  knows  his  business.  If 
each  of  the  papers  will  put  in  charge  of 
their  retail  accounts  a  man  who  is  thor¬ 
oughly  trained  in  merchandising  and 
who  has  the  ability  of  far-sighted  leader¬ 
ship  as  well  as  censorship,  they  can  do 
more  than  any  one  else  to  make  retail 
advertising  pay.” 

Mr.  O’Connell  told  the  association  he 
was  decidedly  hopeful  over  the  outlook 
for  the  new  year.  “In  the  first  place,” 
he  said,  “we  have  had  a  very  good 
demonstration  of  the  recuperative 
powers  of  American  business  in  the 
sharp  rebound  from  panic  depths  last 
July,  and  we  have  every  right  to  believe 
that  the  real  turning  point  was  seen  at 
that  time.” 

Similarly  C.  F.  Hughes,  business  news 
editor  of  the  Netv  York  Times,  reported 
that  “the  majority  of  opinion  looks  for 
real  headway  in  the  second  half”  of 
1933.  He  traced  a  parallel  with  the 
depression  in  the  70’s,  following  the 
Civil  War,  but  commented  that  “because 
of  the  sharpness  and  depth  of  the 
descent,  and  the  emphasis  upon  social 
welfare  in  this  depression,  one  might 
venture  the  prediction  that  the  recovery 
will  be  more  rapid  than  it  was  sixty 
years  ago.” 

William  D.  Nugent,  vice-president  of 
Media  Records,  Inc.,  sounded  a  warning 
that  it  is  “dangerous  to  lose  sight  of  the 
fact  that  advertising  is  a  selling  func¬ 
tion”  adding  that  a  reduction  of  “33i 
per  cent  of  3  per  cent”  might  cause 
more  loss  than  the  saving. 

Speaking  of  the  uses  which  retailers 
might  make  of  newspaper  linage  sta¬ 
tistics,  he  gave  comparative  figures  to 
show  that  volume  losses  had  been 
greatest  in  cities  where  advertising  had 
been  cut  most. 

Jay  Iglauer,  of  Halle  Brothers,  Cleve¬ 
land — one  of  the  cities  mentioned — re¬ 
torted  that  the  advertising  decrease  had 
followed  the  sales  decrease.  He  added, 
however,  that  in  his  opinion,  business 
is  coming  rapidly  to  the  point  where  the 
retailers  can  hold  the  line  against  any 
further  loss,  loosen  the  pursestrings  a 
little  for  advertising,  and  find  advertis¬ 
ing  again  more  productive. 

New  ideas  in  the  presentation  of 
merchandise  are  effective  in  catching 
public  interest,  Edmund  O’Connell,  of 
the  E.  T.  Slattery  Company,  Boston, 
said. 
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“Whenever  we  advertise  the  particu¬ 
lar  merchandise  that  the  public  wants, 
at  a  price  the  public  is  willing  to  pay, 
we  get  good  results,”  he  said.  “So  does 
everybody  else.  Consequently,  we  are 
prefacing  our  entire  advertising  program 
with  intensive  research  to  make  sure 
we  know  what  is  wanted;  then  we  con¬ 
centrate  the  bulk  of  our  publicity  on 
those  articles.  This  is  no  time  to  ad¬ 
vertise  unwanted  merchandise.” 

George  Burton  Hotchkiss,  professor 
of  marketing  at  New  York  University, 
suggested  to  the  retail  men  that  they 
back  an  organized  effort  to  determine 
their  best  advertising  appeals,  saying 
that  universities  and  newspapers  would 
be  willing  to  cooperate  in  such  a  plan. 

Prof.  Paul  H.  Nystrom  of  Columbia 
University  said :  “Despite  all  of  our 
discussions  about  expenses  of  operation, 
the  chief  job  of  the  retailer  is  still  the 
buying  and  selling  of  goods.  It  may 
well  be  possible  to  reduce  expenses  suc¬ 
cessfully  and  still  lose  the  business.  Ex¬ 
penses  are  the  necessary  evils  of  opera¬ 
tion.  They  can  never  be  eliminated. 
Beyond  seeking  assurance  that  they  fall 
within  normal  bounds,  the  best  energies 
should  now  as  ever  be  devoted  to  the 
major  functions  of  good  buying  and 
effective  selling. 

“Whenever  business  again  starts  to 
improve,  no  matter  how  slightly,  the 
trends  of  retail  sales  will  again  be  up¬ 
ward.  If  we  are  at  the  bottom  now, 
then  there  should  be  the  possibility  of 
a  little  gain  before  the  end  of  1933. 
Let  me  close  with  the  suggestion  that 
if  a  10  per  cent  increase  in  volume  can 
be  secured  in  1933  over  1932,  in  goods 
well-bought  and  properly  sold,  the  prob¬ 
lem  of  distribution  costs,  so  far  as  most 
retailers  are  concerned,  will  automati¬ 
cally  solve  itself.” 

S.  Glass,  of  Hutzler  Brothers,  Balti¬ 
more,  speaking  on  maintaining  volume 
in  a  basement  store,  said  that  advertis¬ 
ing  had  not  been  curtailed.  Copy  for 
the  basement  store  is  carried  on  a  sep¬ 
arate  page,  and  partly  in  a  separate 
newspaper,  from  the  upstairs  adver¬ 
tising. 

G.  W.  Porter,  of  the  Smith-Kasson 
Company,  Cincinnati,  also  discussing  the 
downstairs  store,  said : 

“During  these  trying  times  it  is  very 
dangerous  to  curtail  the  direct  news¬ 
paper  advertising.  There  is  no  doubt 
but  what  newspaper  advertising  is  the 
most  important  way  to  sell  merchandise 
in  a  basement  store.” 
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FLORIDA  MEETING  PLANNED 

A  feature  of  the  Florida  Orange 
Festival,  to  be  held  in  Winter  Haven, 
will  be  a  “State  press  breakfast,”  on 
midnight,  Friday,  Jan.  27.  Russell  Kay, 
secretary  of  the  Florida  State  Press 
.Association  has  named  this  committee 
on  arrangements;  M.  M.  Lee,  Winter 
Hw’en  Daily  Chief;  G.  L.  Burr,  Jr., 
Winter  Haven  Herald;  R.  T.  Galle- 
more,  Bartow  Daily  Record;  J.  E. 
Worthington,  Lake  Wales  Highlander, 
and  Russell  N.  Haas,  Winter  Haven 
Daily  Chief. 

SHERLOCK  RESIGNS 

Chesla  C.  Sherlock,  managing  editor 
of  the  Ladies’  Home  Journal  for  the 
past  three  and  a  half  years,  has  resigned 
to  enter  other  work.  Before  joining 
the  Curtis  Publishing  Company,  Mr. 
Sherlock  was  associated  with  the  Mere¬ 
dith  Publications  in  Des  Moines. 
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WHAT  OUR  READERS  SAY 


TAYLOR— WATER  POET 

To  Editor  &  Publisher:  Tell  Tom 
Gerber  that  Taylor,  the  Water  Poet 
scribbled  his  lines  in  the  time  of  King 
James  I  of  England.  He  was  an  inter¬ 
esting  character  whose  writings  are 
played  up  in  the  recent  Dukes  of  Buck¬ 
ingham  book  that  Brentano  published. 

His  stuff  is  of  value  to  historians 
because  it  dates  up  the  murder  of 
Overbury,  by  the  Countess  of  Essex 
and  James  Carr,  favorite  of  James,  and 
their  overthrow,  so  that  the  notorious 
George  Villiers  became  favorite  and 
founded  the  house  of  Buckingham  which 
played  so  great  a  part  in  ruining  the 
house  of  Stuart.  Taylor  was  an  obscure 
man,  raised  on  the  Thames  waterfront 
and  most  of  his  poems  are  attuned  to 
current  events  of  that  time. 

R.  W.  Montgomery, 
Plain  Speaker,  Hazleton,  Pa. 

RECIPROCAL  PUFFING 

To  Editor  &  Publisher. — Will  you 
kindly  inform  me  whether  the  advertis¬ 
ing  of  Walter  Winchell,  by  Ben  Bemie, 
over  the  radio  or  the  advertising  of  Ben 
Bemie  in  Winchell’s  column  carried  by 
hundred’s  of  newspapers  throughout  the 
country  is  paid  for  or  carried  free. 

C.  G.  .\bbey, 
Niagara  Falls,  N.  Y. 

CHRISTMAS  CHARITY 

To  Editor  &  Publisher:  We  noticed 
mention  of  relief  work  done  by  various 
newspapers,  made  in  your  December 
31st  issue,  and  are  wondering  if  you 
carried  any  reference  to  the  Journal- 
Transcript’s  work  along  this  line. 

The  Peoria  (Ill.)  Journal-Transcript’s 
Red  Stocking  Club,  which  is  now  in 
its  17th  year,  raised  a  total  of  $1,500, 
and  distributed  2,000  Red  Stockings 
filled  with  toys  and  goodies  to  the  poor 
boys  and  girls  at  a  big  Red  Stocking 
party  held  at  the  Rialto  Theatre  Decem¬ 
ber  24th. 

The  Peoria  Transcript’s  Good  Fel¬ 
low  Club  has  been  in  existence  more 
than  20  years,  and  this  year  raised  a 
fund  of  ^8  for  the  purchase  of  warm 
clothing,  distributed  through  the 
Peoria  office  of  the  Associated  Chari¬ 
ties. 

J  ournal  -T  ranscr  ipt, 
Earl  H.  Maloney, 
Advertising  Manager. 

FRENCH  LINE  PROBLEM 

To  Editor  &  Publisher. — .\lthough 
the  French  Line  enjoys  in  that  name  a 
short,  clear  and  distinctive  designation, 
there  are  times  when  it  works  to  our 
decided  disadvantage.  Each  time  a 
French  merchant  vessel,  regardless  of 
the  company  owning  it,  meets  with  mis¬ 
fortune  the  French  Line  suffers  through 
the  use  by  newspapers  and  press  serv¬ 
ices — headline — and  caption-writers  par¬ 
ticularly —  of  the  phrase  “F'rench 
Liner”  in  connection  with  the  mishap. 

Last  week,  the  steamer  “L’Atlantique” 
burned  in  the  English  Channel,  off 


Drive  and  Control 
for 

Newspaper  Presses 


Send  for  particulars 
to  your  nearest 
G-E  sales  office 


GENERAL  ELECTRIC 


Cherbourg.  She  was  owned  by  the 
Compagnie  de  Navigation  Sud-Atlan- 
tique,  a  French  firm.  A  few  months 
ago,  another  French  vessel,  the  “Georges 
Philippar,”  burned  in  the  Indian  Ocean, 
on  her  maiden  voyage.  In  both  these 
cases,  a  vast  number  of  readers  all  over 
the  country  gathered  the  impression  that 
these  were  ships  of  the  French  Line, 
because  of  the  use  by  newspapers  and 
services  of  the  term  “French  Liner” 
and  the  omission  of  the  name  of  the 
company  to  w’hich  the  ship  belonged, 
whereas  neither  firm  has  any  connection 
whatsoever  with  the  French  Line. 

It  is  perfectly  true  that  our  ships  are 
“French  liners,”  but  in  our  effort  to 
obviate  this  unfavorable,  unearned  and 
unfair  publicity  in  such  cases,  I  take 
the  liberty  of  asking  your  advice.  Can 
you  suggest — and  will  you  be  so  good 
as  to  do  so — how  the  Press  in  general 
can  be  induced  to  spare  us  this  un¬ 
fortunate  and  unwarranted  publicity? 
Most  of  my  closest  friends  are  news¬ 
papermen,  and  I  know  them  to  be,  by 
and  large,  the  friendliest  and  fairest 
fellows  of  my  acquaintance.  What  to 
do  about  it? 

Clay  Morgan, 
Publicity  Manager, 
French  Line. 


NO  RADIO  CONNECTION 

To  Editot  &  Publisher. — In  your 
Dec.  31  issue,  page  11,  there  appears  an 
article  referring  to  Radio  Station 
WERE  of  the  Erie  Dispatch-Herald 
Broadcasting  Corporation.  We  wish  to 
advise  you  that  the  operators  of  Station 
WERE  have  for  some  time  past  been 
notified  that  the  Erie  Dispatch-Herald 


has  no  connection,  directly  or  indirectly, 
with  the  Dispatch-Herald  Broadcasting 
Corporation,  which  at  the  present  time 
does  not  exist  according  to  our  under¬ 
standing. 

We  have  written  the  Federal  Radio 
Commission  and  we  would  most  cer¬ 
tainly  like  to  have  the  article  corrected, 
stating  that  the  Erie  Dispatch-Herald 
is  in  no  way  affiliated  with  Radio  Sta¬ 
tion  WERE. 

Reccou)  Publishing  Co.  of  Erie, 

G.  B.  Emsley,  Treasurer. 

RETAILERS  PAINTING 
OWN  PORTRAIT 

(Continued  from  page  3) 


“In  twelve  inches,  a  standard  news¬ 
paper  like  the  New  York  Times  tells 
me  how  United  States  Steel  is  making 
out  with  automotive  orders;  how  Ger¬ 
many’s  biggest  steel  and  mining  con¬ 
cern  has  increased  business  in  the  last 
quarter;  how  the  Van  Sweringens  have 
retained  control  of  the  Cleveland  street 
car  system;  and  what  are  the  current 
prices  for  silver  fox  furs  in  Montreal. 
In  one  hundred  and  twenty  inches,  a  big 
store  may  tell  me  only  that  it  is  selling 
hosiery  and  gloves  at  low  prices — a  bit 
of  ‘news’  that  almost  every  customer 
could  have  guessed. 

“Stores  need  more  newspaper  space 
now,  and  not  less.  We  customers  feel 
that  they  need  to  crowd  more  interest¬ 
ing  news  into  it. 

“One  thing  which  stores  cannot  afford 
to  do  in  this  emergency  is  to  lose  the 
personalities,  the  individualities,  which 
they  have  been  carefully  building  up  for 
generations. 

“The  National  Quality  Movement  is 
just  a  reminder  that  we  hold  our  fate 
in  our  own  hands.  If  we  are  doing 


business  at  a  loss  today,  we  certainly 
won’t  get  rich  by  trying  to  do  more 
business  at  a  loss.” 

Saying  that  emergencies  always  bring 
forth  leaders  who  fit  their  times,  Mr. 
Powel  predicted  the  rise  of  a  great 
merchant  from  the  present  depression, 
who  "will  win  many  bloodless  victories 
while  his  competitors  are  flying  from 
the  advertising  battlefield — or  misbehav¬ 
ing  upon  it.” 

PATTERSON  IN  CINCINNATI 

Is  Appointed  National  Advertisiag 
Manager  of  Cincinnati  Post 

Don  Patterson  has  been  appointed 
national  advertising  manager  of  the 
Cincinnati  Post,  effective  Jan.  23,  it  was 
announced  this  week  by  Scripps- 
Howard  Newspapers. 

Mr.  Patterson  was  formerly  with  the 
Chicago  office  of  the  National  Adver¬ 
tising  Department  of  the  Scripps- 
Howard  Newspapers.  Before  joining 
Scripps-Howard,  he  was  an  account  ex¬ 
ecutive  with  Lord  &  Thomas,  Chicago 
office.  Prior  to  that  time  he  was  con¬ 
nected  with  the  Chicago  office  of  the 
Cutris  Publications. 


CAMPAIGN  SUPPLANTS  SHOW 

Paterson  Auto  Dealers  to  Con¬ 
centrate  in  Dailies 

An  advertising  campaign  in  Paterson, 
N.  J.,  newspapers  for  the  first  time  in 
25  years  will  supplant  the  annual  auto¬ 
mobile  show,  it  is  announced  by  Harry 
M.  Smith,  president  of  the  Paterson 
Auto  Trades  Association.  General  con¬ 
ditions  were  given  as  the  reason  for  not 
having  the  show. 

Each  dealer  who  has  entered  a  dis¬ 
play  this  year  will  be  advised  to  turn 
over  that  amount  to  charities.  Intensive 
advertising  campaigns  are  planned. 
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rural  press  needs 

COURAGE,  HOWE  SAYS 

Preiident  •  Elect’s  Adviser  Tells 

Students  Dishonesty  Does  Not 
Pay  in  Journalism — Urges 
More  Campaigning 

In  an  address  before  the  School  of 
Journalism,  Columbia  University,  Jan. 
16,  Col.  Louis  McHenry  Howe,  friend 
and  adviser  to  President-elect  Franklin 
D.  Roosevelt,  stated  that  while  it  was 
impossible  to  succeed  and  be  honest  in 
politics,  a  dishonest  journalist  cannot 

succeed. 

Col.  Howe  described  the  President¬ 
elect’s  press  policy  as  one  “aimed  at 
complete  understanding  and  friendly 
cooperation.’’ 

“In  his  dealing  at  Albany,’’  Colonel 
Howe  said,  “Governor  Roosevelt  found 
that  a  reputable  correspondent  from  a 
reputable  newspaper  was  to  be  trusted 
and  that  it  is  far  better  to  tell  a  reporter 
all  you  can  than  to  let  him  guess;  for 
usually — I  hate  to  say — he  guessed 
wrong. 

“Newspapers  must  be  trusted,” 
Colonel  Howe  continued.  “You  must 
believe  that  they  write  squarely  and 
sincerely  say  what  they  think  is  so.  If 
they  make  any  mistakes  show  them 
where  they  are  wrong  instead  of  telling 
them  that  they  don’t  know  what  they 
are  talking  about.” 

Critizing  the  press  for  its  com¬ 
placency  in  the  face  of  political  and 
social  abuses.  Colonel  Howe  pleaded  for 
more  energetic  and  vigorous  crusading 
newspapers.  Nothing  was  more  in¬ 
jurious  to  the  nation,  he  thought,  than 
die  decay  of  the  small  country  news¬ 
paper.  He  estimated  that  the  influence 
ocerted  by  the  city  press  on  public 
affairs  was  “less  than  one  per  cent  of 
what  it  should  be.” 

“The  trouble  with  city  newspapers  is 
that  they  start  reforming  but  don’t 
stick  to  it,”  Colonel  Howe  asserted, 
■"nie  theory  that  a  story  is  dead  after 
a  week’s  campaigning  has  stultefied 
more  real  reform  efforts  than  anything 
flse.  Only  after  a  prolonged  campaign 
has  educated  the  public  is  reform  pos¬ 
sible.  When  you  go  into  the  newspaper 
?ame  and  start  reforming,  hang  up  your 
coat,  take  off  your  hat  and  square  off 
for  a  good  six  months’  job.” 

Colonel  Howe  urged  the  students  to 
seek  jobs  in  small  country  places  where 
their  “fearless,  courageous  and  undis- 
courageable  energy”  would  do  the  most 
good.  Local  taxes,  not  national  or  fed¬ 
eral,  he  said,  were  breaking  the  backs 
of  the  rural  taxpayer. 

“There  is  more  waste,  more  duplica¬ 
tion  of  positions,  more  easy  jobs  and 
more  irregular  payments  made  by  the 
jverage  local  Board  of  Supervisors  than 
by  any  legislature  in  the  country.  How 
is  this  possible?  Only  because  there  are 
no  papers  to  tell  the  truth. 

“Little  local  papers  are  held  in  a 
state  of  terror  by  county  officials.  They 
lave  neither  the  circulation  nor  the  ad¬ 
vertising  to  exist  without  county  adver¬ 
tisements.  The  local  press  buys  its 
news  by  the  yard  and  — I’m  sorry  to  say 
-gets  its  editorials  in  the  same  way.” 


BREVITIES  STAFF  FINED 

Fines  totaling  $14,000  were  imposed 
in  United  States  Court  in  Baltimore 
Jnn.  17  against  those  interested  in  the 
publication  and  distribution  of  Balti¬ 
more  Brevities,  a  tabloid  weekly.  They 
were  charged  with  violation  of  the 
postal  laws.  Jail  sentences  were  sus¬ 
pended  conditionally.  Joseph  Otten- 
itein  was  fined  $10,000  and  sentenced 
to  18  months  in  jail;  Donald  Tracey, 
51.000  and  three  months  in  jail;  Carl  C. 
Rumold,  $2,500  and  six  months  in  jail, 
snd  Erwin  M.  Budner,  $1,000  and  three 
nonths  in  jail. 


MAY  REDUCE  AD  FUND 

Reduction  of  the  state  appropriation 
for  advertising  Michigan’s  scenic  and 
tourist  attractions  from  $150,000  to 
5125,000  for  the  biennium  looms  with 
Btroduction  of  a  bill  at  Lansing  by 
Sen.  W.  F.  Doyle  of  Menominee. 


BLACK  EYE  AND  BRUISES 


Winchell  Imitator  Picked  on  a  Foot¬ 
ball  Player 

Madison,  Wis.,  Jan.  16 — Walter 
Winchellism  received  a  distinct  set-back 
at  the  University  of  Wisconsin  yester¬ 
day  where  an  ardent  student  disciple, 
Alfred  Klaber,  who  runs  a  column, 
“The  Rambler”  in  The  Daily  Cardinal, 
campus  publication,  received  a  black  eye 
and  various  minor  bruises  as  a  reward 
for  some  of  his  Winchellisms. 

Klaber,  whose  home  is  in  Montclair, 
N.  J.,  besides  being  a  student  in  the 
university  school  of  journalism,  harbors 
great  and  not  so  secret  admiration  for 
Winchell.  Klaber’s  column,  “The 
Rambler”  is  sometimes  hard  to  dis¬ 
tinguish  from  “On  Broadway.”  His 
fellow  students  jeer  him,  but  Klaber 
votes  “scallions”  and  “orchids,”  has  a 
girl  Friday,  and  foretells  “blessed 
events”  unabashed. 

On  Sunday,  Jan.  16,  however,  Klaber 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  <Catb  with  Order) 

1  Time  —  30  per  iine 
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Brokers 


Btrgtini!  Real  Bargaint!  Weeklies  with  Job 
plants,  Massachusetts,  New  Jersey,  Pennsyl- 
raiiia,  Virginia.  All  earning  handsome  divi¬ 
dends  on  price  asked.  Also  one  semi-weekly. 
J.  B.  Shale,  Times  Building,  New  York. 


Circulation  Promotion 


No  “forced  elronlatlon.’’  no  premiums,  no  cut 
prices,  no  bargain  offers,  no  inducements  of 
any  type  to  the  subscriber.  Every  subscription 
secured  in  a  PARTLOWB  PLAN  campaign  is 
told  to  the  subscriber  through  unusual  sales¬ 
men  and  saleswomen,  strictly  upon  the  merits 
of  the  publication.  Charles  Partlowe  added 
circulation  it  clean  circulation.  Charles  Part¬ 
lowe  Company — Circulation  Speciallatt  for 
over  23  years — Indianapolis,  Indiana. 


Promotion  now,  to  bring  “better  timet.”  Hud¬ 
son  De  Priest  A  Atsocittes.  world's  record 
circulation  bnlldert,  246  Sth  Are.,  N.  T.  0. 


Newspaper  For  Sale 


1933'a  best  opportunity  for  a  high-class  news¬ 
paper  man  who  wants  one  of  the  country's 
best  weeklies  In  a  great  community  with 
fine  future.  Earned  (4,000  in  1032  after 
paying  all  costs  including  publisher's  (3,380 
salary;  splendid  equipment.  (15,000  with 
(10,000  cash  buys  control.  D-770,  Editor  & 
Publisher. 


Newspapers  Wanted 


Intareited  in  the  ^rchase  of  a  daily  or 
good  weekly  In  the  Paclflc  Northwest.  Propo¬ 
sition  must  be  gilt-edged.  Washington  or 
Oregon,  near  coast,  preferred,  but  not  im¬ 
perative.  Extreme  northern  California  pos¬ 
sible.  Address  Box  D-767,  Editor  A 
I’libllsher. 


Investment  Wanted 


Advertising  Salesman,  production,  32,  with 
newspaper  and  department  store  executive  ex¬ 
perience,  has  (1,000  to  invest  in  good  Western 
or  Southwestern  small  city  dally  or  weekly. 
D-751,  Editor  A  ^blisber. 


(3.500  to  Invest — Twenty  years'  experience, 
business,  advertising  manager.  Desire  pur¬ 
chase  working  Interest  western  dally.  Excel¬ 
lent  references,  character,  ability.  Replies 
conOdentlal.  D-772,  Editor  A  Publisher. 


Successful  Oeneral-Business  Manager  and 
Executive  will  “buy  in”  medium  sised  dally 
in  city  of  10,000  to  25,000  population.  Will 
make  sisable  Investment  and  assume  full  re¬ 
sponsibility  of  business  and  advertising  de¬ 
partments  and  produce  results.  Broad  ex¬ 
perience.  resourceful  ability  and  pleasing  per¬ 
sonality.  Replies  considered  conOdentially. 
n-773.  Editor  A«  Publisher. 


ventured  onto  untrod  ice  when  he 
printed  a  photostat  of  a  mash  note  sent 
by  a  campus  beauty  to  her  boy-friend. 

The  boy  involved  turned  out  to  be  a 
football  player  on  the  Badger  varsity 
squad.  He  promptly  interviewed  Klaber 
with  disastrous  physical  results  for  the 
columnist.  University  authorities  re¬ 
fused  to  take  steps  to  punish  the  foot¬ 
ball  player,  claiming  that  if  Klaber 
wished  to  publish  such  material  he  would 
have  to  take  the  consequences. 

URGES  COUNTY  MERGER 

The  Hokah  (Minn.)  Chief,  weekly, 
in  a  front  page  editorial  Dec.  29  pro¬ 
posed  consolidation  of  eight  counties 
in  Southern  Minnesota,  estimating  the 
saving  at  $1,000,000  annually. 

RANDALL  TRANSFERRED 

Eddie  Randall,  of  the  city  copy  desk, 
Cleveland  Plain  Dealer,  has  been  trans¬ 
ferred  to  the  Sunday  and  feature  de¬ 
partment  conducted  by  W.  G.  Vorpe. 


Situation*  Wanted 


Advertising  Salesman — 13  year*'  experience 
in  Helling  classilled,  local  display  and  national 
advertising  for  metroimlitan  dallies  in  Chi¬ 
cago.  Very  best  references.  Would  like 
smaller  city  newspaper  in  middle  west.  Can 
make  investment  if  necessary.  Age  35,  mar¬ 
ried.  D-70)t,  Editor  A  Publisher. 


Advertising  Manager  —  Publisher  finding  it 
necessary  to  release  successful  advertising 
manager,  due  to  uncontrollable  circumstances, 
feels  obligated  because  of  bis  excellent  record, 
to  assist  in  obtaining  him  another  appoint¬ 
ment.  Has  shown  linage  gains  each  of  past 
several  months,  reduced  department  expense 
17%,  gained  vast  amount  of  cooperation  from 
staff.  Young,  clear  thinker,  bard  worker. 
Abundant  previous  experience.  Will  heartily 
recommend  and  release  him  Immediately, 
D-743,  Editor  A  Publisher. 


Advertising  Man,  solicitor  and  copywriter, 
not  a  special  page  artist;  department  store 
and  newspaper  experience;  knows  present  day 
retail  merchandising  problems;  can  develop 
and  hold  accounts;  married;  age  29.  Box 
D-745.  Editor  A  Publisher. 


Advertising-Promotion  —  Former  Promotion 
Manager  of  the  Glendale  News-Press  and  As¬ 
sistant  Promotion  Manager  of  the  Los  An¬ 
geles  Examiner  wants  Job  as  Promotion  Man¬ 
ager,  Assistant  Promotion  Manager,  National 
Advertising  Manager,  or  Classified  Advertising 
Manager  of  up-and-coming  newspaper.  Was 
formerly  with  Saturday  Evening  Post.  Age 
38.  University  graduate.  Eleven  years'  ad¬ 
vertising  experience,  including  3  years  with 
national  magazines,  3  years  with  advertising 
agencies,  2  years  with  trade  journals,  and  3 
years  with  newspapers.  Salary  and  loca¬ 
tion  no  object.  (Average  salary  for  past 
8  years,  (65  per  week.)  Robert  Clary,  218 
South  Eugene  St.,  Greensboro.  North  Carolina. 


Circulation  Manager  or  Assistant,  Independ¬ 
ent  Systems.  Boy  Specialist.  Experienced 
all  phases.  Also  Advertising,  Classified. 
Small  and  Metropolitan  dailies.  No  chair 
warmer.  Age  29.  Best  recommendations  in 
U.  S.  Consider  anything  anywhere.  Write 
for  proof  of  record.  Interview.  Salary 
secondary.  D-766,  Editor  A  Publisher. 


Circulation  Manager  —  With  experience  on 
small  and  large  type  papers  using  metropoli¬ 
tan  delivery  plan;  bare  doubled  home  delivery 
circulation  which  has  held  despite  depression. 
Excellent  references.  Leaving  present  con¬ 
nection  due  to  change  in  management. 
D-756,  Editor  A  Publisher. 


Circulation  Salesman — Well  trained,  now  em¬ 
ployed.  Will  sell  your  newspaper  on  its 
merits  only,  in  rural  or  city  districts.  D-762, 
Editor  A  Publisher. 


Classified  Advertising  Manager  —  now  with 
well  known  daily  in  city  of  over  100,000. 
Available  soon.  Publisher  will  explain.  Ex¬ 
cellent  record  of  continuous  gains.  11  years' 
practical  experience,  6  In  classllied,  4  years  in 
responsible  classified  position  with  one  of  this 
country's  greatest  dailies.  Exceptional  record 
of  results.  Finest  references.  Age  29.  Mar¬ 
ried.  Salary  and  location  no  object.  D-765, 
Editor  A  Publisher. 


Classified  Advertising  Manager,  14  years'  ex¬ 
perience.  recently  resigned  from  hletropolitan 
daily  with  record  of  24  months  of  consecu¬ 
tive  gains  (1931-32),  seeks  position  as  Classi¬ 
fied  Manager  with  newspaper  that  appreciates 
originality,  aggressiveness  and  executive 
ability.  Single,  35  years  of  age.  College 
graduate,  willing  to  loc'ate  anywhere.  Un¬ 
qualified  references  furnished.  Write  D-747, 
Editor  A  Publisher. 


Composing  Room  Executive  and  Mechanical 
Superintendent.  Five  years  last  position. 
Broad  experience.  D-746,  Editor  A  Publisher. 


Copy  Reader,  telegraph  editor,  reporter,  etc., 
experienced,  desires  position  on  dally  or 
weekly.  South  or  East,  D-760,  Editor  A 
Publisher. 


Deakman — Consolidation  makes  educated,  ex¬ 
perienced  young  man  available  for  desk,  re- 
iwrtlng,  features,  promotion;  could  edit  small 
daily,  weekly;  salary  as  merited.  D-739, 
Editor  A  Publisher. 


Editorial  Executive  guarantees  increased  cir¬ 
culation  on  reduced  editorial  budget.  Accom¬ 
plished  this  twice  during  depression  In  cities 
of  2.50,000.  For  details  address  A.  W,  E., 
620  W.  Garfield  Blvd.,  Chicago.  Ill. 


SitnatioB*  Wantad 


Editorial — College  graduate,  experienced,  desk 
or  street.  Age  23,  married.  Work  on  daily 
anywhere.  D-768,  Editor  A  Publisher. 


Editor — With  eleven  years'  experience  as  edi¬ 
tor  of  leading  A.B.P.  publications  now  avail¬ 
able  for  new  post.  For  the  past  eight  years 
managing  editor  of  the  National  Hotel  Re¬ 
view,  published  by  the  Gehring  Publishing 
Co.,  and  the  combined  Hotel  World-Review, 
published  by  the  Ahrens  Publishing  Co.  Two 
years  as  associate  editor  of  System,  the 
magazine  of  business,  and  one  year  as  editor 
of  the  Soda  Fountain  Magazine.  Also  four 
years  of  space  selling  experience.  Capable  of 
taking  full  charge  of  small  business  publica¬ 
tion  or  editorial  direction  of  large  paper. 
Enough  newsiiaper  experience  to  be  of  value 
to  a  daily,  especially  in  handling  business 
news.  Prefer  New  York  City,  but  will  go 
anywhere  opportunity  and  compensation 
warrant. 

Graduate  of  the  University  of  Maine  and  of 
the  School  of  Journalism,  Columbia  Univer¬ 
sity.  Age  42,  married  with  two  children. 

References — James  S.  Warren,  vice  presi¬ 
dent  Abreiis  Publishing  Co.,  222  East  42nd 
Street;  A.  M.  Adams,  editor.  Hotel  World-Re¬ 
view,  News  Building,  New  York  City;  Charles 
B.  Ryan,  Jr.,  pubilclty  director,  American 
Hotel  Association,  221  West  57th  Street,  New 
York  City;  Roberts  Everett,  secretary.  Dairy 
and  Ice  Cream  Machinery  and  Supplies  Asso¬ 
ciation,  Inc.,  and  others. 

-Address,  R.  T.  Huntington,  Care  American 
Hotel  Association,  221  West  57th  Street,  New 
York  City,  Telephone  Circle  7-0800. 


General  Manager— Business  Manager 
Executive  with  26  years'  practical  experience 
now  available  as  result  of  re-organization. 
Sixteen  years  in  business  departments  of 
large  Eastern  city  newspapers  and  ten  years 
us  business  manager  in  general  charge  of  pro¬ 
gressive  evening  paper  in  metropolitan  area. 
Can  direct  organization  to  produce  results. 
Age  44.  Married.  Services  on  reasonable 
salary  or  salary  and  profit  sharing  basis.  In¬ 
terview  solicited.  John  0.  Dye,  1514  Powell 
St.,  Norristown,  Pa. 


Linotype  Operator-Machinist-Frinter  wants 
steady  situation;  fast  speetl  and  accurate 
proofs.  Thoroughly  experienced  and  com¬ 
petent  on  all  classes  of  work.  Also  practical 
printer  and  can  help  with  floor  work  if  de¬ 
sired.  Married,  reliable  and  congenial.  Good 
references  from  last  employer.  Will  accept 
any  reasonable  salary  and  will  go  anvwhere. 
Come  any  time.  Write  fully.  Geo.  B.  Clark¬ 
son,  Pleasant  Valley,  Ohio. 


Newspaper  Executive  —  experienced  in  all 
branches  newspaper  building — Circulation,  Pro¬ 
motion,  Advertising,  Business  Office,  etc.  Pub¬ 
lisher  and  General  Manager  evening  news¬ 
paper  over  10  years.  Capable  handling  any 
division.  Energetic  and  resourceful.  Write 
Box  D-752,  Editor  A  Publisher. 


Reporter — Cameraman — Experienced,  young, 
ambitious,  resourceful.  D-757,  Editor  A 
Publisher. 


Reporter-Deskman — Reporter,  college  gradu¬ 
ate  with  press  association  and  desk  experi¬ 
ence  wants  job.  large  or  small  daily.  Would 
edit  weekly,  do  publicity.  Go  anywhere, 
nominal  salary.  References.  D-774,  Editor 
A  Publisher. 


Reporter  and  telegraph  editor,  expert.  Knows 
how  to  get,  write  and  display  news  to  sell 
more  papers.  Three  .vears'  experience  in  New 
York  with  Associated  Press;  employed  now. 
Desires  broad  opportunity  on  dally.  Salary 
siiliordinate.  Splendid  references.  D-771. 
Editor  A  Publisher. 


Sport  Writer  and  Columnist — 12  years'  ex¬ 
perience.  Any  location.  Interested  in  op¬ 
portunity.  Large  acquaintance.  References. 
D-754,  Editor  A  Publisher. 


Mechanical  Equipment  For  Sale 


Photoengraving  equipment  for  sale.  Complete 
plant  or  any  part.  Miles  Machinery  Co.,  4^ 
West  Broadway.  N.  Y. 


Scott  Dry  Mat  Roller  and  many  other  de¬ 
sirable  plate  making  and  composing  room 
items.  Tell  us  your  wants.  We  will  gladly 
quote.  John  Griffiths  Co.,  145  Nassau  St., 
New  York. 


Egnipment  Wanted 


Hoe  X  Pattern  Sextuple,  14)  inch  cylinders. 
Webb  leads  must  be  horizontal.  John  Griffiths 
Co.,  145  Nassau  St.,  New  York. 


Wanted — Hoe  Curved  Router.  Give  particu¬ 
lars  and  price.  Box  No.  D-764,  Editor  A 
Publisher. 


Wanted  to  Buy — Casting  box,  five  or  eight 
column.  The  Messenger,  Mayfield,  Ky. 

NEWSPAPER 

PROPERTIES 

Bought^  Sold  and  Appraised 

All  negotiations  confidential 


Palmer,  Suter&  Palmer 


Bu*ino*s  Establlthad  In  1899 


350  Madison  Ave.  New  York 


A 
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SHQPIMmTHIREr 


By  MARLEN  PEW 


Bulgaria  would  prohibit  pubUca-  tion  with  the  National  Broadcasting  Co.  of  many  newspapCTmen’  is  crowded 
tion  of  attacks  on  government,  and  on  the  air  controlled  by  that  chain,  type  and  absence  of  white  space.  In 
“even  if  true” — headline.  Especially  if  Mr.  Staplin  set  forth  the  indisputable  saying  too  much  the  condensed  type 
true,  you  mean.  fact  that  “we  all,  as  a  people,  are  headline  fails  to  function.  The  wit  of 

♦  ♦  ♦  ignorant  about  government  and  the  inner  head  writing  surely  lies  in  brevity,  sim- 

ARE.\DER  of  Xcw  York  Times  workings  of  the  political  machinery  that  plicity,  pointing  the  fact,  intriguing  in- 
wrote  a  letter  to  the  editor  com-  make  and  run  government.”  The  cry-  terest  in  a  flash.  A  mere  word  or  two 


intelligence  tests  that  are  to  be  put  to 
the  working  masses,  twice  each  week, 
and  so  we  can  only  conjecture  what 
form  they  would  take,  and  how  those 
who  prepare  them,  presumably  the 
American  Taxpayers’  League,  or  per¬ 
haps  the  National  Broadcasting  Co.,  or 
even  Mr.  Staplin  himself,  have  arrived 
at  the  profound,  acid-proof  truth  which 
constitutes  good  Americanism. 

«  *  * 

A  FAULT  in  headline  writing  in 
numerous  newspapers,  in  the  opinion 


Rare  and  flne! 


One  enjoys  typographical  order  and 
symmetry  if  it  does  not  dominate  the 
interest,  like  a  frame  so  ornate  that 


plimenting  Russell  Owen,  reporter,  on  ‘ng  need  of  the  day  is  liberal  education  — not  a  long,  involved  sentence.  No 
his  moving  story  on  the  Coolidge  of_  the  people  in  political  economy,  he  skill  is  required  to  summarize  a  story 
funeral,  and  the  Times  published  it.  said,  adding:  “Whether  we  like  it  or  in  dozens  of  words,  usually  lifted  di- 
Rare  and  fine  1  must  stop^being  lazy  about  study-  rectly  from  the  text,  but  only  an  authen- 

*  *  *  government.”  _  tic  genius  can  boil  complex  meaning  to 

OTTAWA  newspapers  believe  in  one  should  quarrel  with  this,  but  a  headline  in  from  one  to  six  or  eight 

playing  down  crime.  Last  week,  later  on  in  the  address  Mr.  Staplin  re-  words, 
for  the  first  time  in  64  years,  a  mur-  vealed  an  idea  to  compel  lazy  Ameri-  One  enjoys  typographical  order  and 
derer  was  executed  there,  and  the  Jour-  cans  to  study  their  government  which  I  symmetry  if  it  does  not  dominate  the 
nal  and  Citizen  published  200-word  submit  is  one  of  the  most  curious  de-  interest,  like  a  frame  so  ornate  that 
stories.  They  had  not  mentioned  the  velopments  in  modern  thought — an  in-  the  painting  it  is  supposed  to  support 
case  from  the  time  the  man  was  con-  vention  in  the  field  of  education  quite  is  lost  in  the  shuffle.  There  is  such  a 
victed  until  he  was  hanged.  without  counterpart.  \  have  secured  a  thing  as  making-up  a  page  in  such  per- 

•  ♦  *  copy  of_  Mr.  Staplin  s  radio  address,  feet  balance,  so  neat  and  precise,  so 

WE  READ  in  Wall  Street  Journal  brain  reels  as  one  takes  in  the  im-  harmonious,  that  all  punch  is  lost.  .\r- 
Sat  Jay  Gould,  many  years  ago,  Staphns  Philosophy.  Its  tists  call  such  forms  “sweet.”  The  por- 

eave  th^  New  KorJfe  VorW.  which  he  rather  wordy,  but  I  think  the  news-  trait  painter  and  landscapist  have 

g^rio^l  owned  and  operated  for  Wall  an^  -"/he  modern  school,  that 

Street  usefulness,  to  his  son  George  and  nave  under  the  stars  and  stripes  a  man  vibrancy,  life,  spirit,  or  whatever  one 

his  close  friend  Washington  E.  Connor,  Mussolini  how.  wishes  to  call  animation,  springs  from 

share  and  share  alike.  “Say,  isn’t  he  *  •  ♦  broad,  firm,  bold  strokes.  The  opposite 

the  astounding  man,”  exclaimed  George,  tJE  TELLS  of  well-known  abuses  is  the  namby-pamby  chromo.  It  merely 
deliehted.  The  new  partners  looked  up  lx  of  the  modern  day  in  politics  and  sugars  in  the  senses.  It  is  a  face  with 


fflsTlosTVrlenFWashington  E7&or,  could  tell  Mussolini  how.  wishes  to  call  animation,  springs  from 

share  and  share  alike.  “Say,  isn’t  he  *  •  ♦  broad,  firm,  bold  strokes.  The  opposite 

the  astounding  man,”  exclaimed  George,  tJE  TELLS  of  well-known  abuses  is  the  namby-pamby  chromo.  It  merely 

delighted  The  new  partners  looked  up  lx  of  the  modern  day  in  politics  and  sugars  in  the  senses.  It  is  a  face  with 

their  property  and  found  it  had  an  in-  how  “racial  head-men”  in  the  densely  nose,  eyes,  cheeks,  mouth,  forehead. 
vestmOTt  debit  item  of  more  than  crowded  industrial  centers  round  up  the  hair,  ears,  but  no  life  sparkle.  It  is  a 
$2^)000  and  an  operating  loss  in  six  ignorant  working  people  and  trade  off  “pretty”  sunset,  with  illumined  sky  and 
^’ures  The  Wall  Street  Journal  com-  their  votes.  In  the  old  days  of  full  sea,  but  devoid  of  the  majesty  and  glory 
ments  that  all  George  said  was,  “Ain’t  employment  nothing  could  be  done  of  the  phenomenon  in  the  living  heavens, 
dad  the  dandy!”  This  is  a  good  story,  about  it,  but  “a  job  is  today  valuable.”  Force  cannot  be  expressed  in  soft,  silky 
but  the  point  seems  vague.  The  meaning  of  which  is  that  the  ser-  stuff.  Force  demands  rough  and  true 

♦  vant  today  comprehends  the  power  of  treatment.  This  refers  to  headlines  as 


but  the  point  seems  vague. 


Nc-\»Te  ~  i4r.iivu;noH  that  master.  Mr.  Staplin  would  put  this  well  as  pictures.  I  do  not  mean  that  Rescue 

EW  ^  comes  from  Hoi  yw^  that  ^  headlines  must  be  black,  or  large,  or  - 

the  Warn  ..p-L,,--  Snatcher  ”  teeth.  Therein  lies  the  invention,  freaked,  to  attract  attention.  I  care  Bomber  Tow 

a  picture  called  i  .  “On  account  of  our  distress,  little  about  their  physical  form.  ^ly  Miles 

Jimmy  Cagney  to  tak  „  a  job  is  today  valuable  and  the  basis  of  contention  is  that  they  must  express  - 


author  is  Danny  Ahearn,  advertised  as 


a  job  is  today  valuable  and  the  basis  of 
a  program  to  improve  government  by 


contention  is  that  they  must  express 
meaning  clearly,  sharply,  deftly.  The 


a  former  New  Yo  pape  •  n^^king  better  Americans.  The  laboring  good  headline  must  fairly  crackle  with 

He  was  a  picture  si  at  classes  will  not  voluntarily  educate  the  significant  import  of  the  subject 

wrote  the  story  and  you  V  themselves  and  until  better  educated  re-  matter.  Its  mission  is  to  give  the  gist 

that  the  many  exciting  inci  garding  the  ballot,  government  and  re-  of  the  story,  not  tell  it.  It  is  to  flag 

story  are  plenty  authentic,  c  lationship  of  excessive  taxation  to  their  interest.  It  cries  out :  “Read  this !” 

welfare,  will  always  lend  themselves  to  Yet,  the  ambition  of  many  a  copy- 
The  Warners  have  produ  machine  control  of  governments.  With-  reader  is  to  write  the  “perfect  headline” 

pictures  insulting  the  newspape  •  out  the  radio  education  would  be  almost  which  tells  all.  Why  assume  that  I 

country  than  any  other  concern.  impossible,  but  it  provides  a  way  wish  to  know  all  from  a  headline?  I 

directors  enjoy  putting  a  gangster  ty^  whereby  our  people  can  become  intclh-  really  do  not.  No  headline  should 
into  the  role  of  reporter  or  editor.  gent  voters.  (Pardon  my  italics).  Em-  satisfy  my  interest.  I  look  to  the  story 

have  little  doubt  that  Picture  aiiatc  ployers  should  unite  to  charge  each  em-  for  satisfaction.  All  I  ask  of  a  headline 
will  be  staged  to  give  an  impression  to  pjQy^  jqj.  i5(..  per  month  for  educa-  is  that  it  stop  my  eye  from  roving  over 

the  general  public  that  the  newspape  Twice  each  week  NBC  networks  a  page — bring  vision  and  interest  into 

business  is  operated  largely  by  peop  e  bring  short,  simple  talks  to  every  focus  over  the  reporter’s  tale.  Usually, 
tainted  with  Danny  Ahearn  s  low  con-  (-omer  of  the  country.  Instruction  re-  your  complete  headline  only  serves  to 
cept  of  journalism.  The  average  inex-  girding  things  about  government  and  spoil  the  story.  From  it  I  shall  form 
perienced  auditor  oj  fhe  talkie  show  in  politics  such  as  every  voter  ought  to  a  preconception,  most  often  false.  If 
some  Kansas,  New  Hampshire  or  lexas  jj^ow.  The  gradual  assimilation  of  this  the  title  suggests  the  topic,  brightly  and 
community,  will  identify  this  P'Ctore  knowledge  will  have  the  desired  effect,  accurately,  I  ask  no  more  of  it. 

thief  as  a  local  menace,  though  the  Employers  w’ill  assume  the  responsi-  *  t  * 

truth  will  be  that  no  IcKal  reporter  pro^^^  bilit^y  of  examining  their  employes  once  rp  qDAY  I  have  been  reading  some 
ably  ever  stole  a  each  month.  A  set  of  five  easy  ques-  |  London  newspapers  at  random.  It 

despip  a  New  York  or  Chicago  tions,  such  as  can  be  answered  by  any-  seems  to  me  that  the  English  deskman 
snatcher  even  ♦ii;Av#‘rv  ha«  who  listens  to  the  broadcasts,  can  does  the  job  better  than  most  of  us  here, 

average  citiz^.  Picture  th^'cry  has  be  mailed  each  employer  and  unless  the  Sometimes  his  headline  is  a  mere  label, 
existed  for  ^  J".  employe  is  able  to  answer  3  of  them,  but  a  good  one.  His  titles  are  artful, 

larger  citi«.  The  despiwble  prance  jbat  proves  he  is  not  trying  to  l^ome  schemed  to  command  attention  at  a 

ought  to  be  expos^  But  the  l^se  ^  good  American  and  he  is  dismissed.  No  mere  rim  plugger  could 

generalization  t  at  ♦  ♦  ♦  write  headlines  for  the  London  dailies, 

permit  m  pictures  of  this  sort  IS  ca  -  -ly^ANY  and  profound  ideas  have  He  could  not  content  himself  with  writ- 

culated  to  damn  "^P^? .  IVl  been  advanced  since  the  advent  ing  news  bulletins.  He  would  need  to 

business,  the  innocent  being  herd^  with  broadcasting  concerning  its  be  inventive,  create  an  element  that 

the  guilty.  It  IS  amusing  to  imte  that  ubjmate  uses  and  its  social  and  political  would  add  to  the  interest  of  the  news. 
Ill  announcing  the  Picture  ^"ftohe  control.  This  is  probably  the  most  On  most  of  the  English  newspapers,  of 
show,  the  press  agent  also  says.  Lag-  Manifestly,  if  all  of  the  ignorant  course,  the  headline  writer  would  not  be 

ney  is  getting  more  publicity  in  tne  perverse  workingmen  of  the  coun-  hampered  by  the  severe  limitations, 

newspapers  and  fan  magazines  than  any  Americans,  were  to  be  rules  and  forms,  that  make  our  news 

other  star  on  the  screen.  He  would.  taxed  10c.  or  15c.  per  month  out  of  columns  appear  as  standardized  as  so 
*  *  *  wages  and  paying  up  like  good  fellows  many  hot-dogs  in  a  row.  We  use  too 

IT  HAS  not  been  my  pleasure  per-  because  they  have  no  illusions  about  much  condensed  type.  We  let  no  day- 
sonally  to  meet  L.  D.  Staplin  but  he  the  value  of  a  job,  the  pot  would  be  a  light  in.  The  English  writer  may  play 

interests  me  intensely,  as  an  inventor  in  large  one.  All  one  need  do,  to  deter-  with  type  a  bit.  We  let  type  work  us. 

the  realm  ,of  social  psychology.  Mr.  mine  this,  is  multiply  10c.  or  15c.  by  as  In  these  London  newspapers  on  my 
Staplin  is  President  of  the  (Tarbonite  many  millions  as  there  are  bad  Ameri-  desk  I  have  marked  a  few  run-of-mine 
Metal  Company,  Ltd.,  Chicago,  and  is  cans.  It  ought  to  solve  the  economic  headlines  that  seem  crisp  and  alluring, 
enlisted  in  the  American  Taxpayers  problems  of  radio.  I  dare  say  that  merely  being  quoted 

League  cause,  for  which  he  recently  Mr.  Staplin  did  not  favor  his  audience  here,  apart  from  their  story  context, 
delivered  a  stirring  address  in  co-opera-  with  any  samples  of  the  five  simple  little  they  will  whet  vour  interest,  make  vou 


Today  I  have  been  reading  some 
London  newspapers  at  random.  It 


wish  to  read  the  stories.  Well,  isnl 
that  a  test?  I  submit  that  it  is.  Heaii 
lines  like  the  following  appear  ever 
day  in  the  English  press.  I  have  nc 
sought  to  find  extraordinary  exhibit 
What  do  you  think  of  them? 

Wife’s  Confession 

In  Love  With  .\nother  Man 

Britain’s  New  Note 
To  .America 

Cabinet  Decision  Today 

“No  need  to  quarrel  with  U.  S. 
Reply.” — Mr.  Chamberlain. 

War  Debts  Debate  In  Commons 
Tomorrow 

Escape  From 
Sing  Sing 

Cell  Bars  Sawn  Through 

Over  the  Wall  With  Ladder  and  Rop| 

Will  Made  at  a  Dinner 

Sir  James  Barrie’s  Bequests 

“My  Joy  In  Hard  Work” 

Making  Italy  Bigger 

Lake  Emptied  Into  Desert 

Woman’s  Night 
In  a  Tree 

.Allegations  At 

Inquest  j 

Coroner  &  Husband 

'Plane  Down  In  t 

Channel  i 

_  i 

Rough  Seas  ' 

Rescue  / 

Bomber  Towed  15  i 

Miles 


I  dare  say  that  merely  being  quoted 
here,  apart  from  their  story  context, 
they  will  whet  your  interest,  make  you 


Mother’s  Cry 
.Above  Court 
Cheers 

“It’s  My  Child  That 
Was  Killed” 

Fairy  Godmother  Makes 
Flat  Dwellers  Contented 

From  Gloom  To 
Airy  Flats 

Woman’s  Tact  Wins 

Happy  Thames  Flood  Sequel 

Gift  of  Blood 
As  A  Habit 

150  Infusions  To 
One  Patient 

Ruthless  War  In 
Desert 

How  The  Chinese 
Fight  Rebels 

A  Champion 
Hoaxer — 

But  Not  a  Boxer 

How  He  Duped  .A 
Town 

Feted  Man  Sent  To  Prison 

Family  Tragedy 

Sons  Sacrifice  Father 
To  the  State 

Scandal  of  the  Slums 

Sir ‘.A.  Chamberlain’s  Appeal 
For  Immediate  Action 

Intolerable  Conditions 


